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IN-DEPTH REVIEW OF ADOBE CREATIVE SUITE 4 





NEW YEAR 
NEW PRODUCTS 
NEW FACES 
SAME MAGIC 
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Final Cut Pro File Edit View Mark Modify Sequence Effect?, 


Finder File Edit View Go Window Help 
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Everything Mac. Everything iPod. 

Apple Premium Resellers live and breathe the Mac. They'll help you 
choose the model that's best for you and get you set up with the 
software and accessories you'll need. Same with iPod. Premium 
Resellers offer the complete range, along with a great selection of 
add-on products that let you enjoy your music wherever you go. 

Practical advice, in-store demonstrations and events that showcase 
the very best from Apple. 

























Premium Reseller 



MENU 


ACT Mac 1 Canberra City. Mac 1 Canberra Civic. Mac 1 Fyshwick. 

NSW Comp Now North Sydney. Complete Computer Centre Wagga. Digital Appeal Central Coast. Digital Appeal Tuggerah. 

Mac 1 Burwood. Mac 1 Hamilton. Mac 1 Wollongong. Maccentric Chatswood. Maccentric Warringah Mall. My Mac Academy Bondi. 
Next Byte Balmain. Next Byte Baulkham Hills. Next Byte Broadway. Next Byte Castle Hill. Next Byte Macquarie Centre. 

Next Byte Pitt Street. Next Byte Rushcutters Bay. Next Byte Sydney CBD. 

QLD Mac 1 New Farm. Next Byte Brisbane CBD. Next Byte Charlotte Street. Next Byte Surfers Paradise. Next Byte Toowoomba (new). 
SA Mac Centre Norwood. Next Byte Adelaide CBD. Next Byte Glenunga. 

TAS Next Byte Hobart. The Mac Shop Launceston. 

VIC Beyond the Box Moonee Ponds. Comp Now Chadstone. Comp Now Chapel Street. Comp Now Malvern. 

Comp Now South Melbourne. Comp Now Westfield Doncaster. Comp Now Westfield Geelong. My Mac Melbourne. 

Next Byte Bourke Street. Next Byte Elizabeth Street. Next Byte Ivanhoe. Next Byte Knox City. Next Byte Westfield Southlands. 
Pentagon Digital Mont Albert. 

WA MacWorx Joondalup. Next Byte Carousel. Next Byte Nedlands. 


For more information see www.apple.com.au/buy/apr/ 


2008 Apple Pty Ltd. All rights reserved. Apple, the Apple logo, Mac, MacBook and iPod are trademarks of Apple Inc., registered in the U.S. and other countries. 





















Two Great Xerox A4 Offers! 

Two fantastic Xerox printer offers on A4 Colour laser printers for 
the office or home. But hurry, once current stocks have gone, 
the prices will go up due to the current exchange rate! 


For Business: Xerox C3210 only $999 inc gst 



NOTE: If you are feeding an 
inkjet printer one set of inks a 
month, these Xerox colour 
laser printers could pay for 
themselves within months. 


Special Offer 
$999 inc GST 

RRP $1,450 save $450 

Plus 3 Extra Offers 


C3210 Specifications 

* 1200 x 1200 dpi full colour laser printer 

* Postscript Level 3 - 640MB RAM 

* Duplex (Auto 2 sided printing) 

* 10/100 Ethernet Network 

* 25ppm Colour / 30ppm Black 

* First Page out - Less than 17 seconds 

* Low Running Costs 12c per colour page 
based on 20% coverage. Less than 2c for 
B&W prints at 5% coverage.* High yield 
C3210 toners give you 6,000 colour and 
8,000 black pages of printing. 

* FREE Delivery within Australia 

fuji xerox £\ 


Includes 3 Extra Offers: 



1. Free Upgrade to 
640MB RAM 
Worth $699 RRP 

As per Xerox Price List July 2008 

5 times the standard RAM 



Free Set of Toners 
with a trade-in. 


Trade In any networkable 
laser printer, and receive a 
Free set of 4 colour toners. 


Claimed online directly from Xerox 


3. Order a 2nd Set 
of Extra Toners 
for only $299 

Note: Limited to one extra set at 
the time of purchase for $299. 


For Home: 



Special Offer 
$495 inc GST 

RRP $659 save $164 

Inc Extra Black Toner 


Cl 11 ON Specifications 

* 600 x 600 dpi full colour laser printing 

* Postscript Level 3, 128MB Ram 

* Single sided printing 

* 10/100 Ethernet Network 

* 12ppm Colour / 16ppm Black 

* Approx 18c per colour page 

based on 20% CMYK coverage. 

* FREE Delivery within Australia 


Xerox C111 ON 
only $495 inc gst 



1. Inc Free Extra 
Black Toner 
Worth $98 RRP 

2,000 pages @ 5% Coverage 


Offers Valid For 
Current Stock Only! 


Prices subject to change without notice. E&OE 'Based on 5% coverage per colour 


So, wait no longer, save huge $$$ by upgrading your hungry inkjet, or slow old B&W laser 
to a state of the art, high quality Colour Laser Printer at ‘old dollar’ prices. 


No Surcharge for Visa and Mastercard Credit Cards. 

Ph (03) 9554 6000 FreeCall 1800 334 684 

1 Fairborne Way Keysborough Vic 3173 Fax (03) 9794 0034 

sales@designwyse.com.au www.designwyse.com.au 



Designwyse 

Professional Computer Solutions 











Famous Quotes 


“Insanity: doing the same thing 
over and over again and expecting 

different results ... Albert Einstein 


Designwyse is also famous for its “Quotes”... of a different kind. 
Give us a try and find out why. - Robert Kloester, MD Designwyse 


Why our Quotes are famous: 

We respond promptly via email, phone or fax. 

We get to work on your quote straight away and respond promptly. 

We provide detailed information & pricing. 

Our quotes are professionally presented and show individual pricing. 

No Quote is too small ... or too big. 

From a simple cable to a massive XServe Cluster, we quote the lot. 

We care about our client’s needs. 

“Client Care - Priority One” is our company motto from top to bottom. 


During the past 19 years, Designwyse 
has prepared over 90,000 quotes and 
helped thousands of clients with their 
Apple Macintosh and associated 
hardware or software requirements. 

We’d love to have the opportunity of 
quoting and assisting you also. 

Please give us a call, or 
send us an email today. 


Robert Kloester 
Managing Director 
Designwyse Australia 




We quote the best prices possible. 

We would like your business ongoingly and will quote competitively to 
earn it and retain it. 


We provide friendly personal service. 

All clients have their own personal Account Manager with their photo 
on the Quote so that you can see who you are communicating with. 

No automated telephone systems. 

When you call Designwyse you speak to a person every time and not a 
machine. Our friendly receptionists forward calls and take messages. 

__ J 


Authorised Reseller 


Adobe 


EPSON 

EXCEED YOUR VISION 

Canon 

advanced simplicity* 


fuji xerox 0 


“Client Care - Priority One . Our Company Motto. 

Ph (03) 8554 6000 FpeeCall 1800 334 684 

1 Fairborne Way Keysborough Vic 3173 Fax (03) 9794 0034 

sales@designwyse.com.au www.designwyse.com.au 



Professional Computer Solutions 












Other World Computing 

Serving the Mac Universe since 7 988 

Visit: www.macsales.com or Call: 815.338.8685 


At OWC Our Customers Come 1 st ! 


Products That Make Your Mac® Faster and Better 




McAfee’ 

SECURE 
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More Memory = Faster Mac Mac SuperDrive DVD+CD Burning Solutions 


Use our online memory guide at www.macsales.com/memory 


Apple® Mac Pro XEON™ - Max any model up to 32GB! 


Create with Apple iDVD®, Apple DVD Player, Apple DVD Studio Pro®, £) 

Apple iMovie®, Apple Disc Burner, EMC® Retrospect®, Apple iTunes®, ^ .• v," 
Roxio® Toast®, Apple iPhoto®, Prosoft, and NTI™ Dragon Burn. jflC r 


Get the right memory for any 2006/2007/2008 Model 

As low as 



Detail of Apple-Qualified 
OWC heat spreaders for 
Mac Pro Quad Xeon. 


www.macsales.com/superdrives 


^Internal Solutions 
from $27.99 


1GB Module Kits 

for up to 8GB 


2GB Module Kits 

for up to 16GB 



4GB Module Kits 

for up to 32GB MAX! 


External Solutions 
from $71.99 



!§> doss 
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Blu-ray Solutions now from $129.99 

OWC Mercury Pro Blu-ray 
Burner/SuperDrive Dual-Layer 
w/Roxio Toast only $499.99 

.FireWire 8 800/400+USB2.0+eSATA 
The First and Only Quad Interface' 
Performance Optical Solution 


4GB Upgrade Kit ( 2 GB x 2) from $92.99 
8GB Upgrade Kit (2GB x 4) from $179.99 


Upgrade: 


•667MHZ& 
800MHZ Models 


• 2.0GHz, 2.66GHz, 2.8GHz, 3.0GHz, and 3.2GHz 
Quad-Core, Quad Core x 2 (8-Core) - all models 



Memory for iMac, MacBook, MacBook Pro, Mac mini (Intel) 

1.0GB from $ 1 5.99 n EW! 6 ogb Upgrade Kit (4.0GB + 2.0GB Module Set) 

6.0GB (4.0GB + 2.0GB) Set for the New Late 2008 "Unibody"MacBook & MacBook Pro 
for Pre-Oct 2008 MacBook <5 nMivt71Q QQ 

MacBook Pro BT > ONLY >/ 

from $459.99 PJ *825? a , ^ ^1° 


Your Online Mac Upgrade Center 

SATA Internal Hard Drives 

www.macsales.com/harddrive 




HITACHI 

« ’ 3.5" SATA drives for Mac desktops/towers 

rI Up to 1.5TB drives NOW IN STOCK! 

* — 


500GB from $59.00 


PATA/ 
IDE Also 
Available! 


We have the right memory for your Mac 

From 68020 to PPC to Intel®, From Classic to Pro-OWC has the Right Memory for 
all the Latest Macs and nearly Every Mac! 


2.5" SATA drives for most 2006 and later 
Apple & PC laptops including MacBook® Pros 

Up to 500GB 5400RPM; Up to 320GB 7200RPM 
200GB now from $57.99 

/>> neiuertedinalDgy; 


Free Step-by-Step Do It Yourself Installation Videos: It's easy to add memory and free 
step-by-stepOWCOnlineVideosshowyouhowlwww.macsales.com/install-videos USB 2.0 Universal Drive Adapter 

www.macsales.com/newertech 


"That's a great deal!" 

• Dave Hamilton, Mac Observe 



Our online guide makes getting that right memory for your Mac easy. 

www.macsaies.com/memory 


All OWC memory meets or exceeds manufacturerspedficationsfor maximum . 

quality assurance, but at the independent prices you can afford. Plus, you /, nywn ) 
receive the industry-leading Lifetime Advance Replacement Warranty t / 
and award-winning US-based customer support. 


The Swiss Army Knife of Disk Connectivity 

Access data/transfer files from ANY 2.5", 3.5", 
and 5.25" drive with fast, Plug and Play ease! 


only 

$29.99 



Video Cards 

www.macsales.com/video 
ATI Video Cards 
for G3/G4/G5 
and Mac Pro 
from $109.99 


Controller Cards 


AMDtl 


NewerTech® Products www.macsales.com/newertech 

OWC® is proud to be the #1 distributor of NewerTech products 



NewerTech Voyager 


SATA I/ll Hard Drive Docking Solutions 


The Easiest Way To Access Data From 
ANY 2.5" or 3.5" Serial ATA (SATA) 
Hard Drive Up To 2.0TB! 

• Fully bootable external |2 

drive solution. E§P 

• Swap drives at will. ^ 

• Plug and Play with all 
connector cables included. 



Voyager Q 

FW800/400/ 
USB 2.0/eSATA 

only $99.95 


WORLD'S FIRST "Quad Interface" Hard Drive Dock! 


NuPower® Batteries 
for Apple Laptop 
and iPod° NuPower 

The highest capacity replacement 
batteries for PowerBook and 
iBook PERIOD! from $89.99 




Voyager S2 

USB 2.0 + eSATA 
only $59.99 



*** Battery capacity gains are compared 
vs. original Apple factory included battery 

from $19.99 



NewerTech 11 Piece Portable Toolkit 

Everything you need to service/upgrade 

desktop and notebook computers as well as N E W! 

small consumer electronics devices like iPods. 


only 

$17.95 



NewerTech Intelligent 
Battery Charging 
Station 2-Bay Battery 
Charger + Conditioner. 

^ from $149.95 

Gear 



www.macsales.com/harddrive 

FireWire 800 PCI/PCI-X 
Special $24.99 
Upgrade/Add 
FireWire 800toG3/ 
G4/G5 Power Macs 
IDE/ATA/SATA Controller Cards 
from $54.99 

Add More, faster drives to your Mac 


Featured Software 


www.macsales.com/software 
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Drive Genius 2 

Maintain, manage, optimize, 
and repair your hard drive. 

for $59.99 

PROSOFT 

Data Rescue II en9in8erin9 inc - 

; CP The best data recovery utility on 
the market for recovering files 
from a problem hard drive. 

for $59.00 


Other Worm Computing 


VISA 






























































































Backed By Insanely Great Service & FREE Lifetime Support 


Orders ship from USA with 
extremely competitive 
shipping rates. All prices 
quoted in US dollars. 


Learn more about OWC's new 'Green' Headquarters. 

17, Conservation & Recycling for a greener tomorrow 

http://www.macsales.com/LEED/ 


Customer Quote CORNER 

"Received my order from you in about same 
time as from Australian vendors. 

Well done all!" 
- Cliff L„ South Australia 


External Storage Solutions 


Award Winning Solutions from OWC & NewerTech- 
, Quality, Performance, Reliability make OWC & 
n J NewerTech storage a world apart. 

: V j s j t www . macsa | es>C om/storage 

for all available options. 
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Software 

Included 

$200 

Value 


OWC Mercury Elite-AL Pro T 

All Mercury Elite-AL Pro™ models are 
ideally configured for audio/video, 0 
digital photography, professional 'i 
music, graphics, general data and 
backup applications. 


All OWC & NewerTech configured external drive solutions come ready to Plug 
and Play with all interface connection cables, include full versions of Intech® HD 
Speedtools™ and Prosoft Data Backup 3, and are Leopard® Time Machine™ ready. 


3 Year Solution Warranty 

Available from 80GB to 1.5TB! 


FW400+USB 2.0 


Sleek, Fast; 
and Fully 
Plug and Play! 


FW400 


FW800/FW400/USB 2.0/eSATA 

FW800/FW400/ 


Size 

Speed 

Data Buffer 

+USB2.0 

USB 2.0/eSATA 

0GB Add your own hard drive kit 

$59.00 

$109.99 

320GB 

7200RPM 

16MB 

$107.99 

$137.99 

500GB 

7200RPM 

16MB 

$119.99 

$149.99 

750GB 

7200RPM 

32MB 

$159.99 

$189.99 

1.0TB 

7200RPM 

32MB 

$169.99 

$219.99 

1.5TB 

7200RPM 

32MB 

$249.99 

$279.99 



OWC Mercury Rack Pro™ 

Available from 640GB to 4.0TB! 

FW800/FW400, USB 2.0, 
eSATA Rack Solutions 
640GB and up 
to 4.0TB from 
$549.99. JBOD 
and RAID options. 

Q’ mmn - W0-” • jQj Hi O * 

© - @»o« 

~&m-M IQ H O > 

2 Year Standard Solution Warranty OR 
5 Year Enterprise Solution Warranty* 

* Visit www.macsales.com/storage for details. 



4 Bay Rack Solutions 


OWC Mercury Elite-AL Pro Dual+Hub 


GS3 

High Capacity+ Hub 


High-capacity + convenient powered 
USB 2.0 hub ports for easy connection 
of flash drives, iPods, bus-powered 
hard drives, etc. Time Machine ready + 
great for audio/video libraries, photos, 
music, backup, and more! 


3 Year Solution Warranty 

Available from 500GB to 3.0TB! 


Size 

Speed 

Data Buffer 

USB2.0+HUB 

1.0TB 

7200RPM 

32MB 

$179.99 

2.0TB 

7200RPM 

64MB 

$299.99 

3.0TB 

7200RPM 

64MB 

$399.99 



OWC Mercury Elite-AL Pro RAID 

RAID-0 Striped 


; Solutions ideal for 
demanding audio/ 

| video, editing, data 
9 processing, and any 
application where 
Plug and Play higher performance 
Performance provides a benefit. 


Mirrored Drive and RAID 0+1 options also available 


Available from 500GB to 3.0TB! 

3 Year Solution Warranty 


Size Speed 

500GB Striped 7200RPM 
I.OTB Striped 7200RPM 
1.5TB Striped 7200RPM 
2.0TB Striped 7200RPM 


Data Buffer FW800/FW400+USB 2.0 
32MB $189.99 

32MB $229.99 

64MB $329.99 

64MB $379.99 


"A Sweet, Virtually Problem-Free 
Back-up Strategy." - MyMac.com 





Guardian MAXimus eMAX 1.0TB+1.0TB 
(Mirrored) Drives 

Uses up to 50% less power. 


Hardware RAID-1 
(Mirror Redundant) 
Plug and Play Ready 



NewerTech Guardian MAXimus* 

Available from 250GB+250GB to 1 .OTB+1.0TB! 

Provides "Live Activity" backup/data 
redundancy of your critical data. 

3 Year Solution Warranty 

Size 

320GB+320GB (Mirrored) Drives 
500GB+500GB (Mirrored) Drives 
750GB+750GB (Mirrored) Drives 
1.0TB+1.0TB (Mirrored) Drives 


Speed 

Data Buffer 

FW800/FW400 

+USB2.0 

7200RPM 

32MB 

$229.99 

7200RPM 

32MB 

$259.99 

7200RPM 

64MB 

$349.99 

7200RPM 

64MB 

$399.99 


□ EH? 6® 

Powered Hub 


NewerTech miniStack® />>"—«•*— 

Up to 1.5TB of performance storage + integrated 
space saving powered FW/USB 2.0 hub! 

Size Speed Data Buffer 
0GB Add your own hard drive kit $59.99 

320GB 7200RPM 16MB $124.99 

500GB 7200RPM 16MB $134.99 

750GB 7200RPM 32MB $177.99 

1.0TB 7200RPM 32MB $199.99 

1.5TB 7200RPM 32MB $269.99 



»* lUii'-p! 

Convenient rear & side ports! 



,,Q9ur Available from 80GB to 1.5TB! 

3 Year Solution Warranty 

FW400+USB 2 0 FW800/FW400/ 
rW4UU+UbD4.0 USB20/eSflTfl 

$109.99 
$147.99 
$157.99 
$199.99 
$227.99 
$289.99 


OWC Mercury On-The-Go Pro 7 ' 
Portable Solutions 
Fast , Reliable; Bus-Powered 
Plug and Play 



Compact and versatile—powers right 
away via FireWire or USB 2.0 interface, 
no external power required! 

Available from 40GB to 500GB! 

3 Year Solution Warranty 
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RPM USB 2.0 FW400 FW800/400 
Size Speed Cache Only +USB2.0 +USB2.0 


0GB Add your own 
hard drive kit 


$27.95 $59.99 $87.99 


320GB 5400 8MB $107.99 $129.99 $149.99 
500GB 5400 8MB $164.99 $179.99 $199.99 
160GB 7200 16MB $97.99 $122.99 $144.99 
200GB 7200 16MB $99.95 $124.99 $147.99 

Largest 7200RPM Bus-Powered Solution on the Market! 
320GB 7200 16MB $129.99 $159.99 $179.99 


Build your own drive! 


www.macsales.com/storage 

0GB 'Add your own hard drive' kits available 

from $27.95 


B IT:T» 1 J | 

fi intech 


Certain OWC and NewerTech kits include Prosoft Engineering® 
Data Backup 3, NovaStor NovaBACKUP®, & Intech SpeedTools 



Utilities .. .$200 Value! 




NuPower, NewerTech, NewerTech arrow logo, miniStack, Guardian MAXimus, and Perfect Fit Solution logo are registered trademarks and USB 2.0 Universal Drive Adapter, Voyager, and the Newer Technology, 
Inc. logo are trademarks of Newer Technology, Inc. OWC and OWC logo are registered trademarks and Mercury On-The-Go Pro, Mercury Elite-AL Pro, and Other World Computing are trademarks of Other 
World Computing. Other marks may be the trademark or registered trademark property of their owners. Prices, specifications, and availability are subject to change without notice. 
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Announcing New FileMaker Pro 10 

Manage people, projects, assets and more-the easy way! 




FileMaker 

pro 10 


Sleek new look. Intuitive new design. 


New FileMaker Pro 10 

FileMaker Pro is the world's leading easy-to-use database application. Regardless if you're 
a Mac or Windows user - you can create and share information with each other through a 
network, over the web, or in popular formats such as PDF. 



Get started quickly 

With the award-winning ease of use built into every aspect of FileMaker Pro 10, installation 
and setup takes just a matter of minutes. 


Reporting made easy 

FileMaker Pro 10 comes complete with step-by-step reporting tools that help you (and 
your colleagues) make sense of all your data and automate those repetitive tasks. 



Share in a couple of clicks 

Safely share FileMaker Pro 10 databases with both Windows and Mac users. Plus control 
what data you let other people see - right down to a specific field. 


Learn more, visit: www.filemaker.com.au/mac09/Products 


© 2009 FileMaker, Inc. FileMaker and the file folder logo are trademarks of FileMaker, Inc., in the U.S. and other countries. Mac is a trademark of Apple Inc. registered in the U.S. and other 
countries. Windows is a trademark of the Microsoft Group of companies. All other trademarks are the property of their respective owners. The example companies, organization, products, 
domain names, email addresses, logos, people, places and events depicted are purely fictitious, and any resemblance to existing persons and companies is purely coincidental. 
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012 David Braue 

Worried about Apple? Just ask 
yourself: What would Bond do? 

«-v 

015 AMW readers 

Let us know what you’re thinking 
and doing 

9£-l 

032 Danny Gorog 

Video apps for the iPhone 

3€-K 

034 David Holloway 

Mac-friendly, massively multiplayer 

S-Y 

050 Martin Levins 

Once more - with feeling 

3€-0 

064 Keith White 

Design, develop, and deliver- 
with flair 


tt-N 

01! Macworld 2009 

It was Apple’s last - and perhaps 
most anticipated - Macworld keynote 
ever. But even as Phil Schiller spruiked 
upgrades to four core products, 
others were wondering where Apple 
is headed. AMW’s Chris Oaten was 
on the floor during the keynote, and 
we round up some of the many an¬ 
nouncements made during the event. 

02' The month in review 

Steve Jobs comes clean, Google Pi- 
casa finally comes to Mac, the Psystar 
saga continues, and more. 

028 Pro File: 

Glenn McTaggart 

Weddings, samurai, anything 

030 Off the Net 

Cards, boards and dice 


3§-1 

036 LCD monitors 

Anthony Caruana 

Apple may get the attention, but there 
are also many worthy non-Apple 
options for Mac Pro and Mac mini 
users, and those considering a second 
monitor 

3€-2 

040 Gadget Guide 

David Braue 

Your first stop for the gear, gizmos and 
other goodies to accessorise your 
Mac, iPhone or iPod. 

3§-3 

042 The best products 
of 2008 

Every year, the Macworld team picks 
its favourites, from printers to cameras 
to games. Here are their choices for 
the top 20 products of 2008. 


3€-Q 

078 Danny Gorog 

Just how closely linked are Steve 
Jobs and Apple’s destiny? 


www.macworld.com.au 
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054 

Manage your email more efficiently 

056 

Getting Back to My Mac to work 

058 

Getting the ideal backbeat 

060 

- Quick ways to strip formatting from 
copied text 

- View all events in iCal 

- Add contacts to iChat from Address 
Book 

061 

Create easy screen-sharing shortcuts 

062 

- Copy tags to other music tracks 

- Set iCal’s default alarms well in 
advance 

063 

Bulk edit Address Book data 


3S-J 

06; Adobe Creative Suite 4 

The latest update to Adobe’s design, 
graphics and video megasuite has 
something for everybody. 

Adobe Photoshop CS4 

Designers’ cornerstone redux. 

m 

Adobe Premiere Pro CS4 

Strengthens its argument against FCP 

m 

Adobe InDesign CS4 

Another reason for QuarkXPress users 
to switch. 


07( TraktorPro 

Invaluable for DJs, fun for the rest of 
us. 

m 

0T Targus Sport Rolling 
Backpack 

Great on the ground, OK on the back. 
W '/2 

07; Apple MacBook Air 
1.86GHz 

Deliciously thin, but quickly getting 
squeezed out. 

W '/2 

073 Mail Act-on 2.0.1 

Keep your mail in line. 
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The ultimate Apple experience 
from the comfort of your Mac 


Next Byte online store now open 

www. n ext byte.co m .a u/sto re 



Powered By 



The ultimate Apple experience. 

www.nextbyte.com.au sales@nextbyte.com.au 1300 361 119 



next byte 


"Terms and conditions apply. Requires PayPal membership. 


25 locations across Australia. 























Thinking different(ly) 



David Braue 
is looking into 
changing his 
‘Mom’ tattoo to 
read ‘Mac’ 


Shaken, maybe, but not stirred 


S ir Roger Moore, that silver- 
tongued thespian who com¬ 
manded the James Bond 
franchise for seven films in the 1970s 
and 1980s, last November came 
out against recent Bond movies as 
being far too violent. Conceding that 
Quantum of Solace would do huge 
business nonetheless, he saw this as 
a reflection of changing times, and 
producers’ efforts to satisfy the blood- 
lust of ever more eager audiences. 

He was right: Quantum of Solace 
has grossed over $US535 million so 
far, and hasn’t even come out on DVD 
(where I will finally see it) yet. Clearly, 
violence is no problem for audiences - 
and neither is new Bond Daniel Craig, 
who copped a hail of criticism from 
every direction after being selected as 
Pierce Brosnan’s replacement. 

Too blonde, he apparently was, too 
rough-hewn. I had previously seen 
Craig in Layer Cake and figured he was 
a surprising but solid choice for Bond, 
and Casino Royale showed he certainly 
has the chops to bring the franchise to 
new heights. 

I couldn’t help but think of Craig as 
Apple marketing bigwig Phil Schiller 
took to the stage at Macworld 2009. 
Many attendees had already written 
Schiller off because of the absence of 
Jobs and his legendary Reality Distor¬ 
tion Field. It was the products’ turn 
to speak - and they spoke to me, at 
least, for reasons I’ll elucidate in future 
macworld.com.au blogs. 

The die-hard faithful, who couldn’t 
get used to the sight of a blue-denim 
shirt instead of a black turtleneck, 
weren’t so forgiving. Exit polls, and 
random eavesdropping by AMW’s 
new editor Chris Oaten, revealed mut- 
terings that Schiller’s speech was “un¬ 
derwhelming” and the “worst ever”. 

Maybe it was, maybe it wasn’t. But 
times do change, and Steve Jobs isn’t 
going to be running Apple forever. 


It appears that not everyone has 
fundamentally accepted this, though, 
particularly in the analyst and share¬ 
holder communities, where stocks are 
dumped en masse with every Jobs 
health rumour. 

Come, folks. Apple is doing better 
than ever, but instead of partying in 
the streets these naysayers are on 
edge, waiting like a nervous mother 
sitting up late by the phone when her 
teenagers are out with friends. We of 
course all wish Steve a speedy recov¬ 
ery, but the reality is that Apple - the 
company he has so deftly created and 
re-energised - can and will go on. 

Jobs will have built enough struc¬ 
tures around himself, and the com¬ 
pany, that it will continue innovating 
long after he has cashed in his shares 
and moved to his secret laboratory un¬ 
derneath a mid-Pacific volcano, where 
he will live out his days trying to bring 
back the NeXT and build a sub-$500 
laptop that doesn’t, er, suck. 

In the meantime, back at Apple, 
Steve and his ways have a lot of fans. 
Among them must be equally-earnest 
managers (albeit perhaps somewhat 
less-trendy dressers and present¬ 
ers) who will be more than happy 
to perpetuate Apple’s closed-shop, 
ultra-secret development cycle and 
carefully stage-managed launches. 
Jobs may still pull strings (I think the 
technical word is ‘consult’) but over 
time we will all get used to Phil Schil¬ 
ler, Jobs’ apparent heir apparent, as 
the new public face of Apple. 

Change is a given and in an industry 
as vibrant as IT, and a company as 
vibrant as Apple, I am supremely 
confident that innovation will continue 
to keep us flocking to our monitors, 
losing sleep to get live updates from 
Apple’s launches, and rushing to our 
nearest Apple Stores to get our hands 
on the latest saucy little numbers from 
Cupertino. 


Apple isn’t the only Mac institution 
getting a makeover. This is the first of 
the past 102 issues of AMW not to be 
helmed by Matthew JC Powell, whose 
tireless and immeasurable contribu¬ 
tions to the magazine made it what it 
is today. Matthew may appropriately 
be remembered as the Sean Connery 
of AMW - the original, smart, sassy, 
eloquent, distinctively-accented (as 
though I’m one to talk!) Bond who set 
the bar high for his successors. 

Just like Roger Moore - and Phil 
Schiller - Chris will hit the ground run¬ 
ning to build on the strong foundation 
that is already in place. 

And where does that leave me? 
Keen Bond fans will have noted my 
implication that Roger Moore took 
over directly after Sean Connery, 
which is not true. In between there 
was George Lazenby, an Australian 
actor who portrayed a love-struck 
Bond in the 1969 film On Her Majes¬ 
ty’s Secret Service in a brief interlude 
that (after a quick return by Sean Con¬ 
nery in Diamonds Are Forever) gave 
way to Moore’s 12-year run. 

I am, for lack of a better analogy, the 
George Lazenby of AMW. Having just 
barely settled into the well-worn edi¬ 
tor’s chair that is already well moulded 
to Matthew’s posterior, I will soon 
be jumping out of it again, working 
with Chris to fill each issue and each 
new day’s Web site with compelling, 
relevant, and occasionally even inter¬ 
esting information to feed your brain 
and stimulate your imagination. 

Like any good spy flick, we even 
have great gadgets - including Mac- 
Books made with frickin’ lasers. 

The faces may be changing, but the 
goal remains the same: to keep AMW, 
at the forefront of Apple and Mac-relat¬ 
ed coverage in Australia. Steve or not, 
netbooks or not, we’ll be there wherever 
the road takes Apple. And we look for¬ 
ward to sharing the ride with you. ^ 
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Back to UNI offers! Apple Education discounts for students 

Visit www.compnow.com.au or our UNI stores to see how you can get more for less! 


Win an Apple MacBook! 

Visit our new 
UTS On-campus 
store and you can 
enter to win a new 
MacBook!** 



New store. 

New location. 

Apple student & edu 
staff discounts! 


CompNow UTS On-campus 

Level 2, 235 Jones Street, Ultimo. Ph : 02 9951 7940 



iLife '09 + iWork '09 instore! 

5 iLi e 


Visit any of our stores to try 
out the the latest suite of 
software from Apple. 


Adobe Bonuses! On all options 

For all premium suite purchases presented with 
this advert you will get the following:*** 

FREE 4GB USB key 
FREE 1GB iPod Shuffle 
FREE Huey Colour Calibrator Unit 
FREE Onsite Monitor Calibration 


Student 

• Academic 

• Retail : 

• TLP : 


kJil 


(For the number of new TLP seats supplied 
Sydney + Melbourne metro only) 
www.compnow.com.au/adobe for full details 



Mobile 3G Broadband! From $19.95 a month! 

• Mobile Broadband : email, internet & server access in 3G areas 

• Memory stick option : simply insert a micro SD card! 

• Mac or PC : swap between machines when you like 

FREE Training for all Computers Now Mac customers 

Computers Now offer free training with every new computer! 

Computers Now Apple On-Campus Reseller: For Apple student discounts via our On-campus stores!* 



Chadstone 

Shopping Centre 

t: 03 9568 8655 

Sth Melbourne 

64 Clarendon Street 

t: 03 9684 3600 

Doncaster 

Westfield Doncaster 

t: 03 9684 3688 

South Yarra 

409a Chapel Street 

t: 03 9827 5011 

Geelong 

Westfield Geelong 

t: 03 5223 1550 

Crows Nest 

222 Pacific Highway 

t: 02 9951 7979 

Malvern 

1420 High Street 

t: 03 9508 2600 

UNSW* 

Main Campus, Randwick 

t: 02 9385 2377 

Monash* 

Campus Centre, Clayton 

t: 03 9684 3655 

UTS* NEW 

235 Jones Street, Ultimo 

t: 02 9951 7940 

RMIT* 

Main Campus, Swanston St 

t: 03 9654 8111 

All stores : sales@compnow.com.au 


Need help with a purchase or just need some info? 
email us on sales@compnow.com.au. or visit us on www.compnow.com.au 


comp 

nouu 

compnow.com.au 


**Entry level MacBook prize. Entries in-store at UTS only. ***Adobe offer expires 1st March 2009 or while stock lasts. Excludes upgrades. 

All prices include GST. Images for illustrative purposes only. Prices & specifications subject to change and stock availability. E&OE. www.compnow.com.au 










































Divine Design Creative Services (03) 9387-2797 



Purchase any MacBook or 
MacBook Pro and receive an 
8GB USB Flash Drive FREE!! 


Purchase any iMac 
and we'll double the 
standard memory FREE!! 


Adobe Dreamweaver CS4 
Student Edition ^ 


Adobe Flash CS4 
Professional 
Student Edition 


Adobe Photoshop CS4 
Extended Student 
Edition 


MacBook 13" White 

• 2.1GHz Intel Core 2 fle 
Duo Processor 

• 120GB Had Drive 

• 1GB DDR2 Memory [$1 


iMac 20" 

• 2.4GHz Intel Core 2 
Duo Processor 

• 250GB Hard Drive 

• 1GB DDR2 Memory 




FLEMRENT 


Adobe CS4 Web 
Standard Student 
Edition 


iMac 20" 

• 2.66GHz Intel Core 2 
Duo Processor 

• 320GB Hard Drive 

• 2GB DDR2 Memory 


Adobe CS4 Web 
Premium Student 
Edition 


ADOBE CREATIVE SUITE 4 
design standard 


Adobe CS4 Design 
Standard Student 
Edition 


iMac24" 

• 2.8GHz Intel Core 2 
Duo Processor 

• 320GB Hard Drive 

• 2GB DDR2 Memory 


MacBook13" 

• 2.0GHz Intel Core 2 
Duo Processor 

• 160GB Hard Drive 

• 2GB DDR3 Memory 


FLEMRENT 


Adobe CS4 Production 
Premium Student 


Adobe CS4 Design 
Premium Student 


MacBook13" 

• 2.4GHz Intel Core 2 
Duo Processor 

• 250GB Hard Drive 

• 2GB DDR3 Memory 


Adobe CS4 Master 
Collection Student 


*0nly full or part-time students enrolled at a higher education 
establishment, defined as an accredited public or private university or 
college that grants degrees requiring not less than the equivalent of two 
(2) years of full-time study, or students enrolled at an accredited public 
or private secondary school providing full-time instruction are eligible. 


MacBook Pro 15 

• 2.4GHz Intel Core 2 
Duo Processor 

• 250GB Hard Drive 

• 2GB DDR3 Memory 


FLEMRENT 


item 


lntuos3 6x8" 
Graphics Tablet 
Education 
Edition 


MacBook Pro 15 

• 2.53GHz Intel Core 2 
Duo Processor 

• 320GB Hard Drive 

• 4GB DDR3 Memory 


MacBook Air 13 


% Streetwise 

CTnrmAncr cAmA/Anr n/i 


com.au 


STREETWISE SOFTWARE P/L 


Latest Macs I Mac Memory I iPods & Accessories I Free Training I Great Prices 


Check Online for HOT Prices 


ADOBE DREAMWEAVER CS4 


> HOT L ' 

prices: 

ONLINE! 


S E d P e H d OTOSHOPC54 


WHRSr 650116 '' 


creative suiti 
PRODUCTION premium 


$24.23 


$36.00 


GREAT 

PRICE! 


ONLY 


826 Glenferrie Rd, Hawthorn Victoria 


Streetwise and the Streetwise Logo are registered trademarks of Streetwise Software Pty. Ltd. Mac, iPhone and iPod are trademarks of Apple Inc., registered in the U.S. and other countries. 
A Flexirent prices are based on 36-month commercial rental or consumer lease. Includes GST. Subject to credit approval. Payable monthly. Conditions apply. 

Prices and specifications correct 5/12/08, but may be subject to change without notice. Errors and omissions excepted. 


FLEMRENT 

• 1.6GHz Intel Core 2 

FLEMRENT 

$44.08 1 

Duo Processor 

$32.77 M 
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• 120GB Hard Drive 

lilill&kkl 

[$39241 

• 2GB DDR3 Memory 
























































































3G iPhone cases by XSKN letter of the month 


Your magazine, 
your forum. 



Each month Conexus 
(02 9975 0900) gives a prize to 
the Australian Macworld reader 
who submits what we deem to 
be the most interesting letter. 

This month the prize is a three- 
pack of 3G iPhone cases by 
XSKN valued at $100. 

The Exo case is a Polycarbonate 
Crystal case with touch-through 
screen protector. Also in the 
pack, XRAP 3G includes an 
ultra-clear polycarbonate 
scratch-resistant case with a 
touch-compatible PC + PMMA 
screen protector and iBuds2 
silicone earphone caps._ XRAP 
covers and protects all vulnerable 
surfaces and controls on your 
iPhone 3G without affecting its 
usability or functionality. 


Letters should be e-mailed to 
amweditor@niche.com.au with 
a subject header of “Command 
- V” or by post to Australian 
Macworld Mailbox, 170 Dorcas 
Street, South Melbourne, 

Victoria 3205. Letters of fewer 
than 200 words are given prefer¬ 
ence. Comments posted to 
the forums on www.macworld. 
com.au are also eligible for the 
prize. We reserve the right to 
edit letters and probably will. 

To be eligible for the prize, you 
must include your full name 
and address, including state or 
territory. 


MacBooks on distant shores 

Visiting Futuna Island, in the south¬ 
east of Vanuatu, in 2006 it was obvious 
that the school was lacking in basic 
resources let alone thinking in terms of 
one day having computers. 

Futuna is an extinct volcano rising from 
the sea and is about 11 kilometres in 
circumference, has a population of 400, 
no roads, no vehicles - and no electricity, 
apart from that supplied by the occasional 
generator or solar electric system. The 
people live by fishing and gardening, and 
have very little in the way of cash income. 
Futuna is serviced by small plane twice a 
week and a cargo ship that comes twice a 
year if they are lucky. 

Nevertheless, parents and teachers 
try hard to provide an education for their 
children. 

My wife and I returned in 2007 with a 
MacBook, MFR digital camera and 
consumables, which we presented to the 
school. I also conducted some workshops 
for the teachers; I am not a professional 
trainer but work in IT and have been using 
Macs for 20 years for my hobby activities. 

I had approached Apple Australia about 
helping with the equipment (e.g. maybe 
giving a discount). They wished me well 
but pointed out that they received many 
such requests. Luckily, our local JB Hi-Fi 
store at Erina NSW gave discounts on 
many items and other donations meant 
that we did not bear the full cost. 

By the time we returned in October 
2008 Nini and his brother Metai, who is 
also a teacher, had their own MacBooks 
(which cost about a third of a year’s sal¬ 
ary). I also brought over another MacBook 
for the young teacher in the photo (he 
paid for this himself). 


When I asked Nini what he wanted me to 
teach him this year his response was “how 
to extract the audio from a DVD contain¬ 
ing songs, and burn it to CD”! Things had 
certainly moved on since 2007, when he 
had had no computer experience at all. 

So far the school MacBook has been 
used as a resource for teachers (school 
newsletters, exam paper preparation etc) 
and to play educational DVDs for the stu¬ 
dents. We also provided a USB modem for 
access to the internet, which is a great way 
for the community to be informed about 
the outside world. 

The internet was used earlier this year 
to track and prepare for the arrival of a 
cyclone, which caused a lot of damage to 
crops. Luckily, nobody was injured and the 
digital camera was used to take photos 
that were sent to the government, resulting 
in the early arrival of food aid. The phone 
lines are problematic and broadband ac¬ 
cess is probably a long way off in the outer 
islands. 

Needless to say, Futuna is now an Apple 
island - although the fruit is nowhere to be 
found. 

Allan Barclay 
Erina NSW 

Although many complain about Australia’s 
broadband, it's easy to forget that we are 
light years ahead of many of our neigh¬ 
bours in Oceania. You and your wife are 
to be commended on your giving natures, 
both in time and Apple gear, and can well 
enjoy the satisfaction that comes from 
making a difference in the lives of Futuna’s 
residents. To further help them in their 
voyage of discovery, Niche Media will be 
giving the school a free year’s subscription 
to Australian Macworld. - DB 



TERMS AND CONDITIONS. Mentor letter of the month 1. Instructions on how to enter form part of these conditions of entry. 2. To enter send tips or queries to amweditor@niche. 
com.au with a subject header of "Command - V". Entries will be judged by the editorial staff of Australian Macworld. The judges' decision in relation to any aspect of the competition 
is final and binding on every person who enters. No correspondence will be entered into. Chance plays no part in determining the winner(s). Each entry will be individually judged 
based on its degree of interest. 4. Employees, their immediate families and agencies associated with this competition are not permitted to enter. 5. The Promoter accepts no respon¬ 
sibility for late or misdirected entries. 6. The best entry/entries as determined by the judges will win the prize(s). 7. The Promoter is neither responsible nor liable for any change in the 
value of the prize occurring between the publish date and the date the prize(s) is claimed. 8. The prize(s) is not transferable and will not be exchanged for cash. 9. The winner(s) will 
be notified by mail. 10. All entries become the property of the Promoter. 11. The collection, use and disclosure of personal information provided in connection with this competition is 
governed by the Privacy Notice 12. The Promoter is Niche Media Pty Ltd of 170 Dorcas Street. South Melbourne, Victoria 3205 Ph 03 9948 4900, (ABN 13 064 613 529). 
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How green the MacBooks? 

Apple has made a big deal about the 
new MacBooks and MacBook Pros and 
the fancy shiny new aluminium unibody, 
and specifically make mention of how 
recyclable it is. Which is great: it only 
takes one tenth of the electricity to recycle 
aluminium than it does to refine it from the 
bauxite it comes from. 

My gripe is that Apple appear to be 
using virgin aluminium in the first place. 

I may be wrong (I hope I am - it’ll make 
it easier to upgrade) but I can find no 
evidence that Apple is using recycled alu¬ 
minium to make MacBooks. To my way of 
thinking this makes a bit of a mockery of 
Apple’s environmental claims and makes 
the whole idea unsustainable. 

They don’t call aluminium ‘solid electricity’ 
for nothing, and the amount of energy that 
Apple (or whoever is doing the manufacture 
and machining for them) must be using up 
every day must be huge. No doubt, this 
is fossil fuel energy - not just burning non 
renewable resources, but contributing to 
global warming in the process. 

Call me a bleeding heart greenie if you 
want, but this is a serious issue that we 
will all have to confront sometime soon. I 
am in a deal of conflict over this: Macbook 
lust vs. environmental consciousness. An 
invidious decision, it seems, from here. 

Jonathan 

Via macworld.com.au Forums 


Hefnks 


Bleeding heart greenie or not, you raise a 
very good point. Using recycled aluminium 
to make notebooks may well be some time 
off; witness how long it took before produc¬ 
ers of paper products could be convinced 
to actually use recycled pulp in making 
more than a token array of new products, 
due to lingering misconceptions about 
material quality and expense.Greenwashing 


www.alsoft.com 

DiskWarrior 

www.shirt-pocket.com/SuperDuper 

Super Duper 

www.roxio.com.au/toast 

Roxio Toast 



COMING TO AUSTRALIAN MACWORLD 


Extra Texture Photography. We look at the 
exotic texture options now available to bring 
specialised effects to your printed images. 
AMW Lab: Budget Projectors. We show 
you how times have changed for projection 
technology. Gone are the days when big 
screen presentations set you back a small 
fortune. 

To advertise. Call Liana Pappas 
03 9948 4974. 

To subscribe. Free-call 1800 804 160. 


has become commonplace across the IT 
industry, and vendors need to be honest 
about the environmental commitments 
they're making and the real impact their 
actions are having. Apple is not the worst of 
the offenders, but it, like everybody, still has 
a way to go. Expect this to be a hot topic for 
discussion through 2009 and beyond. - DB 

All hope (and data) is not lost 

Regarding the woes of Mr Jack Brandt- 
man (AMW Jan 09 page 016), who was 
hit by a perfect storm of disk failures that 
left his Time Machine and MacBook Pro 
drives unusable 

If his MacBook Pro’s HD is only cor¬ 
rupted and not suffering from a hardware 
failure, he should be able to recover 
most or all of his data using DiskWarrior, 
especially if used in Scavenge mode. I 
have achieved the same miracle on many 
occasions for other people. I have no idea 
if there is a similar utilityz for his Windows 
using friends. 

My own backup strategy is to have 
SuperDuper perform a clone of the whole 
machine nightly to a LaCie external 500GB 
HD Firewire 800, Time Machine to another 
partition on the same drive and do a daily 
non bootable backup of just my Home 
Folder to a portable Verbatim 160 GB 
USB2 external hard drive. 

About once a month I make a DVD DL 
copy of my Home Folder using Toast 9 
with Disc Span. 

I also make a monthly DVD DL copy 
of Windows XP Virtual Machine, which 
runs on VMware Fusion. I can’t see how 
a comprehensive online backup can be 
done via a .mac, Mobile Me or other off¬ 
site account as they give you insufficient 
space and upload speeds are so woefully 
slow in Australia. Even ADSL 2 upload 
speed is pathetic. 

Dr Ken Hoyle 
Hervey Bay, Qld 


COMING TO DESKTOP 
Semi-Permanent. The BIG issue!! 

Getting Organised. Desktop looks at what 
software creative professionals need to 
ensure the smoothest of workflows. 

The Main Event. Designing for events, 
including banners, pull-ups, promotional 
products, showbags, tickets, lanyards 
and more. 

To advertise. Call Chantelle Ford 
03 9948 4984. 

To subscribe. Free-call 1800 804 160. 
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Wake up Happy 
Dual Alarm AM/FM clock radio 


iHome' 


Live 


Life 


Loud™ 


Getaway and Groove 
Travel speaker inbuilt alarm clock 


Let there be light 
iPod Speaker dock and light 



Space Saving 

Wake, Sleep, Charge and Play 


Power and Passion 
iPod Premium dock/clock radio, 
iPhone compatible 





#1 Brand in iPod/MP3 Speaker Systems 

www.ihomeaudio.com 


CoNeXuS Distributed by Conexus www.conexus.com.au Ph 02 9975 





























T-Mobile s a> 

^NCV COHRINO : OCT ft. 200ft 


; stronger than expected 


External Hard Drives 



Latest Nows 


IWJRE KEV.S 


T-Mobile on Monday said preorders for the first 
Android phone have been three times greater than 
it expected and that it won't promise to ship any 
more phones in time for the Oct. 22 launch.T- 
Mobile on Monday said preorders for the first 
Android phone have been three times greater than 
it expected and that it won't promise to ship any 
more phones in time for the Oct. 22 launch. The 
operator didn't disclose how many devices it has 
sold, so it's not clear that this is evidence of 
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iTunes: 

free (of DRM) at last 

Apple has sold 6 billion songs through its iTunes 
Store, which now features over 10 million songs, 
and will progressively strip controversial digital 
rights management (DRM) technology from all of 
those songs by the end of March. 

The announcement, at Macworld, will give cus¬ 
tomers fewer restrictions on the content they buy, 
reflecting a growing trend in the industry. However, 
the move clearly cost Apple some concessions, 
with a new tiered pricing structure - $US0.69, 
$US0.99 and $US1.29 per song in the US - reflect¬ 
ing what has been understood to be music com¬ 
panies’ reluctance to ditch DRM without seeing 
some benefits. Australian pricing had not been an¬ 
nounced at press time. 

Rounding out the hattrick of announcements was 
the revelation that iPhone users will now be able 
to purchase and download music from what was 
previously known as the iTunes Wi-Fi Music Store. 
iPhone customers can now access the same selec¬ 
tion of content, at the same price, over 3G or Wi-Fi 
connections as they would get via their computers. 
- David Braue 


Updated 17-inch MacBook Pro 

Also updated was the the 17-inch MacBook Pro, Apple’s popular 
desktop-replacement system, which pulled alongside its smaller 
brethren with a feature bump and an all-aluminium unibody enclosure. 
Apple has positioned the new system as a centrepiece of its efforts 
to improve its green image, with a new battery technology that Apple 
says delivers up to eight hours of usage on a full charge, and can be 
recharged up to 1000 times. Real-world battery life will be the subject 
of extensive evaluation, but regardless, the 17-inch MacBook Pro is 
Apple’s most powerful MacBook yet. Specifications include: 

• Intel Core 2 Duo processors at up to 2.93GHz 

• 4GB DDR3 main memory, expandable to 8GB 

• 1920x1200 display with “60% greater colour gamut” 

• LED-backlight display offers instant-on performance, eliminates mer¬ 
cury, and uses up to 30 % less energy than fluorescent backlights. 

• Dual graphics processors including NVIDIA GeForce 9400M (for better 
battery life) and NVIDIA GeForce 9600M GT (for higher performance) 

• 320GB 5400rpm hard drive, optional 7200 rpm drive and 
128GB/256GB solid state drives 

• Mini DisplayPort for video output 

• AirPort Extreme 802.11 n and Bluetooth 2.1 +EDR 

• 3xUSB 2.0 ports, IxFireWire 800 port, ExpressCard/34 expansion 

• Glass Multi-Touch trackpad and illuminated keyboard 

• Measures 2.5cm thick and weighs 3kg 
Price: $4,499 


iWork ‘09 

Keynote 

• Advanced transitions animate objects between slides. 

• Magic Move automates transitions of text, graphics or 
images across a series of slides. 

• 3D charts include cylinder shapes, bevelled-edge pie 
charts, new textures and four new 3D build effects. 

• Keynote Remote, a $1.19 iPhone/iPod touch application, 
lets you view slides and presenter notes while control¬ 
ling your presentation with the handheld devices. 

Numbers 

• Categorises data by column, with groups collapsible, 
expandable and summarised for easy comprehension. 

• Enhanced function browser includes built-in help for 
over 250 functions with tool tips. 

• Formula List shows all formulas in the spreadsheet and 
lets you jump to any of them. 

• Expanded chart options include mixed chart types, 
two-axis charts, trend lines and error bars. 

• Charts pasted into Pages or Keynote remain linked and 
can be updated with a single click. 

iWork.com 

• Released in public beta form. 

• Enables sharing of iWork ‘09 documents online. 

• Viewers can download and comment on documents. 


• A consolidated online list of all your shared documents 
indicates when viewers have posted comments. 

Pages 

• Full Screen view lets writers focus on the document 
they’re working on, and nothing else. 

• Outline mode with templates for structured documents. 

• MathType 6 support facilitates addition of equations. 

• EndNote X2 integration for bibliographic references. 

• 40 new templates for newsletters, posters, and 
stationery. 

Price: $129 



www. macworld. com .au 
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Roxio intros Toast 10 
Titanium 

Roxio unveiled the newest version of its CD and DVD 
burning software for the Mac, Toast 10 Titanium, which 
enables you to burn CDs and DVDs. Using an optional 
plug-in, it also supports Blu-ray Disc and HD-DVD, if 
you have a Mac equipped with third-party drive. The 
software features the ability to burn music, video, photo 
and data files, and also features video conversion op¬ 
tions for exporting to portable devices like the iPhone. 
You can copy non-protected DVD discs and compress 
video from a Dual-Layer DVD to fit on a Single-Layer 
4.3GB disc. 

New in this version is the ability to extract clips from 
DVD-Video discs and convert them to the format of your 
choice. The software also lets you save video from the 
Web to watch later on the TV or on your portable de¬ 
vice. Video clips can be extracted from DVDs and ripped 
VIDE0_TS folders; you can select multiple clips on a 
timeline and create your own video compilation. 

Camcorder footage shot in AVCHD format can be 
archived to disc-the software stores HD video in its 
native format, so you can later import pristine video 
content to iMovie or Toast. Internet audio streams can 
now be captured automatically and tagged. Audiobook 
CDs can be converted to play back on the iPod. The 
previous release of Toast Titanium featured integration 
with TiVo DVRs, but the new version improves that 
with the ability to transfer video from your Mac to a 
TiVo DVR, so you can watch video on a TV or enter¬ 
tainment centre. 

Toast 10 Titanium is also now equipped with 20 new 
DVD and Blu-ray Disc menu styles, so you can create 
your own discs with custom interfaces. And folders con¬ 
taining video and data can be synced bidirectionally, 
between multiple computers, folders, or external storage 
devices. And Streamer, software that lets you stream ar¬ 
chived video on your home computer to a remote Mac, 
has been updated for the iPhone-Roxio will soon release 
a native Streamer app for the iPhone, so you can watch 
archived video clips over Wi-Fi or 3G using an iPhone 
or iPod touch. 

This year Roxio is also introducing Toast 10 Titanium 
Pro, an advanced version that bundles Toast 10 Titanium 
with the HD/BD Plug-in; SoundSoap, which lets you re¬ 
duce audio noise from videos and music; Sonicfire, a 
music soundtrack creation software tool; FotoMagico, 
designed to produce HD still image slideshows; and 
LightZone, a photo editing and effects package. 

$179 gets you the regular Toast 10 Titanium package. 
Toast Pro costs $249. www.roxio.com.au -PeterCohen 


BusyCal shares, 
syncs calendars 


BusyMac, makers of BusySync, introduced BusyCal, 
a new calendar app for Mac OS X that shares calen¬ 
dars among LAN users and syncs via Google Calen¬ 
dar. Coming this autumn, BusyCal will cost $US40 
($A55) per computer. 

BusyCal’s calendar interface is uncannily like iCal’s, 
and is aimed at families and small workgroups that 
want to share calendars without a dedicated server. 
Shared calendars can be viewed and edited by multi¬ 
ple users, with instant syncing between users. BusyCal 
calendars are compatible with other apps and services, 
including Apple’s own Sync Services, iCal, MobileMe 
and the iPhone, www.busymac.com — Peter Cohen 



Dekorra Optics 
launches EazyDraw 3 
vector-drawing app 

Dekorra Optics released a new version of its OS X- 
only vector drawing app, EazyDraw, which includes 
efficiency-boosting featwures such as an attributes 
mini-toolbar and a drawing/floating interactive 
morph panel. The company said it added other fea¬ 
tures, such as a centred “canvas” style workspace, af¬ 
ter receiving requests from former Canvas users. 

The company also said the application is easier to 
use for non-architectural users, who should be able to 
create a floor plan with professional touches (detailed 
walls, automatic dimensions, and so on) all drawn ac¬ 
curately to scale. User interface enhancements include 
new buttons and icons, as well as new integrated proj¬ 
ect-style drawing managers replacing the old Aqua- 
style drawers, www.eazydraw.com — Jim Dalrymple 
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Xsilva introduces 
LightSpeed 3.0 


TypeTrax manages 
Creative Suite projects 


Xsilva Systems was previewing and demonstrating 
LightSpeed 3.0, its Point of Sale (POS) system designed 
to run on the Mac. 

LightSpeed incorporates front-counter retail and back- 
office functions like inventory management, order pro¬ 
cessing and billing, all in a Mac-native interface that is 
familiar to users of Apple’s iApps. The new 3.0 version is 
in development and is expected to be released in autumn 
2009. New features include a new point-of-sale screen, 
features for multi-store retailers and a major new release 
of Xsilva’s e-commerce system, Web Store 2.0. 

The interface has been redesigned to increase transac¬ 
tion speed, and a “button mode” has been added to sup¬ 
port more fast-paced sales environments. A sidebar can 
be configured for different types of retailers, and transac¬ 
tions can now be “parked.” Improvements include product 
replication across multiple locations, cross-store gift cards 
and returns, and cross-store sales and inventoiy reports. 
www.xsilva.com — Peter Cohen 


Insider Software’s TypeTrax is a new tool for manag¬ 
ing design projects created with Adobe Creative Suite. 

TypeTrax tracks, organises and pre-flights project 
files, such as fonts and digital assets. It integrates 
with Canto’s Cumulus Digital Asset Management 
(DAM) software. When you drag a document into Cu¬ 
mulus, TypeTrax automatically detects and displays 
the project’s font resources. 

TypeTrax also provides access to font metadata, and 
enables you to view native fonts and associated data 
within Cumulus. When you check out an InDesign 
doc, Cumulus and TypeTrax preflight the doc to make 
sure all fonts and other resources are included. 

System requirements call for Mac OS X 10.4 or later. 
TypeTrax supports OpenType, Typel, dfont and Mac 
and Windows TrueType fonts. Canto Cumulus 7.0 or 
later and FontAgent Pro 4.0 or later are also required. 
www.insidersoftware.com — Peter Cohen 
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Jobs has hormone 
imbalance, will remain 
Apple CEO 

Steve Jobs has a hormone imbalance that’s been causing 
his dramatic weight loss, the Apple CEO announced in 
early January. But he’s also undergoing treatment and 
expects to continue running Apple. 

Jobs made the disclosure in a letter published on Ap¬ 
ple’s Web site the day before Macworld. The CEO was 
addressing the latest rumours about his health that had 
began surfacing after he announced in December he 
wouldn’t deliver the keynote at the recent Macworld 
Conference 8t Expo. 

In his letter, Jobs acknowledged that he had been los¬ 
ing weight throughout 2008, and his doctors had been 
unable to determine the reason. “Fortunately, after 
further testing, my doctors think they have found the 
cause-a hormone imbalance that has been ‘robbing’ me 
of the proteins my body needs to be healthy. Sophisti¬ 
cated blood tests have confirmed this diagnosis,” Jobs 
wrote in his letter. 

According to Jobs, the remedy is a straightforward 
nutritional issue, and he’s begun treatment. “Just like I 
didn’t lose this much weight and body mass in a week or 
a month, my doctors expect it will take me until late this 
[northern] spring to regain it,” said Jobs, adding that he 
expects to remain on as CEO. 

“I have given more than my all to Apple for the past 
11 years now,” Jobs added. “I will be the first one to step 
up and tell our Board of Directors if I can no longer con¬ 
tinue to fulfil my duties as Apple’s CEO. I hope the Apple 
community will support me in my recovery and know 
that I will always put what is best for Apple first.” 

Tim Bajarin, president of consulting firm Creative 
Strategies, feels that Jobs’ statement should put the mat¬ 
ter to rest. “I think it’s enough at this stage of the game, 
to the point where they know what they have to do to 
correct it. The market will feel much after hearing the 
statement from Jobs,” he said. 

In a separate statement also published on Apple’s Web 
site, the company’s board of directors expressed its sup¬ 
port for Jobs. 

Jobs said he had “decided to share something very per¬ 
sonal with the Apple community so that we can all re¬ 
lax and enjoy the show [Tuesday]” because of the latest 
round of rumours about his health. Previously, Apple’s 
share price momentarily plummeted after tech blog Giz- 
modo reported that an unnamed source said Jobs had 
dropped out of the Mac trade event because of “rapidly 
declining” health. - Philip Michaels 


Google releases Picasa 
for Mac beta 

After months of user clamouring, Google released a 
public beta of its Picasa for Mac desktop software for 
organising, editing, and uploading photos. The soft¬ 
ware, which runs on Intel Macs with OS X 10.4 or 
later, marks the first time that Picasa has been offered 
for the Mac (it joins the Windows and Linux versions 
already available). 

The free Picasa software is designed to help you or¬ 
ganise your photos, regardless of where they reside on 
your computer. It imports (without moving or copying) 
photos from your iPhoto library and other folders on 
your Mac, including external hard drives if so desired 
(it’s designed not to affect your iPhoto library, dupli¬ 
cating files as needed). It also includes many editing 
tools, such as those for straightening, text generation, 
create collages, and removing red eye, as well as Pho- 
toshop-like effects and adjustments. 

Picasa for Mac integrates with Google’s Picasa Web 
Albums online photo-sharing service, which Mac us¬ 
ers have had access to previously using Google’s iP¬ 
hoto plug-in or the standalone uploader application. 
Using Picasa, you can keep local and online photos 
in sync and share photos easily with those in a Gmail 
address book. (Picasa Web Albums provides 1GB of 
free online storage, and you upgrade to more space, 
starting at $US20 a year for 10GB, to share between a 
Gmail and Picasa Web Albums account). 

Picasa includes many other features, such as a slide- 
show movie maker with one-click YouTube upload¬ 
ing, and the ability to post to Blogger pages. For the 
initial beta, Google says it focused on matching the 
speed and most of the core features of the Windows 
version, and will refine the interface and improve the 
feature set in the future. Currently, the Mac beta lacks 
geotagging features and the ability to order prints 
from online services. - Jonathan Seff 
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Psystar: No conspiracy against Apple 


Mac clone maker Psystar denied it is at the centre of a ca¬ 
bal whose purpose is to steal Apple’s intellectual property, 
documents recently filed with a US federal court show. 

“Psystar denies that said activities are unlawful and 
improper,” the company said in its response to allega¬ 
tions made earlier by Apple. “Psystar likewise denies the 
suggestion that there exists a concerted effort to commit 
infringement of Apple’s intellectual property rights, to 
breach or induce the breach of Apple’s otherwise unen¬ 
forceable license agreements, and to violate state and 
common law unfair competition laws.” 

The US computer seller, which is embroiled in a lawsuit 
with Apple over its installation of Mac OS X on Intel- 
based machines, was reacting to charges made by Apple, 
when the computer and consumer electronics maker al¬ 
leged that Psystar was not acting alone. 

Apple accused 10 additional individuals or companies 
of colluding with Psystar, but did not name names. “Per¬ 
sons other than Psystar are involved in Psystar’s unlaw¬ 
ful and improper activities described in this amended 
complaint,” Apple charged in a late November filing with 


U.S. District Court Judge William Alsup. “The true names 
or capacities, whether individual, corporate or otherwise, 
of these persons are unknown to Apple. Consequently 
they are referred to herein as John Does 1 through 10.” 

Reports in the general media, as well as on Apple¬ 
centric sites, seized on Apple’s claims, with some specu¬ 
lating that Psystar was just the front man for bigger and 
better-funded rivals of Apple. 

Psystar admitted that it has come up with a way to cir¬ 
cumvent code that locks Mac OS X to Apple hardware, but 
denied that the dodge violates Apple’s copyright. 

Previously, Psystar said that Apple had added code to 
the operating system so that when someone tried to run 
it on non-Apple hardware, Mac OS X would fall into 
a “kernel panic” or “infinite loop.” Psystar made those 
claims in an effort to refute Apple’s charge that the Flor¬ 
ida company violated the US Digital Millennium Copy¬ 
right Act (DMCA). Psystar said the Mac OS X code “that 
causes kernel panic and/or infinite loop does not consti¬ 
tute a technological copyright protection measure.” 

The case is slated for trial in April. Gregg Keizer 
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FREE DIGITAL DEVICE FOR MAC 


Your choice of either of these great 
digital devices with any new Mac 


§5—. Poctet soed TV for y<w Mac 


Griffin iMic 

The original USB audio adapter! iMic lets Mac 
users add stereo input and output to USB 
computers even if they lack audio-in or audio- 
out ports. iMic allows you to connect many 
microphones and sound input devices to your 
Mac and it supports both mic and line level 
inputs via a selectable switch and provides a 
line-level output for connecting speakers or 
headphones. 

iMic shines as the essential tool for converting 
your vinyl LP and tape collection into MP3s 
and CDs. Recording records and tapes through 
iMic directly from your turntable or tape deck 
is super easy. Use iMic to make your own 
recordings, too - it's great for home studio 
recording and podcasting. Plug microphones 
and musical instruments directly into iMic. 
iMic is compatible with modern hardware to 
provide the perfect solution for sound recording 
in almost any audio application, including 
^GarageBand, iMovie, and Final Cut Pro. 


Elgato EyeTV DTT 

EyeTV DTT combines a USB stick that is a state- 
of-the-art television receiver with EyeTV 
software. EyeTV DTT brings free-to-air digital 
terrestrial television to your Mac in crystal clear 
digital quality. 

Watch, pause, fast-forward and rewind live 
television on your Mac, at your desk or in the 
comfort of your living room. 

Record hours of television on your Mac, create 
subscriptions to TV series and topics of your 
choice, manage saved episodes, and organise 
them in Smart Playlists. 

Edit unwanted content from your recordings and 
put them into iTunes in one easy step. Export for 
current media types and playback devices or 
burn to DVD. 

Share EyeTV recordings with other Macs on a 
local network, or playback using Wi-Fi Access 
on an iPhone or iPod touch and other selected 
SmartPhones. ^ 



iPhone 3G 

The iPhone you've 
been waiting for 
in stock now for 
W immediate delivery 

For a limited time only, our 
iPhone 3G comes with a 
FREE 5 YEAR WARRANTY 


* Warranty fulfilment by 
United Electrical Croup. 
Terms & Conditions 
L apply. 


Authorised 

Vodafone 

Dealer 

o 

vodafone 



synergetic 

%/ C J Australia Pty Ltd 

315 High Street, Kew, Vic. 
(03) 9855 2323 

Monday-Friday, 9am - 6pm 
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Macs beat all comers on 

For the second year running, Apple’s computers are the 
most reliable and its support the most dependable of all 
computer makers selling in the U.S., a national chain of 
computer service shops found. 

Apple’s Macs beat machines sold and supported by Pa¬ 
nasonic, Lenovo, Toshiba, and Hewlett-Packard, accord¬ 
ing to Rescuecom’s third annual reliability report. Apple, 
which took the top spot in 2007, more than doubled its 
score from that year and again trounced the competi¬ 
tion, this year posting a score 43 percent higher than 
next-best Panasonic. 

Rescuecom comes up with its scores by comparing the 
percentage of each vendor’s support calls with its U.S. 
market share, said Rescuecom CEO David Milman. The 
greater the difference between the two, the higher the 
score. Apple, for instance, received its record-setting 
score of 700 because Macs made up only 1.1 percent of 
all calls to Rescuecom, even though its estimated market 
share was 7.8 percent for the year. 

Apple’s 2008 score soared because as its market share 
increased-from 5 percent last year to the 7.8 percent in 
2008—the percentage of Mac-related calls to Rescuecom 
actually dropped, from 2007’s 1.4 percent to this year’s 
1.1 percent. 

“Apple has a very strong game in this market,” said 
Milman. “This year it’s like last year, but even more so. 
The combination of its online support, and the support 
at local stores, has been a big winner for Apple.” 

Key to Apple’s success, he argued, is the support the 
company provides at its retail stores. “Apple is essen- 

Google, Apple, Microsoft 

A small Indiana company has sued tech heavyweights 
Microsoft, Apple, and Google, claiming that it holds the 
patent on a common file preview feature used by brows¬ 
ers and operating systems to show users small snapshots 
of the files before they are opened. 

Cygnus Systems sued the three companies saying that 
they infringed on its patent with products such as Win¬ 
dows Vista, Internet Explorer 8 and Google Chrome, 
which allow users to view preview images of documents 
on the computer. Mac OS X, the iPhone and Safari also 
infringe, the company said in court filings. Apple uses 
this technology in its Finder and Cover Flow Mac OS X 
features, the filings state. 

While Cygnus has sued three very high profile com¬ 
panies, there may not be the only vendors in Cygnus’ 
sights. “They were a logical starting place for us,” said 
Matt McAndrews, a partner with the Niro, Scavone, 


reliability, support 

tially giving away support,” said Milman, referring to 
the free consultations any Mac owner can schedule 
with tech support personnel at Apple’s brick-and-mor- 
tar stores. “That’s a great way to neutralise Windows’ 
[dominant] place in the market. Even though Apple 
claims Macs are easy to use, to a long-time Windows 
user, switching might be a daunting task.” 

Panasonic, which placed second on Rescuecom’s list 
with a score of 489, and Toshiba, in fourth place with 
299, are both new to the list. The pair surged past rivals 
by boosting their U.S. market share while continuing to 
account for low percentages of support calls. 

“Laptops are getting sturdier,” Milman maintained, 
“and the move toward laptops and away from desktops 
has helped some laptop providers.” Both Panasonic and 
Toshiba are best known in the U.S. for their laptops. 

Some laptop makers, however, fared poorly. Sony, 
for example, placed seventh on Rescuecom’s list with a 
score of 114. “Its U.S. share grew 31 percent last year, 
but its share of the repair calls grew at a similar pace,” 
said Milman. “Sony’s laptops are built more on ele¬ 
gance and aesthetics rather than reliability.” 

Dell fell off Rescuecom’s list for the first time, even 
though it improved its score, from 2007’s 94 to this 
year’s 129. “It’s not that Dell dropped, but that some 
very strong players, like Panasonic and Toshiba, came 
in,” Milman said. “Dell’s problem was that it didn’t 
improve as much as [its] competitors.” Two years 
ago, Dell was in fourth place, while last year it came in 
fifth. - Gregg Keizer 

iued over file preview 

Haller 8t Niro law firm, which is representing Cygnus. 
“We’ve identified many other potentially infringing 
products that we’re investigating,” he added. 

Cygnus’s owner and president Gregory Swartz de¬ 
veloped the technology laid out in the patent while 
working on IT consulting projects, McAndrews said. 
The company is looking for “a reasonable royalty” as 
well as a court injunction preventing further infringe¬ 
ment, he said. 

The lawsuit was filed in federal court in Arizona, 
where Swartz resides, McAndrews said. Google, Micro¬ 
soft and Apple did not return messages seeking com¬ 
ment on the lawsuit. 

Cygnus applied for its patent (# 7346850) in 2001. It 
covers a “System and method for iconic software envi¬ 
ronment management” and was granted by the U.S. Pat¬ 
ent and Trademark Office in March 2008. - Robert McMillan 
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Report: Apple's desktop sales down, 
but notebooks up 


Although Apple’s computer sales over the past few quar¬ 
ters have been stellar, new research shows that the com¬ 
pany’s desktop sales numbers took a sharp downturn 
during the month of November-however, the company’s 
notebooks sales have continued to rise. 

According to a new report from market research 
firm NPD Group, industry desktop sales as a whole in 
November were down 20 percent from the previous 
month, representing a decline of 15 percent for Win¬ 
dows-based PCs and a 38 percent decline for Macs. At 
the same time, Apple’s notebooks outpaced the competi¬ 
tion with a 22 percent increase, compared to a 15 per¬ 
cent increase for Windows-based PCs (overall notebook 
sales for the month were up 16.6 percent). Apple’s October 
introduction of new MacBook and MacBook Pro note¬ 
book models probably contributed to Apple’s laptop rise. 

While the numbers clearly show a decrease in sales, 
Stephen Baker, vice president of Industry Analysis at 
NPD, said that because Apple doesn’t offer a lot of Black 


Friday promotions, the company was disproportionate¬ 
ly affected by the dates of what is, for Americans, the 
biggest shopping period of the year in 2008. Last year, 
Apple enjoyed November sales one week after Black 
Friday. However, in 2008, Black Friday fell at the end 
of the month, giving Apple only two days of sales. This 
year, those sales will be counted for December. 

Apple sold 15.8 percent of desktops purchased in 
November, down from 17.4 percent in October 2008 and 
20.6 percent in November 2007. The company’s notebook 
sales accounted for 14.8 percent of laptop purchases, 
down from 20.9 percent in October, but up from its 14.1 
percent number in November 2007. Overall, Apple sold 
15 percent of all computers in November, down from 20 
percent in October and 16 percent in November 2007. 

Although all companies are feeling the economic 
downturn, Baker feels Apple should be “appropriately 
concerned” about its sales numbers and make smart de¬ 
cisions with its products and pricing. - Jim Dalrymple 
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Glenn McTaggart: Weddings, samurai, anything 


T n the last two years, Melbourne 
photographer Glenn McTaggart 
made two major leaps in his 
work ethic. To begin with, his “resis¬ 
tance to digital SLRs” broke with the 
purchase of a Nikon D300 in June 
2008. An immediate love affair was 
triggered so passionately he queued 
for another, a D700, on the day of its 
release just one month later. 

Having put up with the Windows 
platform and all its “features”, he 
was attracted by the Mac when it 
went with the Intel chip. While he 
“always admired the aesthetics of 
Apple products”, he still occasionally 
needed Windows applications. 
Impressed by the high degree of in¬ 
tegration and tight interface with Mac applications, his 
MacBook Pro has become a combo photo design station, 
business management tool, stereo player, home cinema 
and connection to the outside world. 

The move to a fully independent digital workflow has 
energised his photography and increased the degree of 
quality control. This has improved his services in post 
shoot production and response time. 

In his work he is most comfortable when able to work 
non-intrusively and employ natural perspectives in any 
subject, from weddings to travel. Capturing a subject in 
its natural light is an imperative, he says - even if it puts 
him out of his comfort zone. 

“Whether that is me awake well before dawn to record 
the hues of first light, or balancing on unstable footing 
in winter’s chill to gain different angles, or to record the 
romance of a new wedding couple on their big day,” he 
says, “the final shots make all the acquired cramps, scars 
and bruises worthwhile. Well in most cases, anyway!” 

His camera kit includes all Nikon products, includ¬ 
ing the D700 and D300 dSLRs, with f2.8/17-35mm, 
f2.8/80-200mm and fl.4/50mm lenses, a X2 telecon¬ 
verter, SB900 flash, assorted Cokin filters and other 
sundries. Still, he admits he still can’t let go of his trea¬ 
sured film SLR, a Nikon F5, and occasionally misses 
holding a trannie or neg strip in his hands. 

The joys of Nikon and Mac aside, he finds the flood of 
new technology a challenge: “Every six months a new 
product boosts quality at a reduced price!” 


At the moment he is “researching” higher-end Epson 
printers, being impressed by their print quality, multiple 
ink cartridges and 16-bit capability. The problem he finds 
is that his research efforts can “go on a bit”: and by the 
time he has settled on a model, another, more advanced 
one arrives on the scene. 

For Glenn, the development of digital cameras is an 
ongoing fascination. He predicts that camera manufac¬ 
turers will continue to bloat the megapixel figures in 
image sensors and festoon the cameras with features. 

He also foresees more common in-camera functions like 
Wi-Fi image emailing from the camera, direct FTP up¬ 
loading and streaming video for blogging. And what’s his 
ideal rig? “I’m just hanging out for a thought-activated, 
multiple megapixel camera with Wi-Fi, four week battery 
life, a terabyte memory card, f2.8/10-600mm lens, with 
camera and lens light enough to hold in one hand!” 

Currently, the wedding photographic prints Glenn 
produces are made by a pro lab. When servicing his 
commercial clients Glenn’s images are usually handed 
over in digital form; these include magazine editorials, 
advertising brochures, corporate work, Internet images, 
commercial stock and poster prints for restaurant, home 
and office interiors. 

He loves the buzz of magazine work: “nothing beats 
that feeling of seeing your images published,” he ex¬ 
plains. Like many photographers, he aspires to seeing 
his work in major publications like National Geograph¬ 
ic but realises the discipline of working for business 
clients is a positive: “My preference is a healthy mix 
of both.” 

Admitting to an interest in old samurai films, he be¬ 
lieves some situations would be easier solved with feudal 
justice. “Just like in one of those old black and while 
Kurosawa films! I’ve had a long interest in ancient tra¬ 
ditional Asian cultures, architecture and life principles 
and lived in Japan some years ago.” He calls it “Ancient 
attitudes to live by.” 

Glenn McTaggart has been in professional photogra¬ 
phy for seven years now and describes that as “a jour¬ 
ney in itself’, adding that he is always “experimenting 
with new ideas and concepts to further my professional 
photography and impress my customers. For me to be 
able to do this, I need a toolset that provides ample 
flexibility to achieve my creative vision. In my case, 
my Nikon/Apple partnership gives me just that, plus a 
few extra bonuses!”— Barrie Sminth 
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RapidWeaver 

Rapidweaver 

Powerful website creation for Mac OS X. RapidWeaver is a powerful yet friendly web design application made exclusively for the 
Mac. RapidWeaver allows you to quickly publish beautiful standards-based blogs, podcasts, photo albums and slideshows. With 
your site ready to go live, RapidWeaver uploads your finished site with just one click to MobileMe, FTP or SFTP servers. 



OMNIPLAN. OmniPlan is a program designed to help you create logical, manageable project planning documents. With 
OmniPlan you can break down tasks, optimize the resources needed for your project, control various costs, and monitor your entire 
project at a glance. OmniPlan provides features like Gantt charts, schedules, summaries, milestones, and critical path highlighting to help 
you manage all your activities. 






OMNIGRAFFLE. Need a diagram, process chart, quick page-layout, website mockup or graphic design? OmniGraffle 5 handles all 
of these in one award-winning application. We’re not just a pretty interface, however. There’s plenty of power under the hood to make all 
your diagramming and design fast and easy, with the ability to customize and tweak every aspect of your work. 



OMNIOUTLINER ■ OmniOutliner has just what you need for outlining and organising information; it’s perfect for notetaking, 
to-do lists, school projects, budgeting, project management, and much more. OmniOutliner lets you set up a hierarchy of main 
headings and subpoints that can be expanded and collapsed as desired, and create multiple columns related to each topic. This is 
an indispensable piece of software that helps you kick start your creativity, hatch new thoughts, and gradually organize a collection of 
preliminary ideas into a cohesive plan - anything from a grocery trip to a complex business proposal. 



STATIONERY PACK 

Stationery Pack from equinux 
expands the stationery function 
of Leopard Mail with high 
quality stationery templates. 
Take advantage of the wealth 
of possibilities to personalize 
your e-mails using the 234 
Stationery Pack templates 
on offer. The Stationery Pack 
software manages both 
stationery template packages: 
Stationery Pack, for Mac 
users who want to create 
sophisticated, customized 
e-mails and Stationery Pack 2, 
for users who expect the best in 
e-mail design and technology. 
Discover the next generation 
of e-mail. Discover Stationery 
Pack 2. 


iSALE 

With iSale equinux addresses 
any Mac-user wishing to 
create money-making auctions 
on eBay. This eBay certified 
auctioning solution for Mac 
offers a huge variety of 
integrated template layouts and 
the possibility to edit and create 
own templates. Established 
eBay features like item 
specifics, eBay-style preview, 
category listing, eBay store, 
auction status and after-sales 
management is included. iSale 
also seamlessly integrates in 
Mac OS X and includes the 
iSale Widget, QuickLook, Mail 
and iCal. iSale received the 
Apple Design Award 2006 in the 
most important category: “Best 
Mac OS X User Experience” 
and in 2005 iSale was honored 
with the Apple Design Award. 


COVERSCOUT 

CoverScout fills the gray gaps 
that iTunes leaves behind: 

It detects missing album 
covers in your music library 
and searches online for fitting 
cover art - all in an intuitive 
and sleek user interface. In an 
integrated cover editor, cover 
art can be quickly and easily 
modified. CoverScout perfects 
music libraries on every 
iPhone, iPod, Apple TV and in 
iTunes. CoverScout even offers 
custom-fit print templates to 
print out CD covers and inlays 
for your CD collection. 


DIGITAL TV 

Digital TV for the Mac has a 
new name: TubeStick from 
equinux is a DVB-T receiver that 
adapts to your USB 2 Port and 
works with Macs and PCs alike, 
equinux’ TV software, The Tube, 
makes watching TV on your 
Mac more fun than ever before. 
Not only can you watch live TV 
on your Mac, but you can time- 
shift, schedule programmed 
recordings and chat with other 
TV viewers while watching your 
favorite shows. The Tube is the 
latest TV software for the Mac, 
and seamlessly integrates into 
equinux’ media center software, 
MediaCentral. 

TubeStick is based on the 
DVB-T/DTT standard which is 
available in many European 
countries. 


Distributed by Software Only Ph: 02 9452 6001 Fax: 02 8905 9512 email sales@software-only.com.au 
www.software-only.com.au 

Available from Apple Online, Apple Retails Stores and Maccentric. Reseller enquiries welcome. 
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homepage.mac.com/sydamug 

AMUG Sydney 

www.ausom.net.au/discofthemonth 

AUSOM Incorporated 

www.beaut.org.au/tips.html 

BEAUT 

www.cvmu.net 

Central Victorian Macintosh Users Inc 

www.gmug.org.au 

Geraldton Macintosh User Group 

goin.to/gcusers 

Gold Coast Apple Users Group 

www.mactalkhunter.org.au 

MacTalk Hunter 

www.saauc.org.au 

South Australian Apple Users Club 

Cards, Boards & Dice 

H undreds of different card games, board games 
and dice games to play in solitude, against com¬ 
puter opponents and even against human play¬ 
ers across the internet. Say ‘goodbye’ to your spare time, 
and not so spare time! 

3D Bridge Deluxe: Beginners and seasoned players alike 
can learn the ins and outs of Bridge. Shareware 
3D Euchre Deluxe: Euchre with various computer op¬ 
ponents or play against real people online. Shareware 
5 Realms: Help princess Jokerina restore peace and 
beauty by recovering magic Signs of Suits, broken by 
evil forces, across 5 realms and 72 levels. Shareware 
A Farewell to Kings: Connect cards two-dimensionally, 
by matching suits to suits and ranks to ranks, to com¬ 
plete a ‘book’ of cards. Shareware 

Aki Mahjong Solitaire: Blends the ancient game of Mah¬ 
jong with an enchanting journey across Japan. Shareware 
Bejeweled 2: The sequel to the classic gem-swapping 
puzzler! New features include 4 entrancing play modes 
and explosive new gems. Shareware 
Big Bang Board Games: Includes Chess, Checkers, Re- 
versi, 4-In-A-Row, Mancala 8t TicTacToe. Shareware 
Big Bang Brain Games: Six classic games designed to 
stimulate the cerebellum, cajole the cortex, and gratify 
the grey-matter! Shareware 

Boka Battleships: A strategy game where two enemy 
players attempt to destroy each others’ fleets, by guess¬ 
ing the position of their enemy’s ships. Shareware 
Burning Monkey Mahjong: The most beautiful mah¬ 
jong solitaire game on the market! Shareware 
Cintos: An original strategy board game for 1 to 4 play¬ 
ers, where the goal is to capture all the pieces. Shareware 
Classic Sol: Traditional Card Game. Freeware 
CrossCards: Combines poker and Crosswords. Shareware 
Dominoes: 16 versions of the classic tile game, from 


straightforward Draw, Block and Muggins, all the way up 
to the more eclectic Matador and Mexican Train. Share¬ 
ware 

Free Solitaire 3D: Treat your eyes as well as your mind 

as you relax back and play your favourite solitaire games 

done for the first time in 3D. Shareware 

iDice: Play Yahtsie, Triple Yahtsie, Yacht (old rules 

Yahtzee), Crag, Pig, and Action Dice. Demo 

Jeopardy Deluxe: Just like the TV show, if you respond 

correctly you lead the game, but if you’re wrong, your 

competitors control the board! Shareware 

Lux: A game of strategy and domination inspired by the 

board game Risk. Demo 

MacPips Jigsaw: Create jigsaw puzzles quickly and 
easily from your own pictures. Demo 
MacSudoku: Generate your own Sudoku puzzles and 
then solve them. Shareware 

Mah Jong Quest: Epic Mahjong with twist and engag¬ 
ing cinematic story! Shareware 

Manic Minefields: Puzzle game that is really 10 differ¬ 
ent minesweeper games in one, as it features 10 uniquely 
designed minefields to choose from. Shareware 
Mike’s Marbles: A collection of many block-falling and 
marble-shooting puzzlers with style. Shareware 
Mnemoni X: A game of memory and matching with sev¬ 
eral different modes of play. Shareware 
Neuronyx: A fast-paced game matching cards in as 
short a time as possible. Freeware 
One Card: Card game with rules similar to Uno. It is fun 
for all ages from 5 up. Freeware 

Professor Code: Discover a secret code in form of im¬ 
ages, arranged in a sequence. Freeware 
Scrabble: Play against one of eight challenging com¬ 
puter opponents or take on your friends and family in 
four different game modes. Shareware 
Sigma Chess: Free Macintosh chess program has 3D set 
and prints games with diagrams. Freeware 
Snood Solitaire: 30 of the best Solitaire Card Games in¬ 
cluding Spider, FreeCell, Yukon and Klondike. Shareware 
Snoodoku: Takes suduko puzzles a step further, by us¬ 
ing the Snood characters rather than numbers. Shareware 
Solitaire Epic: Over 110 fun levels and three different 
solitaire games in one! Demo 

Solitaire Plus: 30 different card games including Aus¬ 
tralian Patience, Indian Patience, Queen of Italy (Terrace) 
and Russian Solitaire. Demo 

Squabble: Challenge up to ten players to form the best 
words they can from a shared pool of letters. Shareware 
Wheel of Fortune Deluxe: Pick a consonant or buy a 
vowel to solve these word-based puzzles. 

Cards, Boards & Dice includes over 60 games in total and is avail¬ 
able on two CDs for $10 each, or $15 for both discs together, from 
participating Apple User Groups (see "Hotlinks") - List compiled by 
Nicholas Pyers 
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AppleCare 

Protection Plan 


Exclusive to Platinum Partners 

Only at these resellers. 


Coffs Computing 
160a Pacific Highway 
Coffs Harbour NSW 2450 
Ph. 02 6651 5655 

Web. www.coffscomputing.com.au 
Ideal store 

Shop 4, 124 Forest Road 
Hurstville NSW 2220 

Ph. 02 9570 5411 

Web. www.idealstore.com.au 

Mac and Me 

Shop 3, 364 Barrenjoey Road 
Newport Beach NSW 2106 

Ph. 02 9999 4763 

Web. www.macandme.com.au/ 

Streetwise 

826 Glenferrie Road 

Hawthorn VIC 3122 

Ph. 03 9818 2100 

Web. www.streetwise.com.au 


Digilife - Osborne Park 

Unit 2, 392 Scarborough Beach Rd 

Osborne Park WA 6016 

08 9444 9988 

Web. www.digilife.com.au 

Digilife - Perth 
Shop 54, HayStreet Level 
207 Murray Street 
Perth WA 6000 

08 9324 3455 

Web. www.digilife.com.au 

iShop 

116a Grafton Street 
Cairns OLD 4870 

Ph. 07 4051 9966 

Web. www.ishopcairns.com 

Mac Centre 
87 Albion Street 
Surry Hills NSW 2010 

Ph. 02 9281 4444 

Web. www.maccentre.com.au 


LightForce - Byron Bay 
Unit 1,10 Brigatine Street 
Byron Bay NSW 2481 
Ph. 02 6685 8796 
Web. www.lightforce.com.au 

LightForce - Ballina 

107 Tamar Street 

Ballina QLD 2478 

Ph: 02 66 868 570 

Web. www.lightforce.com.au 

Palaeographies 
296 Glenhuntly Road 
Elsternwick VIC 3185 

Ph. 1800 289 622 

Web. www.buymac.com.au 

Talk to the Mac 

32 Grafton Street 

Cairns QLD 4870 

Ph. 07 4041 6000 

Web. www.talktothemac.com.au 


*Terms and conditions apply. Terms & conditions: Valid only while stocks last. Purchase either a MacBook model number [MB402X/B, MB466X/A & MB467X/A], MacBook Pro model number 
[MB470X/A, MB471X/A& MB766X/A] or MacBook Air model numbers [MB543X/A & MB940X/A] receive a bonus Microsoft Office 2008 for Mac - Student and Home Edition model number [GZA- 
00006] valued at $229.00 inc GST. Promotion only applies to notebook partcodes listed above and AppleCare Plan part code [MA515FE/A & MA519FE/A]. Only available from the stores listed 
above. Notebooks and AppleCare Plan must be purchased at the same time to be eligible for promotion. Limit one per customer only. Not available in conjunction with any other offer. EO&E. 

Platinum Partner Logo, copyright Simms International 2008. 
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Danny Gorog 
is wondering when Apple 
will expand its product 
lineup to include car 
stereos, white goods 
and TVs. 


Video apps 

Y ou already know that the 
iPhone and iPod Touch are 
great devices for watching 
movies, TV shows and podcasts that 
you sync via iTunes. However, an 
increasing number of apps let you 
watch other kinds of video, too. Here 
are a few worth checking out: 
YouTube. The YouTube app comes 
standard on all iPhones, and is a great 
way to browse and watch YouTube 
content. To browse videos, select from 
the either featured, most viewed, most 
recent or top rated at the bottom of the 
main screen. You can also choose to 
search for videos. The search will look 
through video titles, descriptions, tags 
and user names. 

Once you’ve found a video you like, 
you can bookmark it. Unfortunately, 
the YouTube iPhone app doesn’t let 
you login with your YouTube user 
details, so movies that you mark as 
favourite at youtube.com or on other 
devices, like Apple TV, won’t be avail¬ 
able on your iPhone. 

Watching videos works like watch¬ 
ing videos in iPod mode. You’ll 
notice a lag before videos start to 
play. Pause by tapping onscreen to 
reveal the onscreen display, or share 
or bookmark a video by tapping on 
either side of the rewind and forward 
buttons. 

Wi-Fi Video. Wi-Fi Video, $3.99 from 
the App Store, lets you watch any 
video across your Wi-Fi network as 
long as it’s in a format that the iPhone 
supports, and isn’t restricted by DRM. 
This means you don’t need to sync 


Hoijjnks 

www.inmethod.com/wifi-video 

Wi-Fi Video 

www.senstic.com 

Air Cam Live Video 

www.handbrake.fr 

Handbrake 


for the iPhone 


the movie to your iPhone; secondly, 
because the movie isn’t stored on 
your iPhone, you can access both 
movies in your iTunes library and 
outside of it. 

Wi-Fi Video also requires a small 
server application on your Mac. Once 
installed, select which folders or 
iTunes playlists you want to share (or 
both). iPhone-compatible movies will 
show up in the list when you browse 
a computer. You can also install the 
helper app on any other computer 
on your network (Mac or PC), then 
choose from a list. 

I tested Wi-Fi Video and liked it. I 
normally only sync a few movies to 
my iPhone, but being able to access 
my whole library from anywhere in 
my home proved useful. I watched 
a couple of TV shows via streaming, 
and the performance was perfectly 
acceptable. Wi-Fi Video takes about 
10 seconds to start playing, but once 
it does, playback was very smooth. 
You can even jog through a movie, but 
each time you’ll need to give the app 
a few seconds to catch up. 

If you’ve got lots of movies on 
your Mac, but limited space on your 
iPhone, this might just be the perfect 
app for you. 

Air Cam Live Video. This is an 
innovative $9.99 iPhone app that lets 
you view your iSight camera (or any 
compatible external webcam) on your 
iPhone/iPod touch using either your 
Wi-Fi network or 3G. This has many 
applications: for instance, if your 
baby sleeps in your study, where 
your computer is set up, you can use 
Air Cam as a pseudo baby monitor. I 
tried this a couple of times, much to 
my wife’s dismay. 

Air Cam works over your WiFi 
network, but with some fancy port 
forwarding you can also get Air Cam 
to stream video to your iPhone via 3G 
(just beware of your data cap!) Like 


other video apps for the iPhone, you’ll 
need to run a piece of server software 
on your Mac that talks to the Air Cam 
app. In my experience, this was easy 
to install and configure. 

Handbrake 0.9.3 released. The 
new 0.9.3 version of Handbrake, 
the eternally popular open-source 
and free video encoder for Mac and 
iPhone/iPod touch, now offers what 
Handbrake call ‘Universal Input’, 
which means you can throw any video 
file (not just DVDs) at Handbrake and 
it will convert them to whatever format 
you select. This massive enhance¬ 
ment was achieved by tapping into 
the power of libavcodec and libavfor- 
mat from the FFmpeg project. 

Unfortunately the latest release isn’t 
stable enough to replace my other 
video encoding tools permanently; it 
crashed every time I tried to convert 
anything but a DVD. Still, there is 
some light at the end of the tunnel: 
until it crashed, encoding speeds 
were comparable to RoadMovie (my 
preferred video encoding program) at 
over 30 fps. 

Video improvements include 
integration of the latest H.264 encod¬ 
ing library, which enhances picture 
quality through the use of “psycho¬ 
visual rate distortion and adaptive 
quantisation” and delivers significant 
speed optimisations. Other changes 
include improved audio and video 
synchronisation, a new decomb filter 
that deinterlaces pictures only when 
required, a revamped presets panel 
which supports nested folders, and 
a new preset called Apple Universal, 
designed to rip media that looks 
good on anything from iPod Nano to 
Apple TV. 

Handbrake is a great free video en¬ 
coder, but given this release’s general 
instability when ripping anything but 
DVDs, other products like RoadMovie 
may be a better solution. ^ 
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TRY&BYTE 



Top Games for Mac 






Call of Duty 4 
$89.95 RRP 


Lego Indiana Jones V8 Supercars 3 

$64.95 $79.95 RRP 


Guitar Hero 3 
$169.95 RRP 


Cases for iPod 


and iPhone 





iSkin Vibes for nano: $39.95 RRP 



Made from 
post-consumer 
plastic bottles 

Also available for 
iPhone 3G 


Agent18 EcoShield for Touch: 
$44.95 RRP 



iSkin Solo for iPhone 3G: 
$49.95 RRP 



Agent18 Shield for nano: 
$44.95 RRP 


Products Distributed by: 
Try and Byte. 


Unit 17,6-8 Herbert St, St Leonards NSW 2065 
Tel ( 02 ) 9906 5227 • Fax (02) 9906 5605 

www.tryandbyte.com.au 

info@tryandbyte.com.au 


Available from: 

Apple resellers: apple.com/au/buy 
Apple retail: apple.com/au/retail 
Apple online: store.apple.com.au 




















































David Holloway 
a gamer since the 
Vic 20 and still as 
addicted 


Mac-friendly, 
massively multiplayer 


I f you’re not aware of the acronym 
MMORPG, you will be in the coming 
few years. Massively Multiplayer On¬ 
line Role-Playing Games are internet- 
based virtual worlds where people 
gather to play or socialise. 

There are now literally hundreds 
of millions of people playing 
MMORPGs worldwide. Whether it’s 
playing Mario Kart versus interstate 
friends on the Nintendo Wii or role- 
playing in RuneScape, it’s a growth 
area. Macs are far from excluded from 
the genre, and below are some options 
for pretty much everyone in the family. 

World of Warcraft. world of 
Warcraft (WoW) is arguably the most 
successful MMORPG in history and 
currently more than 11.5 million 
people pay a monthly fee to play. The 
third expansion pack for WoW, Wrath 
of the Lich King, has sold more than 
four million copies since its release in 
the leadup to Christmas 2008. 

WoW’s popularity has come 
through a finely tuned interface, its 
relatively forgiving computer require¬ 
ments and the sheer scope of the 
world itself. You can literally spend 
months of time in WoW and not 
achieve everything available. 

This, of course, has led to some 
adverse publicity around gamer ad¬ 
diction. It’s hardly an issue restricted 
to WoW but its popularity has ensured 
it’s a regular focus of criticism in that 
area. WoW’s key strength revolves 
around group quests and other activi¬ 
ties like battlegrounds and raids. Solo 

HotMnks 

www.worldofwarcraft.com.au 

www.secondlife.com 

www.eve-online.com 

www.runescape.com 

www.puzzlepirates.com 

www.nationstates.net 


play in WoW is well catered for, but it’s 
the group activities that provide the 
most fun. The restrictions on language 
and the near total lack of gore means 
that a not insignificant number of fami¬ 
lies use WoW as a group activity. Just 
be prepared: this is one compelling 
game that can chew up a lot of your 
time. Download the 10-day free trial to 
see if it’s for you before forking out a 
monthly fee. 

Pros: Playability, family friendly 
Cons: Some repetition in quests, time 
intensive to reach higher levels 
Cost: $29.95 for initial software and 
$49-59 for subsequent expansion 
packs. $US14.99 per month sub¬ 
scription ($US12.99 with a six-month 
subscription) 

Second Life. Although not strictly 
a game, Second Life is the other 
standalone virtual world with full Mac 
support. With more than 16.5 million 
registrations, Second Life is a singular 
world. What this means is that unlike 
games like WoW where many dupli¬ 
cates of the world exist on different 
servers, Second Life is one world only. 

Gaming isn’t the focus of Second 
Life but there are numerous gaming 
areas, from mediaeval role-playing 
through to science-fiction options. 
Think of Second Life like real life: there 
are places you go to play games. 

The true beauty of Second Life is 
the ability to create your own content, 
whether it be a house, clothing or a 
whole nightclub for your friends. This 
is also Second Life’s downside in 
some respects - there’s a real chance 
to encounter quite offensive content. 

That said, a number of Austra¬ 
lian businesses (ABC, Telstra) and 
educational institutions (University 
of Southern Queensland, RMIT and 
Murdoch Uni to name three) are well 


established in Second Life because 
of the opportunities the platform 
provides. There’s even a Teen Second 
Life for under 18’s, which you can feel 
safe in letting your kids use. Since all 
content needs to be streamed from 
servers, Second Life can be pretty 
demanding on your Mac’s video card. 
My 2.16 GHz MacBook Pro only just 
copes; the Second Life website has 
all the specs. 

Pros: Near total freedom to explore 
and create your own content 
Cons: Potential offensive content, 
processor intensive 
Cost: Free until land ownership is 
desired, then monthly fees start at 
$US6 per month. 

EVE Online. Special mention goes 
to a smaller, Mac friendly standalone 
MMORPG. EVE Online (see p49) is a 
science fiction strategy role-playing 
game with an incredibly detailed 
economy and trading scheme. With 
around 250,000 subscribers it’s not 
in the same league as the above two 
- but, like Second Life, it’s a singular, 
persistent world. Download the free 
trial to see if it’s your cup of tea. 

Web-based MMORPGs. if 

you’re after something simpler and free 
for some casual gaming, then it’s hard 
to go past the plethora of web-based 
options. The selection I’ve listed below 
ran successfully on Safari and Firefox. 



RuneScape is a role-playing game 
that’s been around since 2001, with 
more than six million active players. 
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Although graphically it’s no WoW, 
there’s one impressive game here, 
with lots of content, ongoing develop¬ 
ment and a very active user commu¬ 
nity. This is the ideal option for a first 
experimentation with MMOs. 

Pros: Easy to learn, lots of content 
Cons: Graphics are basic compared 
to standalone MMOs 
Cost: Free, but subscription of 
$A9.50 gives you a much larger world 
and full screen mode. 



Puzzle Pirates may sound like an 
MMO for kids, but its title is mislead¬ 
ing. This is a world for those over 14 


and it contains numerous mini-games. 
The pirate theme permeates the whole 
thing but in a fun way. Games include 
everything from team puzzle chal¬ 
lenges to parlour games, scavenger 
hunts, murder mysteries, song parody 
contests and paintball. The initial 
sign-up is via the browser but once 
registered you actually download a 
small standalone application. 

Pros: Lots of puzzles, suited to 
casual gaming 

Cons: Initial puzzles a little tedious 
Cost: Free 

Nationstates is a text-based 
strategy MMO that will appeal to the 
older amongst us who remember 
text-based role-playing. In the case 
of Nationstates, you run a whole 
country. The MMO aspect involves 
your degree of influence within your 
geographic region and a forum-based 
role-playing of trade and defence 


issues. It’s engaging and is really 
suited to a more casual gamer with a 
passion for politics and strategy. 
Pros: Simple text-based turn-based 
game with a sense of humour 
Cons: No real achievement system 
Cost: Free 


P3 ll« Ubtt YxLcd PllLx-pp Scoocts of WcJoctcuc 


Summary. The six mmos listed 
above are an example of the power 
the genre holds. It’s far from an 
exhaustive list but it does give you 
some new recreational avenues to 
explore. If you’ve got your favourite 
MMO you’d like to share with AMW 
readers, jump onto our forums at 
www.macworld.com.au - assuming 
you can drag yourself away from 
your game. ^ 
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THE STYLISH MUSIC COMPANION 
WITH TOUCH CONTROLS & BOOMING SOUND 

This unique docking station features 5 speakers; in¬ 
cluding a 4 inch subwoofer, adjustable bass control, 360° sound distribution 
and unparalleled design elements. This iPig combines quality, performance, 
compatibility and style into one compact iPod docking station. Audio engineers 
were able to design the iPig with 5 speakers pumping out 23 watts of premium 
sound, in spite of its small footprint. The acoustic design elements enable the 
iPig to disseminate 360° sound, insuring the entire room is filled with heart¬ 
pumping sound. This New iPig is an iPod docking station compatible wth iPods, 
MP3, MP4, PSP, XBOX, PC, and most of the other audio & gaming devices. The 
multifunctional remote control with which you can browse through your iPOD. 
This iPig comes in 3 different fashionable shiny colors-white, yellow & pink to 
match the different tastes & decorative styles in your room, office, house etc... 

This new iPIG is the perfect gift for all occasions. 




A-l Series ACI Series 


For more information and trade 
Enquiries: 

( 02 ) 9682 7800 

www.superbdeals.com.au 





Clock Gift 
Products 





A8 Series A-Cube Series 


2009 New 
items 
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Anthony Caruana 
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Apple: LCD display pixel anomalies 

www.aocmonitor-anz.com 

AOC monitors 

www.hp.com.au 

HP Australia 

www.lenovo.com.au 

Lenovo Australia-New Zealand 

www.lge.com.au 

LG Australia 

www.nec.com.au 

NEC Australia 


T he humble computer screen has come a long way. 
From the days of cathode ray tubes we are now, 
well and truly, into the LCD age. Today’s LCD 
screens are far more complex beasts than their predeces¬ 
sors. Whereas CRTs were able to able to display output 
in a variety of resolutions, LCDs are optimised to work 
best in specific configurations. 

The electronics of the modern LCD are more complex 
as they can support copy protection systems such as 
HDCP (High-bandwidth Digital Content Protection) as 
well as supporting many different connection types 
including VGA, the many flavours of DVI, HDMI and 
even component connections. So, how does one un¬ 
ravel the myriad of different options and technologies? 


Australian Macworld is going to walk through some of 
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Size matters. One of the first decisions you’ll need to 
make when buying an LCD is size. While a larger screen 
typically means you’ll be able to see more content in 
front of you, there’s another dimension that needs to be 
considered: resolution. 

Resolution refers to the number of pixels that a dis¬ 
play can show. If you’re planning to use your display 
to watch high definition TV then you’ll want a screen 
that can display the full resolution. That means that the 
display will need to have a vertical resolution of at least 
1080 pixels. Most 23” or smaller displays have a maxi¬ 
mum resolution of 1680 by 1050. In other words, a full 
1080p high definition TV signal will be downscaled. 

The vast majority of 24” or larger LCDs work at a 
resolution of 1920 by 1200 - more than adequate for 
high definition TV. There are some smaller LCDs that 
work at 1920 by 1200 such as the Lenovo L220x, but 
these are not very common. The higher the resolution, 
the greater the number of objects that your screen can 
display. However, as screens get larger, so do the pixels. 
So, at 22” display running at 1920 by 1200 will show 
more things than a 24” unit running at 1680 by 1050 
- they’ll just be smaller. The lesson from this is simple: 
when shortlisting potential displays to buy, balance out 
your needs for high resolution and screen size. 

Connections. In the old days, monitors came with 
just one type of connector: analog VGA. However, the 
digital DVI, or Digital Visual Interface, provides for sig¬ 
nificantly more signal throughput than VGA - allow¬ 
ing it to cater for higher resolutions and refresh rates. 
However, DVI gets a little more complex as there are 
several different flavours. The DVI connector is made to 
carry either signals that are digital, analog or both. In 
addition, there’s the dual link variant for carrying higher 
resolution signals, such as those required by Apple’s 30- 
inch Cinema Display. 

Other than the latest Macbooks, MacBook Pros and 
MacBook Airs, all of Apple’s computers support DVI-I, 
which allows for either analog or digital displays to be 
used. However, you will need some sort of adaptor as 
most of Apple’s computers use a miniaturised version of 
the DVI connector called Mini DVI. 

Apple’s latest computers use a new connection standard 
called DisplayPort. Widely supported by a significant por¬ 
tion of the computer industry, DisplayPort supports higher 
resolutions than DVI and looks to be a more robust con¬ 
nector as it uses flat contacts rather than pins. 

Given that Apple has pioneered the use of DisplayPort, 
and the Mini DisplayPort variant, it’s no surprise that 
the only screen on the market that supports this new 
standard is Apple’s 24-inch Cinema Display. However, 
Apple has made convertors so that their latest notebooks 
can be connected to older LCDs. Just make sure you pur¬ 


Apple 24” LED Cinema Display 



It had been expected for a long time, but the first successor to Apple’s 
line of cinema displays was released in October 2008. Mimicking the 
look of the MacBook and MacBook Pro, the 24-inch display has a glass 
front with an integrated iSight camera, a feature many users craved, a 
microphone and speakers. In other words, as well as looking great it 
can make a serious dent in the amount of desktop clutter by integrating 
several peripherals into a single unit. 

Unlike most displays, the 24-inch Cinema Display is really designed 
for the Mac market and, in particular, the latest portable Macs. Whereas 
the vast majority of screens on the market use either VGA or DVI con¬ 
nectors, Apple’s jumped onto a new standard called DisplayPort. It’s 
also worth knowing that although Apple has been the first major manu¬ 
facturer to implement DisplayPort almost every other major computer 
maker has announced their intention to use it. The 24-inch Cinema Dis¬ 
play is not made to work with older Macs. 

DisplayPort is a relatively recent standard for connecting monitors to 
computers, with the most recent version of the standard only being ap¬ 
proved in January 2008. Apple’s implementation uses a smaller version 
called a Mini DisplayPort (MDP). MDP is small enough to fit the low 
profile of even the MacBook Air, but has enough bandwidth to deliver 
resolutions of up to 2560x1600 - the same as the 30” Cinema Display 
- using a single connector. Connecting the 24-inch Cinema 
Display to your new portable Mac is sim¬ 
plicity itself. A new, three-headed 
cable comes out of the display 
that lets you connect the Mini 
DisplayPort, USB2 and MagSafe 
power from a single lead. In other 
words, you won’t need a second 
power brick if you plan 
to use the 24-inch Cin¬ 
ema Display as it can 
power your notebook. 


chase the right adaptor. If you’re planning to use your 
LCD as part of home media centre, look for a display that 
supports HDMI, S-Video and component connections so 
that other AV gear can be connected. 

Position, position. Given that many of us spend a 
lot of time in front of our computers, having a well po¬ 
sitioned screen is paramount if you want to avoid sore 
shoulders, neck or back. All the LCDs we’ve ever used 
provide for some degree of tilt adjustment but it’s only 
at the mid to high end of the market that height adjust¬ 
ment becomes available. 
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Take two 


Choosing to use a second display on your system may seem like the 
height of nerdiness, but there are plenty of good reasons for investing 
in a second screen. 

For starters, there are simple ergonomics. A decent LCD will offer 
enough height and tilt adjustment. That makes it a safer option than 
relying on your notebook’s LCD. Most users sit their portable Mac on 
the desk, meaning that the screen is actually too low. In fact, we’d rec¬ 
ommend that if you often use your portable Mac in an office to have a 
stand for the unit and a mouse and keyboard. 

While Apple’s resurgence as a force in personal computing has seen it 
increase market share it’s still, largely, a Windows world. For that reason, 
many of us use virtualisation software like Parallels, VMWare or Virtu- 
alBox. If you find that you need to regularly toggle between OS X and 
Windows a second screen can be a Godsend. Simply run Windows in 
full-screen mode on one display and OS X on the other. That way, you’ll 
have both operating systems running truly side by side with all your 
current working files, in both operating systems, front and centre. 

Even if you don’t concurrently use two operating systems, there are 
measurable productivity benefits with having a two-head display. Sepa¬ 
rate studies done by Apple, Microsoft, NEC and Mitsubishi all suggest 
significant productivity gains from increasing the amount of available 
display area. Those studies report that the main benefit comes from 
simply not having to switch between applications in order to bring 
applications to the front when using them. 

For example, a test that required users to copy and paste cells between 
spreadsheets was executed twice as fast on a dual-display system where 
both the source and recipient files were visible. Realistically, not every 
task will benefit from such a significant productivity gain but even a mod¬ 
est 10% productivity gain, generally accepted as the minimal benefit even 
for “non-expert” users makes the return on investment a no brainer. 

Figure that a modestly paid administration assistant on $30,000 per 
year makes a $3000 productivity gain. The cost of a mid-priced 24” 
LCD is around $500 meaning that, even allowing for a time of productiv¬ 
ity loss as the employee alters work habits to use the second screen, 
there’s payback on that monitor in just a couple of months. 

It’s also worth noting that two mid range displays will cost less and 
deliver more screen area than one very large display. For example, two 
23” Apple Cinema Displays are cheaper than a single 30” display. 


It’s worth remembering that the only Mac that doesn’t natively support 
a dual display set up is the Mac Mini. Even the all-in-one iMacs have a 
port for connecting a second screen. 




HP DreamColor LP2480zx Professional Display. 


We’d suggest looking for a screen that can slide up and 
down and lock into a comfortable position. As well as 
being better for your health, it will reduce the amount of 
mess in your workspace as you won’t have to resort to a 
couple of thick books to boost the screen up. 

If you regularly edit documents or do page layout 
work, consider a screen that pivots between land¬ 
scape and portrait orientation to provide a full A4 
page view. 

Pixel policies. One of the problems with LCD panels is 
that as they get larger and of higher resolution, they be¬ 
come harder to manufacture. One of the most common 
manufacturing flaws is either a dead or stuck pixel. 

Every LCD is made up of a grid of pixels. For example, 
Apple’s 24-inch Cinema Display is 1920 pixels across 
by 1200 pixels down for a total of just over 2.3 million 
pixels. Defects produce a dead pixel - a tiny black spot 
unable to display any colour - or a stuck pixel locked to 
either red, green or blue. 

When you buy an LCD panel, consider the maker’s 
Dead Pixel Policy. While you may think that a single 
non-functioning pixel is grounds for a full refund or 
replacement, they might have other ideas. 

You’ll typically see zero-tolerance policies with dearer 
panels where the cost of some failures is built into the 
purchase price. Others, like HP, take a different approach 
such as deeming a panel to be defective if there are ei¬ 
ther three stuck pixels or five dead pixels or a combined 
total of five stuck or dead pixels. Others make it even 
more complex by considering a panel defective only if 
there is a cluster of pixels within a defined area. 

Our advice: check the policy before committing to a 
purchase. Incidentally, Apple’s policy states only that 
“...a certain number of subpixel anomalies is considered 
acceptable... If you suspect your display contains a high 
number of pixel anomalies, take your Apple product to 
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Five non-Apple LCDs to consider 



AOC Rivio 2230Fm. 

With its shiny black 
bezel and glossy dis¬ 
play, the AOC Rivio 
2230Fm looks great 
and packs in plenty of 
options and features. 
Connectivity from this 
22” screen to a com¬ 
puter or other AV de¬ 
vices is covered off with VGA, 
DVI and HDMI port and there are 
integrated speakers as well. Display resolution maxes out 
at 1660 by 1050. If you’ve got some photos or video on a 
SD, XD or Memory Stick then you can play back that con¬ 
tent without your computer as the Rivio has a built in media 
player that can be controlled with the supplied remote. At 
$549, the Rivio 2230Fm offers excellent value. 

HP DreamColor LP2480zx Professional Display. Designed 
for design professionals looking for a premium level screen, 
HP’s DreamColor LP2480zx Professional Display lives up to 
its name. In fact, it was tough to come up woth a significant 
criticism of this unit. Build quality was sensational - HP hasn’t 
skimped on making the DreamColor LP2480zx Professional 
Display solid and there are height, tilt and rotation adjust¬ 
ments so the screen can be positioned perfectly. The display 
ships with DVI, VGA and HDMI cables. This 24” screen has a 
maximum resolution of 1920 by 1200. Image quality was bril¬ 
liant but you’d expect nothing less from a display that retails 
at $4,289. 

Lenovo ThinkVision L220x. Lenovo’s ThinkVision L220x is 
never going to win any beauty contests. But it’s worth consider¬ 


ing if you’re after a solidly built 22” display that that delivers Full 
HD-resolution 1920 by 1200 - a rarity for a 22” display. Connec¬ 
tivity is covered with VGA and DVI connections and the screen 
doubles up as a 4-port USB hub. There are plenty of adjustment 
options with height and tilt and the screen can be rotated 90 de¬ 
grees - a great way to get a full page on the screen in the correct 
orientation. Image quality is very good. Given its high definition 
capability, the Lenovo ThinkVision L220x is worth considering 
although the $998 pricetag means you pay a bit more for that 
resolution and the rotation capability. 

LG L246WH. The LG L246WH 24” LCD boasts a resolution 
of 1920 by 1200 and packs VGA, HDMI, DVI-D and compos¬ 
ite video inputs making it a very versatile beast. We can see 
this screen being a great counterpart to a Mac Mini with a TV 
tuner and perhaps an accompanying Blu-ray player as part 
of a media centre for a bedroom. Image quality was good 
and there’s support for picture-in-picture if you’ve got mul¬ 
tiple inputs in use. In addition, the L246WH is also a 2-port 
USB hub. At $908, the LG L246WH isn’t cheap but is very 
competent and flexible. 

NEC 2490WUXi. The NEC 2490WUXi has no fewer than ten 
different image optimisation technologies - and it shows. Im¬ 
age quality was excellent. Connectivity was limited to DVI 
and VGA although the DVI port is HDCP compatible so you 
can connect HDMI devices with a suitable adaptor. There’s 
plenty of height and tilt range so that screen can be optimally 
positioned and maximum resolution is 1920 by 1200. Our only 
setup problem was that the manual directed us to connect 
to ports that simply didn’t exist on the unit, so it took a lit¬ 
tle trial and error to get the screen connected optimally. At 
$3,870 the NEC 2490WUXi delivers excellent quality, albeit at a 
premium price. 


an Apple Authorized Service Provider for closer exami¬ 
nation. There may be a charge for the evaluation.” In 
other words, Apple’s discretion prevails. 

Shiny, shiny. All of Apple’s latest gear ships with 
glossy displays. The only exceptions are the older 
Cinema Displays and the 17-inch MacBook Pro. While 
glossy displays are quite striking, they can be annoying 
in work environments where there’s the potential for lots 
of annoying reflections. If you’re shopping around for a 
LCD then we suggest paying close attention to display 
models to see if the level of reflection is annoying. Also, 
many design professionals suggest that matte displays 
show colour more accurately but there are just as many 
suggesting that glossy displays are superior. We suspect 
that personal preferences will rule the day on this pur¬ 
chasing criterion. 


Green screens. The most significant change in LCD 
technology over the last couple of years has been the 
emergence of LED backlighting. Older display designs 
use fluorescent backlighting. 

LED backlighting has several advantages over fluo¬ 
rescent. LED screens start faster and reach their peak 
brightness almost instantly. By contrast, fluorescent 
screens may take a few seconds to start and reach 
peak brightness. LED backlighting is brighter, uses 
less energy, and requires fewer toxic materials to 
manufacture. 

The catch? There are still few standalone LED-illu¬ 
minated screens; Samsung have some products on the 
market, but other makers have yet to release theirs. 
If you’re looking for variety, that means you’re stuck 
with the current, excellent assortment of fluorescent-lit 
LCD screens. ^ 
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WiFLi 

Lots of iPod car adaptors play music through your FM car radio but they 
won’t help you find the right tunes without juggling your iPod and the 
steering wheel. iSimple’s WiFli broadcasts to your FM radio but also has a 
mountable remote control that lets you control your iPod or iphone without 
taking your hands off the wheel. 

wiFli, iSimple 
$US80 

iSimple Solutions 
www.isimplesolutions.com 


ISTIK: THE NEXT GENERATION 

It hasn’t shipped its iPhone and iPod touch units yet, but iStik 
now offers a version of its magnetic stick-to-anything case 
for the iPod Nano 4G. This case features neodymium (read: 
strong) magnets that firmly attach it to clothes while running, 
bikini while at the beach, or the fridge while doing something 
else. Just keep it away from your hard drives. 

iStik 

$US24.95 

www.goistik.com 




NEW SKIN FOR YOUR MACBOOK AIR 

If that manila envelope is getting a bit tattered, you may want to consider 
better protection for your MacBook Air. The Tucano Second Skin Ele¬ 
ments Sleeve for MacBook Air is made of strong neoprene, and includes 
an elastic cover under the zipper to keep the Air in place. Available in red, 
black and grey to suit your wardrobe. 

Second Skin Elements Sleeve, Tucano 
$39.95 

Apple Australia 
store.apple.com.au 













3€-2 


LOADS OF STORAGE, SEXY LITTLE BOX 



Two terabytes of storage await purchasers of LaCie’s Hard Disk 
Max. The storage device’s two large-capacity disk drives can be 
set in either a RAID 0 or RAID 1 configuration with the flick of a 
switch. RAID 0 stripes data across both disks for the fastest data 
retrieval response time, while RAID 1 mirrors data 
on both disks for maximum data reliability. 

The enclosure, designed by Neil Poulton, 
features a front USB 2.0 expansion port that 
can link to another external drive for data 
backups and a multi-purposed blue LED 
stripe provides ambient light and changes to 
red to warn of potential problems. The Hard 
Disk Max ships with the LaCie Setup Assistant 
for disk formatting and Intego Backup Assis¬ 
tant for Mac. (PC users get Genie Backup 
Assistant.) Also included is one year of 
unlimited online backup. 


Hard Disk Max, LaCie 
$529 

LaCie Australia, (02) 9669 6900 
www.lacie.com.au 


TWO FOR THE PRICE OF ONE 



SmartShare USB, Griffin Technology 
Around $30 
Griffin Technology 
www.griffintechnology.com 


This one may seem to have come straight from the Department 
of The Bleeding Obvious, but short cables nonetheless make 
this USB splitter a valuable aid for those with a chronic deficien¬ 
cy of USB ports (MacBook Air users, that especially means you). 
Plug in your USB memory stick while syncing and charging your 
iPhone, or get those USB Finger Drums going while watching 
a movie on your external hard drive. The applications are up to 
you; the cable is by Griffin Technology. 














GADGET 

CENTRAL 


Gear, gizmos and goodies for your 
Mac or iPhone 
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Your music, wherever you are 

Want to hear music in one room but your computer is in another? Logitech’s Squeeze- 
box Boom is a great answer. 

Plug it in anywhere within range of your Wi-Fi network, and you can access Logitech’s 
free online SqueezeNetwork service to page through thousands of Internet radio sta¬ 
tions and millions of songs. There’s a built-in alarm, six presets, a remote control, and 
an external subwoofer connection if the bass isn’t thumping enough for you. 

Squeezebox Boom, Logitech 

$649.95 

Logitech 

www.logitech.com 
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SHINE A LIGHT - A1O-FOOT LIGHT 


EH-DM2, Epson 
$1099 

Epson Australia 
www.epson.com.au 



Home theatre projectors have either been cheap and dark, or bright and 
expensive. Epson’s EH-DM2 finds a nice middle ground, offering 1200 
lumens of brightness and all the features you need to project a strong, 
bright image on your lounge room, bedroom ceiling, or the kids’ 
cubbyhouse. 

Packed into this all-in-one unit is a range of connectiv¬ 
ity options, including a built-in DVD player with 


full-featured remote, composite and component 
video in, and a USB port from which the projector 
will happily play DivX movies, picture slideshows, 
MP3 music, and so on. Hook it to your game 
console and the larger-than-life video will keep the 
kids amused for... minutes, at least. 



SUN-POWER YOUR IPHONE 

If you’re often away from mains power for extended periods, this 
one is made for you. Energizer’s Solar Recharger allows you to 
recharge normal rechargeable AA and AAA batteries from input 
power, such as that from your car. 

Big deal, you say? Just wait: there’s more. The unit also 
includes a USB port on the side, which allows you to power any 
USB-connected device. If you’re thinking ‘endless iPod battery’, 
you’re thinking along the right track. The weatherproofed unit 
also features a rotating solar panel so it will suit whatever situa¬ 
tion you happen to be in. 

It may not be here in time to benefit from the intense rays of 
the Australian summer, but this one could be an invaluable solu¬ 
tion for those who spend too long on the road or out in the bush. 


Solar Recharger, Energizer 
Around $US50 
Energizer 

www.energizer.com 




















ECAMM NETWORK BT-1 WIRELESS WEBCAM 

Why limit your videoconferences to the computer room? The Ecamm Network BT-1 
wireless Webcam uses Bluetooth to transmit live 640x480 H.264 video and AAC 
audio from anywhere within Bluetooth range. Think of it as a portable, instant video 
camera and you’ve got the right idea. Rechargeable battery offers four hours of 
usage, and the unit includes a mini-tripod and works with iChat, Skype, and more. 
Requires Mac OS X 10.5 or better and a Bluetooth V2.0+EDR compatible Mac. 


BT-1 Wireless Webcam, 
Ecamm Network 
$US149.99 
www.bt-1.com 



PICK A MIC, ANY MIC 

USB microphones may work OK, but professionals still look 
more towards the higher-end for those subtle differences. 

Shure, whose credentials in microphones are well recognised, 
has bridged the two worlds with the X2u Mic Adapter, a nifty 
USB add-on that plugs directly into the XLR port on the bottom 
of high-end Shure microphones. The unit is bus-powered and 
includes an integrated pre-amp with phantom 48V power, as well 
as a headphone jack, monitor-mix playback dial. 

X2u Mic Adapter, Shure 
Price: Not yet available 
Jands (Australia), (02) 9582 0909 
www.jands.com.au 


MAKE THAT SHINY SCREEN, LESS SO 

When it comes to consumer electronics, vendors feel the glossier 
the better: it adds to the sexiness factor and, to some eyes, en¬ 
hances colour saturation. But it also makes the screen a magnet 
for fingerprints and dust, which is why many people have com¬ 
plained about the high-gloss finish on the new MacBooks. 

Enter the Power Support Anti Glare Film, an adhesive film that 
covers and protects your aluminium MacBook’s screen - and 
reduces glare, fingerprints, scratches and scuffs. Its matte finish 
counteracts the threat of overglossiness, 

Anti Glare Film, Power Support 
$39.95 

Apple Australia 
store.apple.com.au 
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T he Mac market had a great 2008. Reliable hardware sup¬ 
pliers like NEC, Epson, Canon, and Logitech, as well as a 
crowded field of Mac developers large and small, gave us 
a huge assortment of new products to sort through when it came 
time to bestow our Editors’ Choice Awards. In the end, we whittled 
that list down to 20 products (released between November 1, 2007, 
and November 1, 2008) that we felt represented the best of the 
Mac market. 

And what of Apple? It released new MacBooks and iMacs and 
updated the entire iPod line, and our reviews department lauded 
almost all of them. But when it came time to choose Eddy win¬ 
ners, we decided that most of those new Apple products were 
really only improvements-albeit very nice improvements-on 


HARDWARE 


DISPLAY 

NEC Multisync 3090WQXi 



Although 30-inch wide-screen LCD monitors are meant for a niche 
market-professionals whose work demands colour accuracy-the 
NEC MultiSync 3090WQXi is among the nicest displays we saw this 
year. It may be more expensive than Apple’s 30-inch Cinema HD 
display, but it features a wider viewing angle, a higher contrast ratio, 
and an adjustable height, and it has a longer warranty than Apple’s 
largest display. Its wide viewing angle makes it a great collabora¬ 
tion tool, since folks gathered around the screen will see the same 
colours from almost any angle. The monitor can display 16.7 mil¬ 
lion colours (8 bits), and it boasts a 12-bit Look Up Table that gives 
it an enormous palette of 68.5 billion colours. NEC built a tonne of 
technology into the 3090WQXi-such as X-Light Pro, which uses an 
internal backlight sensor to monitor and correct light output over the 
display’s life—to keep it looking great over the years. For colour pros 
who want a large canvas but don’t want to sacrifice colour accuracy 
and performance, the NEC MultiSync 3090WQXi sets a new standard 
for big displays. — James Galbraith 
$3870; NEC; www.nec.com.au 


products we’d already lauded in previous years. It’s hard to give 
awards to upgrades when you liked the originals so much. 

The new Apple products that we thought were the strongest 
contenders for Eddys were the much ballyhooed iPhone 3G 
and the new iPod touch. But the more we discussed those two 
products, the more we realised that what we really liked about 
both was the software they had in common: the new iPhone 
2.1 operating system. That mobile OS (along with the third- 
party apps it enabled) made Apple’s smart phone and the iPod 
touch more truly useful than they’d ever been before. So that OS 
was the one Apple product we thought was worthy of an Eddy 
Award this year. We liked the new phones and iPods; we loved 
their new software. 



PRINTER 

Epson Stylus Photo R1900 

For years, if you wanted the best-possible glossy prints, 
you had to purchase a dye-based printer. The Epson Stylus 
Photo R1900 ink-jet printer changes all that. It produces 
the best glossy photos we’ve seen from any printer priced 
under $1,100. On Epson’s Premium Glossy and Premium 
Luster papers, images really pop; this printer does a great 
job on matte and fine-art papers, too. The R1900 uses sev¬ 
en pigment inks-photo black, matte black, cyan, magenta, 
yellow, red, and orange—to produce long-lasting, border¬ 
less photographic prints at sizes up to 13 by 19 inches. 
(An eighth cartridge contains a special spray called a gloss 
optimizer, which eliminates the bronzing effect that shows 
up on pigment-based prints on glossy papers.) The R1900 
is speedy, too, so it’s an ideal printer for someone looking 
to get into archival, pigment-based photo printing. And 
at $1099, it’s one of the lowest-priced pigment printers 
available. If you love the look of glossy photos, there’s no 
better printer on the market right now. — James Galbraith 
$1099; Epson; www.epson.com.au 
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PRINTER 

Canon Pixma MX850 

When it comes to multifunction devices, versatility is 
a good thing, and Canon’s $399 Pixma MX850 is one 
of the most versatile multifunctions out there. Its five- 
colour print output rivals that of some low-cost laser 
printers, and the quality of its photos is particularly im¬ 
pressive (not always the case with multifunctions). It has 
plenty of features that small businesses will appreciate, 
such as an automatic document feeder for the copier, 
a duplexer for printing double-sided documents, and a 
fax machine. It will even please creative types, with its 
memory-card slots, PictBridge for connecting a digital 
camera directly to the MX850, and a 4,800-by-9,600- 
dpi scanner. The MX850 has an easy-to-use control pan¬ 
el for accessing the options, or for printing and scanning 
without having to use your Mac. It’s plenty fast, too-in 
other words, it’s pretty much everything you want in a 
multifunction. — Roman Loyola 
$399; Canon; www.canon.com.au 



PHOTOGRAPHY ^ 

Canon EOS Rebel XSI / 450D 


Canon was the first company to offer a digital SLR camera for less than 
$1,500. Since that first Rebel burst onto the scene, the market for sub- 
$1500 DSLRs has become much more crowded. But with the release of 
the EOS 450D (Rebel XSi in the US), Canon has once again redefined the 
category. It would be easy to call the 450D a “beginner DSLR,” because 
of the camera’s price and its position in the product line. But the fact is, 
its image quality is as good as that of Canon’s EOS 40D, even though the 
450D costs $250 less. It has a larger LCD than previous models, and a Live 
View feature allows you to use that large LCD to frame your shot. The 
450D comes with a 12-megapixel sensor and a Digic III image processor 
(up from 10 megapixels and the Digic II processor in the previous genera¬ 
tion), as well as a much improved 18mm-55mm kit lens. The body and 
handgrip have also been tweaked, making the 450D more comfortable to 
handle. Even in an increasingly crowded market, the EOS 450D is hard to 
beat. — James Galbraith 
$1199-1949 (kits), $1049 (body only); 

Canon; www.canon.com.au 


PHOTOGRAPHY 


Nikon D300 



After years of being dominated by Canon, Nikon could 
once again hold its head high in 2008. A primary reason 
was the company’s midrange DSLR camera, the D300. 
This $2799, 12.3-megapixel camera stands out for many 
reasons. To begin with, its 14-bit sensor and image-pro¬ 
cessing engine provide excellent image quality. It’s also 
a champ when it comes to low-light shooting, allowing 
you to use settings as high as 3,200 ISO and still get 
excellent results. When you first pick up the camera, you 
notice its solid build, and all of its important controls- 
ISO, white balance, exposure, shooting modes, and focus 
settings—are easy to access with the touch of a button, 
switch, or dial. In case you 
need more than those con¬ 
trols, the menus are packed 
with a nearly endless 
complement of options. 

Switch the camera on, 
and you’ll be dazzled 
by the D300’s bright 
and crisp three-inch 
LCD display, which 
not only provides de¬ 
tailed information about 
your images and camera but also can also be used as a 
viewfinder (in Live View mode). For shooters ready to 
move up from entry-level DSLRs, the D300 is a great 
next step. — Christopher Breen 


$2799 (body only); Nikon; www.nikon.com.au 
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VIDEO 

Kodak Zi6 

The world of video has gone HD. While 
the improved image quality is a veiy 
good thing, what’s not so good are the 
prices for HD camcorders, which are well 
into the four digits. So when you first 
hear that you can buy Kodak’s Zi6 HD 
mini camcorder for just $US180, you’ll 
likely think that it’s too good to be true. 
(Pure Digital’s competing Flip Mino went 
HD too late for 2008 Eddy Award eligibility.) While 
it’s not the perfect camcorder, the Zi6 does indeed shoot 
good-looking video at 720p resolution—other miniature 
video cameras in this price range shoot only in standard 
definition. The price isn’t the only thing about the Zi6 
that’s small-the unit itself is pocket-size, so you can leave 
the camera bag at home and bring the Zi6 with you al¬ 
most anywhere you might want to capture a moment. 
When it’s time to record, the Zi6 is easy to use. Videos 
are recorded in H.264 format, so you can copy then to 
your Mac over USB and watch the video using QuickTime, 
or import them into iMovie or Final Cut Pro for editing. 
Available in black and pink, the Zi6 obviously doesn’t 
have all the features of a full-size HD camcorder. But its 
price makes high-def video possible for a lot more people. 
It’s not available in Australia yet, but the updated Zi8 is 
expected here within months. — Roman Loyola 
$US180/$A250; Kodak; www.kodak.com.au 
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SOFTWARE 


OPERATING SYSTEM 

iPhone 2.1 

Apple introduced two great portable devices 
this year: the iPhone 3G and the second-gen¬ 
eration iPod touch, both of which improved on 
their predecessors. But the real improvement 
was the software that runs them. While ear¬ 
lier versions of the iPhone OS gave us hints 
of what was to come, it wasn’t until iPhone 
2.1 that the future finally arrived. It not only 
provides new features, such as Exchange 
support, multiple deletion of Mail messages, 
and refined location services, but also gives 
us the stability and performance that make 
those features worth using. And most im¬ 
portantly, it lets us add new capabilities 
and functions to our iPhones, with sup¬ 
port for third-party applications and the 
enormous (and constantly growing) App 
Store catalog. iPhone 2.1 has turned a 
pair of merely great devices into a world¬ 
changing platform. — Dan Moren 
free; Apple; www.apple.com.au 


INPUT DEVICE 

Logitech diNovo Edge 
Mac Edition 

People have been waiting 
for a Mac-compatible ver¬ 
sion of Logitech’s acclaimed 
diNovo Edge keyboard since the Windows model was released back in 
2006. They finally got it in 2008, and the diNovo Edge Mac Edition 
was worth the wait. While the polished-Plexiglass body and alumin¬ 
ium wrist rest look great, the keyboard’s features are what really set 
it apart. Logitech started with great-feeling, properly arranged keys, 
and then it added a slew of Mac-specific functions, dedicated iTunes- 
playback buttons, a built-in trackpad for mouse control and scrolling, 
a touch-sensitive volume slider, and backlit amber status indicators. 
Throw in a rechargeable battery and charging dock, Bluetooth wire¬ 
less connectivity, and useful (and stable) customisation software, and 
you’ve got the complete package (except for a numeric keypad). The 
diNovo Edge Mac Edition is the new standard in Mac keyboards, and 
get this: While it’s pricey, it costs less than the Windows version. 
When’s the last time that happened? — Dan Frakes 
$199.95; Logitech; www.logitech.com 



WEB 

Flock 2 

It’s a Web 2.0 world, and Flock 
2.0 has established itself as the 
browser of choice for people 
who actively participate in the in 
creasingly social Net. Based on the same code used 
for Firefox 3-and sporting that browser’s security 
and performance features—Flock is specialised for so¬ 
cial networking. It has tabs for logging into Web 2.0 
mainstays such as MySpace, Twitter, and Facebook, 
with easy links for poking, messaging, and sharing 
links with your friends. A built-in Photo Uploader 
tool supports image-sharing sites including Flickr and 
Photobucket. Bloggers can set up Flock with login in¬ 
formation for their LiveJournal, TypePad, WordPress, 
or Blogger accounts, and then write and post entries 
directly from the browser. Throw in an elegantly de¬ 
signed RSS reader for tracking all your feeds, and you 
have a one-stop app for staying connected with your 
online world. — Philip Michaels 
free; Flock; www.flock.com 
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WEB 

CSSEdit 2.6 

CSSEdit isn’t a full-blown Web design 
program like Dreamweaver. Instead, it 
focuses solely on helping you create 
Cascading Style Sheets (CSS). (You use CSS to apply 
styles to one or more blocks or ranges of text on a 
Web page, so you can write formatting code once and 
then use it many times.) CSSEdit provides an efficient, 
straightforward workflow: Its Live Preview feature lets 
you quickly see how changes will affect Web templates. 
Its X-Ray mode is a godsend when you’re trouble¬ 
shooting CSS; it lets you click on different points on 
a page to reveal underlying selector information. And 
if you’re performing a complete site redesign, CSSEdit 
can make the job easier by letting you extract all the 
style sheets used by a Web page and open them as sep¬ 
arately named local files. CSSEdit may be a specialised 
tool, but it’s one that belongs in any Web designer’s 
tool kit. — Roman Loyola 

$US30/$A42; MacRabbit; www.macrabbit.com 



PHOTOGRAPHY 

Photoshop Lightroom 2.0 

Photoshop Lightroom, Ado¬ 
be’s first attempt at a photo¬ 
management and -editing tool 
for photographers, was a solid 
application when it was first 
released in 2007. Lightroom 
2.0 is even better. Many of its 
improvements are small ones 
in the areas of usability and 
productivity, but together they 
make managing your photos 
much easier. Adobe has also 
significantly expanded Lightroom’s editing functionality (particu¬ 
larly with the new Adjustment Brush and advanced filtering capabili¬ 
ties), so users can now do without a separate photo editor such as 
Photoshop or Photoshop Elements. The update smoothly works with 
you as you organise and edit your photos; by focusing on improving 
the little things, Adobe has intelligently upgraded an already strong 
product. — Jackie Dove 

$609, upgrade from $205; Adobe; www.adobe.com.au 




WEB 

Freeway 5 Pro 


When it’s time for you or your business to post or update a professional-looking Web site, you 
can either hire a designer or do it yourself. Freeway 5 Pro makes the second option possible 
for more people; it lets you get professional-looking results without any of the hand-coding 
that Web pros rely on. That’s because Freeway is an HTML generator, not an HTML editor: You 
design your site visually, and then Freeway creates the code. You can, if you’re so inclined, 
add your own code, including PHP, CSS, JavaScript, and Server Side Includes; you could even 
create a pure CSS site. Freeway Pro’s look-and-feel veiy much mimics that of an Apple app 
like iLife or Mail, so it’s easy to pick up and learn; the page-design interface is not much dif¬ 
ferent from Pages’ or InDesign’s. Freeway 5 Pro is a great choice for designers who don’t want 
to learn HTML and CSS. — Dan R. Miller 
$US249/$A350; Softpress Systems; www.softpress.com 


UTILITY 

Applejack 1.5 

If your MacBook starts 
misbehaving and you’re nowhere 
near a Genius Bar, your first in¬ 
stinct may be to reach for your 
OS X Install disc to run some 
tests. Until you realise you don’t 
have the disc with you. That’s 
when Applejack comes in handy. 
You just start your Mac in sin¬ 
gle-user mode (by holding down 
3€-S at startup), and Applejack’s 
easy-to-use interface lets you 
perform a slew of troubleshoot¬ 
ing tasks—repairing your hard 
drive, testing RAM, repairing 
permissions, deleting cache files, 
and validating preferences files— 
without requiring a special disc 
or another startup volume. And 
because it’s available before 
OS X loads, Applejack works 
even when a problem keeps 
you from booting into OS X. 
— Dan Frakes 

payment requested; Apotek; 
applejack.sourceforge.net. 
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UTILITY 


Fusion 2 



If you want to run Windows, Linux, or other operating systems on your Intel-powered 

Mac, VMware Fusion 2 is currently the best way in this fast-moving market to do so. 1j v ~'x 

The new version of Fusion is even better than the first release (and it’s free to purchasers \ _ 

of that release): many problems in the first version-limited “snapshot” backups and the | 

fact that Fusion’s Windows integration mode (Unity) worked only on one screen-have 
been addressed. Support for DirectX has improved, and many recent Windows games 
(and other 3D apps) run fine in Fusion. You can now mirror Mac folders to your virtual 
Windows machine, and even open Mac documents with Windows apps (and vice versa). Au- 
tomatic printer setup means you can print simple documents without installing drivers in Windows. H 
If you decide Fusion is good enough for all your Windows needs, you can use a built-in converter 
to import your Boot Camp Windows installation to a full virtual machine. For Linux fans, there are 
now easy installation modes for a few Linux distributions, as well as the Unity mode, for integrating 

Linux windows with OS X windows. Despite all these new features, Fusion 2 is actually more efficient than its predecessor, using 
less CPU power. Simply put, right now Fusion 2 is the best way to run Windows-and many other operating systems-on your 
Mac. — Rob Griffiths 

$129.95; VMware; www.vmware.com 



UTILITY 


ScreenFlow 1.2 


UTILITY 

BusySync 2.0 


One of the promises of Leopard was that-with the 
new version of iCal and its support for CalDAV 
servers-Mae users would finally be able to share 
editable versions of their calendars with coworkers 
and family members. It’s a promise that hasn’t re¬ 
ally been fulfilled, at least not with Apple’s built-in 
tools. But BusyMac’s excellent BusySync makes it 
a reality, giving you the power to sync your pri¬ 
vate calendar with your spouse and to sync your 
work calendar with your personal assistant. Bu¬ 
sySync lets you sync calendars across your LAN or 
across the Internet, complete with password pro¬ 
tection, and it also syncs with Google Calendar. 
Since it uses iCal, your calendars sync with your 
iPhone, too. And BusySync’s interface is simple 
(though if you’re planning to sync across the In¬ 
ternet through a firewall, you’ll need to do some 
router configuration). BusySync doesn’t quite get 
us all the way to calendar heaven, but it brought 
us a darn sight closer than Leopard did this year. 
— Jason Snell 


If you (like most AMW editors) occasionally need to record movies of 
what’s happening on your Mac’s screen (or what its iSight camera or con¬ 
nected video camera is capturing), check out ScreenFlow, our favourite 
way to get the job done. On the surface, ScreenFlow is a simple screen¬ 
recording tool. But as soon as you finish a recording, you’ll discover that 
it does much more. Recorded movies open instantly in the ScreenFlow ed- 
itor-a pared-down version of a timeline-based video editor like Final Cut 
Express. You can, for example, set in- and out-points, trim the front or 
back of a clip, and add markers. ScreenFlow actions also let you do things 
such as change the screen’s scale, x-y position, rotation, and opacity; add 
reflections and shadows; show which keys have been pressed; show a 
click effect and/or play a sound on mouse click, and change the pointer 
zoom. You can also highlight the mouse cursor-or the frontmost window, 


which makes it easy to spot. You 




of your effects. When 


you’re done editing, 
you can save the 
\\ file for future use 


or export it to a 
QuickTime movie. 

— Richard Galbraith 


$US99/$A140; 


Flip4Mac; 

www.flip4mac.com 


$US25/$A35; BusyMac; www.busymac.com 
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AUDIO 

Airfoil 3.2.1 

The diminutive AirPort Express is one of the unsung heroes 
of the Apple hardware lineup. While you can use it to eas¬ 
ily stream audio from your computer to any pair of remote 
speakers, its main limitation is its software, which limits the 
audio source to iTunes. Rogue Amoeba’s Airfoil unshackles 
you from iTunes, so you can send audio from any application 
on your Mac to your remote speakers. With its help, you can 
watch videos, play games, and even have voice chats with 
audio streamed to any pair of external speakers-no wires 
necessary. Subsequent versions have added the ability to send 
audio to Apple TVs, as well as the AirPort Express; if you 
don’t have either of those devices handy, you can use the free 
Airfoil Speakers application to use another computer’s speak¬ 
ers. Rogue Amoeba has even included its own video player 
application to make sure that video and streamed audio play 
in sync. Airfoil may be a niche product, but when it comes 
to getting the most out of your AirPort Express or Apple TV, 
Airfoil fills that niche superbly. — Dan Moren 
$US25/$A35; Rogue Amoeba; 
www.rogueamoeba.com 



ENTERTAINMENT WEB SITE 

Hulu 

Steve Jobs once said that people consume video differently from the 
way they consume music. While the iTunes Store may have revolu¬ 
tionised the music industry, consumers have shown themselves less 
willing to plop down money for video content they’re used to getting 
(nominally) for free. Hulu, a joint venture between Fox and NBC, 

picks up where conventional jrKEirtr 1 "* ~- 

television left off, allowing 
you (well, US residents at 
least, although Hulu is still 
anecdotally important for 
Australians interested in the 
future of on-demand TV) to 
view a huge variety of new 
and classic television shows 

and films on the Web, for the price of viewing a few brief advertise¬ 
ments. It even offers high-definition 480p video resolution, which— 
while it may not be Blu-ray quality-is a lot better than the videos on 
less-legitimate sites. The service is reliable, easy-to-use, and—most 
importantly—100 percent legal. In this, the networks have finally 
taken a page from Steve Jobs’s iTunes playbook: you may not be able 
to crush piracy, but you can certainly compete with it. — Dan Moren 
Hulu.com; www.hulu.com 



AUDIO 

Ableton Live 7 

If pressed for a quick description, 
I’d probably call Ableton Live 7 a 
digital audio workstation-a music 
application that records and plays 
back audio and MIDI tracks. But that 
terse description leaves so much un¬ 
said. Yes, Live 7 can record and play 
audio and MIDI, but it’s also among 
the world’s most powerful and flex¬ 
ible loop sequencers-allowing you 
„ not only to string together countless 
musical snippets in order to create 
tracks and compositions, but also to trigger those snippets and tracks via 
a MIDI controller; this makes Live as much a performance instrument as 
it is a desktop workstation. Live has always been a capable application, 
and now it’s more so. New features include Drum Racks, a feature that al¬ 
lows you to easily build extensively configurable virtual drum machines 
that you can play with a mouse, a keyboard, or a MIDI controller. Live 7’s 
Slice feature makes it easy to split audio files into their component parts 
and then map those parts to individual pads in a drum rack (all while 
having complete editing control over the sampled sounds). Finally, you 
can assign multiple time signatures to a single project. Live 7 more than 
lives up to the program’s stellar rep as one of the Mac’s most musical 
applications. — Christopher Breen 
$899; Ableton; www.ableton.com.au 
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MUSIC "W 

JamVox 

Amp-modeling soft- 
ware-which lets you 
re-create the sound of 

different guitars and _ __ 

amplifiers on your Mac— 

is not new. But when one of the top amp makers in the 
world (Vox) gets into the ring, you take notice. JamVox 
is more than just another attempt at modelling some 
of the most sought-after guitar tones. This is the com¬ 
pany that made those tones, and it has a longstanding 
relationship with Korg and Marshall, so it’s in a unique 
position to make software amps that sound like the 
real things. JamVox goes beyond just modelling amps 
and effects. It will also import links into your iTunes 
library, so you can play along to songs without leaving 
the JamVox interface. The software also includes tech¬ 
nology that removes the guitar part of a song, so you 
can play it. The USB hardware unit that comes with 
JamVox isn’t just a way to bring your guitar into the 
Mac; it’s also a nice-sounding speaker, so you have the 
ability to plug in and listen to your guitar right away. 
Vox thought of nearly every aspect of what a Mac- 
using guitarist would want in amp-modelling software 
and then delivered it. — Jim Dalrymple 
$399; Yamaha Australia; www.yamaha.com.au 
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The Game Hall of Fame 

While iPhone games garnered more attention, it wasn’t a bad year for Mac games, either. Three 
standouts from this year’s list merit entry into the Macworld Game Hall of Fame. -Peter Cohen 


CALL OF DUTY 4: MODERN WARFARE 

Typically, by the time there’s a 4 in the title, a series has gotten pretty 
worn out. Not so with Call of Duty 4: Modern Warfare, the first game in 
the stellar first-person shooter series to be set in the modern day. While 
previous instalments on the Mac have been retro excursions to World 
War II, this is set squarely in a contemporary framework. You’ll see duty 
as a British S.A.S. officer, a U.S. Marine, a militaiy gunship operator, and 
a British sniper, while visiting locales in the Middle East and even Cher¬ 
nobyl. Factor in the engrossing, emotionally wrenching storylines that 
are a trademark of the Call of Duty series, and it adds up to one of the best 
games of the year. $89.95; Aspyr Media; www.aspyr.com 




FLATOUT 2 

Virtual Programming’s turn-based strategy games 
have always been a bit too niche-y for my taste. That 
changed in 2008 when they introduced a Mac conver¬ 
sion of the auto-racing game FlatOut 2. The spiritual 
successor to games like Carmagaddeon, FlatOut 2 fills 
the tracks with other computer-controlled cars and 
destructible objects; you get points for the damage you 
do to other drivers and the environment. FlatOut 2 has 
been on the PC for a long time, but that doesn’t alter 
the fact that this well-crafted Mac port is flat-out fun. 
$US39.95/$A55; Virtual Programming; 
www.vpltd.com 


EVE ONLINE 

World of Warcraft isn’t the only massively multiplayer 
online game in town. Eve Online is set thousands of 
years in the future, in a distant galaxy where pilots fly 
starships from star system to star system. Eve Online 
doesn’t enforce a rigid mission or quest structure for its 
players; you can do whatever strikes your fancy, from 
mining asteroids to fighting other players in battles in¬ 
volving hundreds of ships. And because Eve Online is 
hosted on a “single-shard” server (one of the largest pri¬ 
vately owned supercomputing clusters in Europe), tens 
of thousands of players can be online at the same time. 
The game has suffered from some technical glitches, 
but it’s still one of my favou¬ 
rite games of the year. 

$US20/$A28 for 30 days, 

$US15/$A21 per month 
thereafter; CCP Games; 
www.eve-online.com 




GUITAR 
HERO III: 
LEGENDS OF 
ROCK 

The Guitar Hero 
franchise has been a 
phenomenon among 
console gamers since 
it appeared in 2005. 
This year, thanks 
to Aspyr Media, it 
finally became avail¬ 
able on the Mac. As 


with the rest of the 
Guitar Hero games, in Guitar Hero III: Legends of Rock, you use a USB 
game controller shaped like an electric guitar to “play along” with coloured 
notes that appear on screen. Succeed, and you garner endorsement deals, 
money, and access to bigger venues; fail, and you get booed off stage. It’s 
one of a kind. 

$159.95; Aspyr Media; www.aspyr.com 
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Martin Levins 
likes empowering 
people to create 
using computing 
technologies 
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D ecember 9-12, 2008: I know 
it’s a while ago now, but those 
dates marked Apple’s an¬ 
nual Innovative Schools Technology 
Conference (ITSC) at the University of 
Technology Sydney. 

Essentially, the format of the 
traditional, three-day workshop was 
changed to introduce a one-day 
prelude where a smorgasbord of ses¬ 
sions involving images, file sharing, 
Mac management, podcasting and 
music were done in circus by all par¬ 
ticipants in preparation for the more 
in-depth two day workshop that fol¬ 
lowed. A separate, one-day workshop 
was also available afterwards. 

This really pushed the presenters 
as they dealt with a huge range of 
abilities from first timers to old hands. 
You could say it’s a great tribute to 
those presenters that they coped so 
well, but they’re good teachers: highly 
experienced and passionate. 

The conference overall had smaller 
numbers than in past years (around 
200 compared to double that previ¬ 
ously), but that’s not surprising, given 
that registration wasn’t possible until 
November 51. There was no indication 
of costs, or the fact that accommoda¬ 
tion was not included this year and 


Hotjjnks 

apple.com/au/education/itsc08 

Roll up. Roll up. It's ITSC time again. 

itsc.cs.uow.edu.au 

Take one xServe, add Leopard Server and an internet connection. 
Stir vigorously. Enrol participants. Serves at least 200. 


- with feeling 


participants had to find their own, 
which came as a bit of a surprise. 

We’d seen the ‘save the date’ 
website for some time, so at least 
cheap airfares could be arranged for 
interstate participants if they had the 
trust to book beforehand - but guys, 
you’ve gotta get this organised better. 
The Field of Dreams “build it and 
they will come” approach is a fairly 
arrogant way to go about this. 

This approach is even better 
evidenced by the organisation of the 
new state-based 2009 versions of 
ITSC, which the website originally had 
posted for Melbourne in the last week 
of the school holidays and Brisbane in 
the first week of term. 

During the December conference, 
those dates changed to be more re¬ 
alistically placed in term 2, but it dem¬ 
onstrates something I’ve written about 
before: the organisers and planners 
need to consider something from their 
own lexicon: customer focus. There 
is an excellent opportunity here for 
the professional development (PD) 
of Apple staff to understand schools’ 
planning and approval of PD. 

Despite this, those that did attend 
got good value for their money: each 
participant was given a MobileMe 
account. 

Apple’s Leopard based collabora¬ 
tion services technology was also 
showcased, with all presenters 
encouraged to host their learning ma¬ 
terials on a wiki, and each participant 
given a group and a personal blog. 

These services have been kindly 
hosted by the University of Wollon¬ 
gong, where they will remain for the 
foreseeable future. Those who are 
curious about what sorts of things go 
on at these events can have a good 
look around at the course materials. 

Past participants can continue 
to add to the knowledgebase, with 
services including Apple File Protocol 


available to them. Wouldn’t it be great 
to see this blossom to become a 
repository for all educators? 

I’d urge you to have a look - if only 
to see the short movie, made by Apple 
Distinguished Educator (ADE) Kym 
Naderbaum, summarising the social 
as well as the academic activities. 

The ADE status is due for some 
change as well and it’s a good time 
to do this. New Apple recruit Annie 
Agnew, who has recently joined Steve 
Doyle and the Apple Education team, 
will be focusing on PD for educators, 
the ADE program and other education 
based programs. 

Previously the Director of Education 
Technology at Canberra Grammar 
School, Annie has taught across 
the entire K-12 spectrum and spent 
considerable time with existing ADEs 
at the Sydney conference finding out 
what changes need to be made to 
improve this program. Look forward 
to some announcements regarding 
the new and improved ADE program 
early this year. 

The other program due for a 
tuneup is the Apple School of 
Excellence (ASE) program, whereby 
schools demonstrating leadership 
in ICT were provided with (amongst 
other things) a range of software 
tools to keep them in their influential 
leadership roles. 

The ASE program is less well known 
than its ADE partner, and this in itself 
indicates that an overhaul is overdue. 

When you look at ITSC, ADE and 
ASE together it’s an impressive 
bunch of offerings (not to mention 
acronyms!) unequalled by any other 
education equipment supplier. 

As Apple education enthusiasts, 
it behoves us to engage with these 
programs - but it also behoves Apple 
to plan, organise and deliver. 

Together, let’s make ITSC and every 
other educational showcase fly. ^ 
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Tools for Realtime 
Video and Audio Production 


vStor 


Managed Dataflow and 
Storage for Film & Video 


The Director ™ 

MOTION PICTURE FILM SCANNING SYSTEM 


NUKE 


Advancing the . 


Digital Compositing 


High Performance Workstatioi 


Media Composer 


H-Digital 
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modbook 

The One and Only Tablet Mac® 

The Axiotron® Modbook® is a revolutionary slate-style tablet Mac that 
enables users to draw and write directly on the screen. 

Axiotron’s innovative design and manufacturing process converts 
an Apple® MacBook® computer into a complete tablet solution, the 
Axiotron Modbook, while retaining Apple MacBook functionality. 

Built for artists, mobile users, students and professionals, the Modbook’s 
condensed form factor and integrated pen-based user experience 
offer unprecedented flexibility and control over the creative process. 


Handwriting recognition built into Mac OS® X converts handwriting 
into printed text in every application and provides extended system 
control through gesture recognition. 


The Modbook is the only portable Mac solution that also features a 
built-in Global Positioning System (GPS) module. 

NOW IN STOCK AT H-DIGITAL 

Available as complete units or as Upgrade Kits for existing Macbooks. 



Introducing the new standard for excellence in tablet computing. The Modbook Pro. 


The 15.4-inch Modbook® Pro is the ultimate tablet computer. Constructed from a unibody 
Apple® MacBook® Pro base system, Axiotron's Modbook Pro combines blazing speed and 
power with new cutting-edge hardware and software features. From its sleek aluminum 
enclosure to its innovative tablet tools, the Modbook Pro reimagines the tablet computing 
experience. The Modbook Pro features a multibody abstraction design made from precision 
machined aluminum. There are no exterior sheet metal or plastic parts, providing unprec¬ 
edented structural strength. 


Pen with touch. The best of both worlds. 


The Modbook Pro employs revolutionary new Synergy™ Touch technology developed by 
Axiotron. Synergy Touch adds touch in support of pen-based input. Unlike any other touch¬ 
screen computer, the Modbook Pro’s Synergy technology enables pen and touch input 
simultaneously. 


Elegant black luster finish. Sturdy 
aluminum construction. Innovative 
engineering to retain the 
functionality of its base system. The 
Modbook Pro has it all. 

Pre-order yours now. 



modbook pro 


Imagination goes pro. 
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Manage your emails 
more efficiently 


M icrosoft’s Entourage and 

Apple’s Mail are stuffed full of 
powerful tools that can help 
you store, organise, and search the 
hundreds (or thousands) of e-mail mes¬ 
sages you get every day. Still, few of us 
even scratch the surface of what these 
tools can do. Here’s how to use two of 
your e-mail program’s most underap¬ 
preciated features, as well as a trick that 
will help you be a lot more efficient. 

1. Make messages stand 
out with flags. If you’ve ever 
struggled to find something important 
in your mailbox—or simply lost track 
of messages you intended to deal 
with later—you’ll appreciate that Mail 
and Entourage can flag messages, 
or mark them with small flag icons 
so they stand out in lists. Flagging 
messages is especially useful with 
e-mail accounts that store messages 
on a server (IMAR MobileMe, and Ex¬ 
change). When you flag a message in 
such an account, the change is stored 
on the server, so when you log in to 
your account from another computer, 
the flag still appears. (You can also 
set and view flags in most Web-based 



e-mail interfaces, including MobileMe 
and Gmail, which uses stars for the 
same purpose.) 

Using flags. To flag a message in 
OS X 10.5’s Mail, select it and choose 
Message: Mark: As Flagged (or press 
3€-shift-L); to remove the flag, choose 
Message: Mark: As Unflagged (or 
press 3€-shift-L again). If you have the 
preview pane (View: Preview Pane) 
set to Below List or None, the flag ap¬ 
pears next to the message in the main 



list view; if you don’t see the Flags 
column, choose View: Columns: Flags 
to display it. 

In Entourage 2008, you flag a mes¬ 
sage by marking it as a To Do item. 
Simply click on the small flag icon 
next to your message in the message 
list. Alternatively, select a message 
and choose Edit: To Do: No Due Date 
(or press control-5). To remove a flag, 
select a message and choose Edit: 

To Do: Clear To Do Flag (or press 
^-option-’ [apostrophe]). As in Mail, 
the flag appears in the message list; if 
that column isn’t visible, choose View: 
Columns: To Do Flag Status. 

Finding flags. Although flags help 
messages stand out in a list, you may 
need extra help finding them if you 
have lots of messages in a mail¬ 
box. To group all of a Mail mailbox’s 
flagged messages, click on the flag 
column’s header in the message list. 

In Entourage, choose View: Arrange 
By: To Do Flag Status. To display 
only flagged messages in Entourage, 
choose View: Flagged Only. 

Flagging tidbits. If you have too 
many flagged messages, the flags 
lose value. So although you could use 
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flags to mean anything, I recommend 
reserving them for a single role: telling 
you that a message needs further 
attention this week, for instance. 

At the end of the week, or when 
you’ve taken the action the message 
requires, be sure to remove the flag 
so remaining flagged messages will 
stand out as they should. 

2. Categorise messages for 
easier searching, say you're 
a Mac fan and cooking enthusiast 
with hundreds of messages about 
Apple (the company) and hundreds 
of messages about apples (the fruit). 
Searching for the word apple might 
not help you find the message you’re 
looking for. Your search might also 
fail if you’re looking for a message 
that simply contains my favou¬ 
rite fruit or my iMac instead of 
the search term. In some cases, you 
can prevent this problem by sorting 
your messages into topic-specific 
mailboxes, but even then, messages 
about more than one topic can pose 
problems. That’s when it helps to use 
additional metadata—information 
about a message that’s not con¬ 
tained in the message itself. 

Using Entourage’s categories. 
Entourage lets you label mes¬ 
sages with one or more user-defined 
categories. You can then search by 
category—instead of, or in addition 
to, narrowing your search by location 
or message content. Because you’ve 
created and applied these labels 
yourself, they’re highly likely to lead 
you to the messages you want. 

To edit Entourage’s list of catego¬ 
ries, choose Edit: Categories: Edit 
Categories (see “Colour-Coded and 
Categorised”). Create a new category 
by clicking on the New button, typing 
a name, and choosing a colour from 
the pop-up menu. (In message lists, 
message titles take on the colour of 
the most recently assigned category. 
To sort a message list by category, 
choose View: Arrange By: Catego¬ 
ries.) Double-click on an existing 
category to rename it, or select it 



and click on Delete to remove it. To 
apply categories, select one or more 
messages and choose the category 
or categories you want from the En¬ 
tourage toolbar’s Categories menu or 
the Edit menu’s Categories submenu. 
Alternatively, press 3€-; (semicolon) 
to display a list of all your categories, 
select the ones you want, and click 
on OK. 

Colour-coded and categorised. 

Make it easy to spot certain messag¬ 
es by defining categories and colours 
for them in Entourage’s Categories 
window. After categorising your 
messages, you can perform a quick 
search to find the ones in a certain 
category. Choose Edit: Find and click 
on Everything. Click on the plus-sign 
(+) icon, choose Category from the 
Item Contains pop-up menu, and 
then choose a category name from 
the pop-up menu beside it. Entou¬ 
rage displays all messages with that 
category designation. 

Adding tags to Mail. Apple’s Mail 
doesn’t offer categorisation. However, 
with the addition of Indev’s MailTags, 
you can add support not only for 
user-defined keywords (comparable 
to categories) but also for project 
names, due dates, coloured labels, 
and other metadata. MailTags lets you 
apply all this extra information to both 
incoming and outgoing messages, 
and if you store your messages on 
an IMAP server, you can synchronise 
the data between two or more Macs 
running the program. 

After you install MailTags, click on 
the tag-shaped icon in the corner of 


a message window, or select a mes¬ 
sage and choose Message: MailTags: 
Tag Message (or press 3§-control-T), 
to display a pane in which you can 
edit all of a message’s metadata 
details (see “Tag It”). Once you’ve 
tagged some messages, use Mail’s 
built-in search tool to look for meta¬ 
data. Type a few characters into the 
search field; a series of buttons will 
appear just below the toolbar, letting 
you choose where to search. In addi¬ 
tion to existing options (such as Entire 
Message, From, and Subject), you 
can now also choose metadata such 
as Keywords, Project, and Notes. 

Tag and category tidbits. You’ll find 
Entourage’s categories or MailTags’ 
keywords useful only if you get in the 
habit of tagging every new message 
that you think you may need to find 
in the future. I recommend creat¬ 
ing a reasonably small list of broad 
categories or keywords (say, a couple 
dozen) so you don’t waste time 
hunting through your list. A message 
can have more than one category or 
keyword, so don’t hesitate to apply 
a few. This may make finding a mes¬ 
sage easier than if you create a whole 
new tag for it. 


3. Streamline e-mail 
accounts with Gmail, if you 

have lots of e-mail accounts, you can 
often streamline things by routing 
them through one account. Even 
though Mail and Entourage can check 
numerous accounts, having just one 
can simplify checking mail and filing 
messages (particularly if you use 
IMAP). It also makes checking your 



Tag It. With 
MailTags 
installed, 
click on the 
tag icon 
(circled) to 
display an 
extra pane 
on the side 
of your Mail 
messages. 
Here you 
can add 
keywords, 
due dates, 
and other 
metadata. 
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e-mail while you’re on the road easier 
(because you log in to one account 
instead of several). And if you use an 
iPhone, having one e-mail account 
means less tapping—unlike Mail in 
OS X, the iPhone’s Mail program 
doesn’t consolidate your inboxes in a 
single view. 

Of all the services you could use 
as a central e-mail repository, I prefer 
Google’s Gmail (www.gmail.com) for 
several reasons. First, Gmail lets you 
configure any number of additional 
From addresses—so you can send 
mail from, say, your me.com address 
through Gmail, and the recipient will 
never know the difference. Second, 
with a Google Apps (www.google. 
com/apps/) account (available in free 
and premium paid editions), you can 
use your own domain with Gmail— 
something MobileMe, for example, 
does not offer. Third, Gmail offers 
outstanding spam protection that’s 
far better than the filters built into 
Mail or Entourage. Gmail can also 
automatically check multiple POP ac¬ 
counts (MobileMe checks only one, 
and only manually). And finally, Gmail 
is free! 

Setting it up. After signing up for a 
Gmail account and logging in on the 
Gmail Web site, click on the Settings 
link at the top of the page. Click on 
Forwarding and then on POP/IMAR 
If you’re planning to access Gmail 
through Mail or Entourage, I recom¬ 
mend selecting Enable IMAP Click 
on Save Changes and then click on 
Accounts. Under Send Mail As, click 
on the Add Another Email Address 
link, enter your name and one of your 
other e-mail addresses, and follow the 
instructions to verify the address. Re¬ 
peat this with each of the addresses 
you want to be able to send from. 

Next, redirect mail from your other 
accounts through Gmail. You have 
two options: If your other account 
offers automatic forwarding, turn it 
on, supplying your Gmail address 
as the destination. (For example, if 
you’re a MobileMe user, log in at www. 
me.com, go to the Mail page, and 


choose Preferences from the toolbar’s 
pop-up action menu. In the Other 
pane, select Forward My Email To 
Another Email Account, enter your 
Gmail address, and click on Save.) 

If your other account doesn’t offer 
forwarding, instead have Gmail check 
it via POP To do this, return to the 
Accounts tab where you set up your 
extra e-mail addresses. In the Get Mail 
From Other Accounts section, click on 
Add Another Mail Account and follow 
the prompts to enter your e-mail ad¬ 
dress, password, and other details. 

Now, if you haven’t done so previ¬ 
ously, configure Mail or Entourage 
to access your Gmail account using 
IMAP (Google provides detailed 
instructions on its Web site; for Entou¬ 
rage, choose the “Other” option.) 
Configuring your desktop client. 
Your final step is to configure the 
e-mail program on your computer 
to send mail via your Gmail account 
from more than one address. To do 
this in Mail, choose Mail: Prefer¬ 
ences, click on Accounts, and select 
your Gmail account. In the Email 
Address field, enter all the addresses 
you configured on the Gmail Web 
site, separated by commas. In En¬ 
tourage, you must create a send-only 
account for each address. To do this, 
choose Tools: Accounts and double¬ 
click one of the accounts you’ll no 
longer be checking separately. Under 
the Account Settings tab, remove 
everything from the Account ID, IMAP 
(or POP) Server, and Password fields, 
enter ‘smtp.gmail.com’ in the SMTP 
Server field, and click on OK. When 
an alert informs you that the ac¬ 
count will be send-only, click on OK 
again. In either program, when you 
compose a new message, you can 
choose the From address you want 
to use from the From pop-up menu in 
the message header. 

Once you’ve confirmed that you 
can send and receive e-mail from all 
your other accounts (and moved your 
saved messages into Gmail mailbox¬ 
es), you can delete the other accounts 
from Mail or Entourage. - Joe Kissell 
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Getting Back to My Mac to work 


W hen Leopard’s Back to My 
Mac feature was first an¬ 
nounced, it sounded great: 
A simple way to connect two Macs 
over the Internet to securely share 
screens and exchange files. Would 
that it worked so simply in real life. 

Sometimes, Back to My Mac re¬ 
ally does work the way Apple says it 
should: you enable Back to My Mac on 
the two Macs you want to connect, the 
connection works seamlessly, and you 
see the other systems in the Finder’s 
sidebar under the Shared section. 

But getting the service to function 
can be maddening. In some cases, it 
won’t work—no matter what you try. 

What you need. Part of the prob- 
lem is that Back to My Mac (BtMM, for 
short) has four critical requirements, 
without any one of which it won’t work. 

First, BtMM requires that your rout¬ 
er have its own publicly reachable IP 
address, one that any internet con¬ 
nected computer can reach, not just 
machines within a local area network 
(LAN). Unfortunately, many Internet 
service providers (ISPs) assign only 
private addresses. Computers using 
private addresses can make requests 
to the larger world, such as a Web 
browser requesting a Web page, but 
they’re generally unreachable from 
the outside in—just as if they were 
behind a firewall. 

Finding out whether or not your rout¬ 
er has a publicly reachable IP address 
can be tricky. If your ISP assigned you 
an address for your router that must 
be entered manually, and it doesn’t 
start with 10, 192, or 174, it’s likely 
a public IP address. If your router’s 
address is assigned by DPICR launch 
AirPort Utility, select your router, click 
Manual Setup, and then click on the 
Internet icon to find the address as¬ 
signed next to IP Address; again, if it 
doesn’t start with 10, 192, or 174, it’s 
probably public. 


Initrnet Conntction DHCP NAT 1 

Network Address Translation (NAT) allows you to share a single public IP 
address with computers and devices on your network. 

M Enable default host at: 


M Enable NAT Port Mapping Protocol 
r Configure Port Mappings N 


NAT Port Mapping. To see if Network 
Address Translation-Port Mapping Protocol 
is turned on, check the AirPort Utility’s 
Manual Setup. 

If in doubt, check with your ISP; you 
may be able to get a publicly reach¬ 
able IP address, albeit at a cost. And, 
if your computer has its own publicly 
reachable IP address, your router 
doesn’t factor into the equation, and 
BtMM will work fine. 

The second requirement is auto¬ 
matic port mapping. A port is to an 
IP address as a unit number is to a 
block of flats. Back to My Mac needs 
to be able to ask your router to open 
up a port on the router’s public IP 
address side. The BtMM system 
on one computer passes those 
port numbers via MobileMe to any 
other BtMM system so that any two 
BtMM-enabled computers using your 
MobileMe account can communicate 
with each other. 

Automatic port mapping comes 
in two forms. Network Address 
Translation-Port Mapping Protocol 
(NAT-PMP) is found only in Apple Air¬ 
Port base stations released in 2003 or 
later. It’s enabled by default. To check 
if it’s turned on, fire up AirPort Utility 
(Applications:Utilities), select your 
base station, and click on the Manual 
Setup button at the bottom. Click on 
the Internet button, and select the 
NAT tab. Enable NAT Port Mapping 
Protocol should be checked. If it isn’t, 
check it and then click on Update in 
the lower right. (Clicking on Update 
restarts the router, disconnecting all 
users for up to a minute.) 

The other, more widely used form of 
automatic port mapping is called Uni¬ 
versal Plug and Play (UPnP), whose 


uses include allowing multimedia and 
gaming across networks. One part 
handles automatic port mapping, and 
Back to My Mac works just fine with 
it. (The only difference? Apple says 
that if you’re using UPnR updates 
about which BtMM-enabled Macs are 
available can take up to 15 minutes; 
they’re nearly instant with NAT-PMP) 

UPnP is found in nearly all broad¬ 
band gateways (with or without 
built-in Wi-Fi), but because of security 
concerns, UPnP isn’t always turned on 
out of the box. To enable it, enter an IP 
address into your browser to connect 
to the router’s built-in configuration 
tool. Search for advanced or multime¬ 
dia options. With Linksys routers, for 
instance, select the Administration tab, 
choose the Management tab beneath 
it, and select Enable next to the UPnP 
label; you then click Save Settings to 
restart the router with UPnP turned on. 

To find out whether your router 
supports either NAT-PMP or UPnR 
select the Back to My Mac tab in the 
MobileMe system preference pane. 

It should provide you with feedback 
as to whether Leopard can properly 
get what it needs from your particular 
router. If you see an error about NAT- 
PMP or UPnP after turning on Back to 
My Mac, check your router’s manual. 

You might see an error about “dou¬ 
ble NAT”: That means your router is 
issuing private addresses for Macs on 
your network, but it’s plugged into an¬ 
other router (typically your broadband 
modem) that’s also providing private 
addresses. If that’s the case, enable 
bridge mode on the router to which 
the computer is directly connected. 
(For AirPort base stations, that’s set 
via AirPort Utility in the Internet view’s 
Internet Connection tab. Set Connec¬ 
tion Sharing to Off [Bridge Mode].) 

The third requirement is Leopard. 
Using 10.5.4 or later is the best 
choice, as Apple continues to add 
troubleshooting advice and improve 
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Skype Plus Timbuktu. 
The Skype tab in 
Timbuktu Pro appears 
when Incoming Skype 
Access is activated. 

All online buddies are 
shown at the top, with 
a Yes next to those 
who have Timbuktu 
access turned on. 
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the service’s reliability. If you’re using 
Leopard on some computers and Ti¬ 
ger, Panther, or even Windows on oth¬ 
ers, there are other ways to connect 
them (see "BtMM Alternatives” below). 

Finally, BtMM requires a MobileMe 
account. BtMM combines many dif¬ 
ferent Internet standards—including 
IPv6, Kerberos, IPsec, Bonjour, 
wide-area Bonjour, dynamic DNS, 
and NAT-PMP/UPnR Because of that, 
Apple needed a place to stash some 
numbers and other information about 
each computer that you control. 
MobileMe is that place. You need a 
full MobileMe account to use Back to 
My Mac: either an individual account, 
or an account that’s part of a family 
pack. The cheaper email-only add-on 
account won’t work. 

If you don’t meet all four of these 
requirements, Back to My Mac simply 
isn’t an option. 

Note that BtMM is asymmetrical: if 
computer A is connected to a network 
that meets the Back to My Mac specs, 
and computer B is not, B can still con¬ 
nect to A; the reverse is not true. 

BtMM alternatives. Fortunately, 
Back to My Mac isn’t the only way 
to connect to remote computers. I 
regularly use two alternatives: Tim¬ 
buktu Pro combined with Skype; and 
LogMeln Free for Mac. Both methods 
typically work on private networks that 
BtMM can’t handle. 

Timbuktu Pro is a venerable pro¬ 
gram that I once regularly used to 
connect from an Apple Portable over 
1200 bps dial-up to a Mac server. 
Paired with Skype, its remote screen 
control, file exchange, and other 



Back to My Mac On. This tab in the 
MobileMe system preference pane tells you 
whether or not Back to My Mac is working. 


features can be tunneled to otherwise 
unreachable computers. 

Once you set up a free Skype ac¬ 
count, download, install, and launch 
the software, and log in, Timbuktu 
Pro adds an additional tab in its New 
Connection window that shows Skype 
contacts, noting which have Timbuktu 
support for Skype turned on. You 
can then select a contact in that list 
and connect with a legitimate Tim¬ 
buktu account. (Timbuktu allows both 
Timbuktu-only accounts for login, as 
well as accounts that rely on OS X. For 
Skype, you must have a Timbuktu-only 
account set up.) 

This method generally works 
reliably anywhere you can make 
and receive Skype calls or instant 
messages. The downside? You need 
a copy of Timbuktu Pro for each 
computer; a pack of two licenses 
costs $US179.95 ($A260). 

That price tag is part of the reason 
I recommend LogMeln Free for Mac 
for home users and small businesses. 
Download and install a small software 
package for each machine you want 
to remotely control. You can then use 
the company’s Web site (Safari and 
Firefox are both supported) to access 
remote machines. You can control 
both Mac and Windows computers 
that have LogMeln installed. The 
company announced a beta test in 
October of iPhone and iPod touch 
software, called Ignition, that would 
work with Mac OS X and Windows 
LogMeln clients, too. 

The promise of Back to My Mac is 
good. When it works, birds sing and 
it’s sunny every day. But if you can’t 
get BtMM to work, one of the afore¬ 
mentioned alternatives should serve 
you well until Apple catches up with its 
cleverer competitors. - Glenn Fleishman 


“NoteBook is a must-have if 
you’re using your computer 
as a true digital hub” 

Tera Patricks, AAac360.com 


“NoteBook is now open on 
my desktop all the time” 

Shawn King, Host/Exec. 
Producer, Your Mac Life 
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Getting the 



Addictive Drums. With the mixer on every 
page, you can easily make adjustments to 
the sound. 

D rums are the backbone to 
almost any song, the driving 
rhythm that sets the pace and 
keeps the time. And for computer- 
based music recording, drum soft¬ 
ware can be indispensible. 

Thankfully, drum samplers have 
come a long way from the lame beats 
and cheesy sounds of the past. Many 
top-notch drum samplers feature 
drum hits recorded in professional 
studios with studio musicians, or in 
some cases famous drummers using 
their own kits. The beats from these 
applications not only produce great 
sound, they can inspire you to create 
better songs. 

BFD2. FXpansion’s $US399 
($A575) BFD is probably the best- 
known drum sampler on the market, 
with a long history that provides an 
application packed full of features 
without being too difficult to under¬ 
stand and use. 

BFD’s main interface is tabbed 
so you can reside in a dedicated 

Hoijjnks 

www.fxpansion.com 

FXpansion BFD2 

www.toontrack.com 

EZdrummer, Superior Drummer 

www.submersiblemusic.com 

DrumCore, KitCore 

www.xlnaudio.com 

Addictive Drums 

www.digidesign.com 

Strike 

www.drumagog.com 

Drumagog 


ideal backbeat 


window depending on the work you 
want to do—the Kit, Mixer, Grooves, 
Keymapping/Automation, or Prefer¬ 
ences pages. 

Using the Kit Page, you can perfect 
the sound of individual pieces of the 
kit, such as the snare or kick. For 
example, you could load up a Ludwig 
drum kit, but decide you really like the 
Yamaha snare. 

The ability to change kit pieces 
means possible combinations of 
drum sounds are almost endless. For 
each piece, you can add reverb, pan 
the signal, and even control the bleed 
settings for the kick and snare. You 
can take it a step further on the Mixer 
page by adding compression, EQ, 
gain, and many other types of effects 
on a kit piece or a bus channel. 

You can even control how far away 
the overhead and room mics are 
from the kit; you will get a different 
sound depending on where you 
place the mics. Every setting chang¬ 
es the sound exactly the way you 
would expect it to if you were actually 
in a drum room making those same 
changes to analog gear. 

On the Grooves page, choose one 
of the included grooves to play or 
make your own. You can choose to 
build a set groove pattern or play 
random grooves, complete with auto¬ 
fills every eight or 16 beats, or any 
number of beats you decide. 

Superior Drummer, EZ- 
player pro, and EZdrum- 

mer. Toontrack’s drum products will 
make you wonder why you didn’t try 
drum samplers sooner. Launch the 
$US179 ($A259) EZdrummer, load 
up a drum kit from the drop-down list 
and then open the Grooves window. 
Pick your groove and press play— 
that’s all there is to it. 

EZdrummer also includes a mixer 
that lets you change from stereo to 
multiple outputs, a Humanize feature 


that prevents every hit from sounding 
exactly the same, and a velocity set¬ 
ting to control how hard or softly the 
drums are hit. 

With the flagship $US349 ($A500) 
Superior Drummer 2.0, choose the 
best drums for the song you are 
writing, then add effects, panning, 
and the like. It doesn’t include a 
groove section to lay out the beats 
you will play in your song—you do 
that with the included version of 
EZplayer pro. 

When Toontrack developed the 
$US49 ($A70) EZplayer pro, it made 
an application that is more than just 
a groove-maker. It can actually use 
and map all of the MIDI files on your 
computer from the different drum 
samplers you have installed. Drag 
and drop MIDI grooves and you can 
control how it plays files: go straight 
across the track, or randomly choose 
files on different layers. 

EZplayer pro also lets you set up 
a track to record your sequence of 
grooves into one master file, so you 
can drag it into your digital audio 
workstation and play it back with the 
sampler of your choice. 

KitCore and DrumCore. 

Submersible Music took a different 
approach when developing its drum¬ 
sampling products. While they lack 
the flashy interface of some of the 
other products, they offer good qual¬ 
ity drum samples—and a lot of them. 

The $US199 ($A289) DrumCore 
2.5 contains both audio and MIDI 
samples; the audio samples are 
recorded drumbeats, while MIDI 
samples include data that you can 
edit. DrumCore features a very easy- 
to-use interface. On the left side is a 
list of drummers, and on the right a 
list of grooves from the drummer you 
chose. On the bottom you have the 
clickable grooves—both audio and 
MIDI—with an option to include fills. 
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You can export beats to a folder 
or directly to applications such as 
Apple’s Logic, Digidesign’s Pro Tools, 
or Steinberg’s Cubase. But instead of 
doing that, I chose to use Submers¬ 
ible’s other application, KitCore. The 
$US49 ($A70) KitCore uses a drum 
pad interface, letting you click on an 
icon to hear individual drum sounds. 
You can mute and solo pieces with a 
simple click, and KitCore lets you use 
multiple outputs for each kit piece.The 
LiveDrummer feature humanises the 
MIDI beats. 

Perhaps the biggest benefit that 
Submersible brings: 11GB of drum¬ 
mer packs from pros like Guns N’ 
Roses’ Matt Sorum and Yes' Alan 
White. 

Addictive Drums, xln Audio’s 

$US250 ($A360) Addictive Drums 1.1 
feels comfortable from the first time 
you launch it. The interface is split into 
four tabs: Kit, Edit, FX, and Beats. The 
Kit page lets you load one of the many 
included drum kits, and you can also 
change any of the individual kit pieces. 

The mixer is on the same page as 
the kit pieces, making it very conve¬ 
nient to set up your kit. Each kit piece 
has a different sound, so it’s important 
to be able to adjust the volume, mute, 
or solo pieces without moving to a dif¬ 
ferent page. The mixer is part of every 


page, so if you make an adjustment 
or add an effect, it’s always available. 

The Edit page gives you the option 
to move the mic position; add EQ and 
compression; and change the pitch, 
volume, and panning. You can also 
add one of four reverbs on each of 
two reverb channels and then control 
each reverb per kit piece. Addictive 
Drums also includes a generous 
amount of grooves that you can mix 
and match in your host application. 

Strike. If you’re a Pro Tools user, 
you have a drum sampler option 
not available in other applications: 
Digidesign’s $US299 ($A430) Strike. 
You get an overhead view of the 
drum kit with an abundance of sliders 
and dials all around you. 

You can change the complexity of 
the kit, the intensity of the playing, 
and the timing without leaving the 
main plug-in window. Collapsible 
folders contain the drum kits, beats, 
styles, and mixes and you can adjust 
many of the settings on a per-kit-piece 
basis. For instance, on the Style page, 
you can adjust the intensity, complex¬ 
ity, dynamics, timing, and hit variance 
of the snare. That’s a great option 
if you want to keep the kit tight, but 
give the effect of the drummer double 
hitting the snare or allowing the stick 
multiple snare hits per kick. 



Strike. 


Drumagog. WaveMachine Labs’ 
$US199 ($A259) Drumagog isn’t a 
drum replacement plug-in: when 
you trigger Drumagog, it plays a 
different sound than the one that 
was recorded. 

Let’s say that the drummer recorded 
a great track, but then you realise that 
the kick drum sounds terrible. You 
could record everything again, but you 
could also load the Drumagog plug-in 
into the kick drum track and adjust the 
sensitivity settings so that every time 
the kick drum hits, Drumagog instead 
plays one of its built-in kick samples. 
Just like that, your terrible-sounding 
kick drum is gone. - Jim Dalrymple 



More infos at www.lacie.com/au 


























Strip formatting from copied text 


When you copy text in Mac OS X, one of two things ends 
up on the Clipboard: formatted text, which retains font and 
style information, or unformatted text, which is your letters 
and nothing more. 

Take, for instance, the case of Microsoft Word and Apple’s 
iChat. When you copy text from a Word document into a Chat 
window, the pasted text appears as an image instead of text 
(see “Pasting Problems”). Almost certainly, this is not what 
you intended. But there’s a simple solution—and one that 
works for Word and iChat as well as many other programs. 
Instead of using Edit: Paste (3€-V) to paste your text, use Edit: 
Paste And Match Style (3£-option-V). This converts Word’s sty¬ 
lised text to match whatever you’ve set for your iChat font and 
style preferences. 

When you encounter a program that doesn’t include a 
paste-and-match-style option, you can use an intermedi¬ 
ary program that does—TextEdit, for instance. Paste the 
text into a TextEdit document to strip all formatting, and 
then paste the text from here into your destination program. 
However, if you’re copying the text from Apple’s Safari, 


you’ve got one more trick up your sleeve. There’s a fast 
way to strip the formatting within Safari itself without having 
to use an intermediary program. 

Select the Web page text you want to copy, press 3€-C, 
click once in the Google search box (or press 3€-L to 
select the URL bar and then Tab), and then paste the cop¬ 
ied text 3€-V) into the search box. Even if you’ve selected a 
lot of text to copy, it will all paste successfully. Now select 
all in the search box 3€-A), copy that (3€-C), and then switch 
to your destination program and paste (3€-V). 
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Pasting Problems. If you copy text from Microsoft Word and paste 
it into an iChat message window, it comes across as an image, as 
seen here, instead of as normal text that you can alter or copy and 
paste into another document. To avoid this problem, use Edit: Paste 
And Match Style (3§ option-V) instead of Edit: Paste (8€-V). 


View all events in iCal 

While the version of iCal that comes with Mac OS X 10.5 
(Leopard) includes some nice changes—event alarms are on 
by default, for instance—others aren’t so nice. For instance, 
in the OS X 10.4 (Tiger) version of iCal, clicking the List View 
button at the lower right of the iCal window brought up a pane 
listing all your events. That button—and seemingly, the ability 
to see all your events—is now gone. 

However, you can use a workaround to create a similar 
view. Simply type a full stop (.) in the search box at the top 
right of the iCal window. For whatever reason, this runs a 
search that finds all of your events and to-do items and then 
displays them in a pane at the bottom of the iCal window. 
You can reorder the entries in this list by clicking on a column 
header; click twice to reverse the sort order. 

You can select events (or multiple events, using a shift- or 
command-click) from this list and then copy them—for past¬ 
ing into another calendar or another program. You can also 
delete events from the list in this manner, which is useful 
if you’d like to clear out your calendar. (Instead, you could 
tap into iCal’s ability to delete events older than a specified 
number of days. To find and turn on this option, go to iCal: 
Preferences and click on the Advanced tab.) 

If you’d like to narrow down the results you get from this 
general search—so that only events appear, for instance— 
click on the arrow next to the magnifying glass in the search 
box. Use the drop-down menu that appears to control what 
shows up in the search results. 


Add contacts to iChat 
from Address Book 

It’s easy to add a buddy to your iChat buddy list—just 
select Buddies: Add Buddy, press 3€-shift-A when you’re 
chatting with someone new, or click the plus sign (+) at 
the bottom of your Buddy List window and select Add 
Buddy. Type the AIM address or start typing the person’s 
first or last name to access your Address Book records. 
When the name you’d like to add appears, click Add and 
you’re done. This makes perfect sense and works well— 
assuming you’re in iChat. 

What usually happens to me is that I’m in Address Book, 
then notice a contact has an AIM or Mac.com address I 
want to add to iChat. It’s not necessary to toggle back to 
that program, though: just drag and drop the contact’s 
name from Address Book directly into the iChat Buddy List 
window, and that person will be added as a buddy. 

If you use the Offline group (View: Use Offline Group) 
so you can tell which of your buddies are offline, you may 
not think this works. The new contact will not appear in 
your main list or in the group you’ve added it to unless 
the person happens to be online at the time you add the 
record to iChat. Instead the contact will show up in the 
Offline group instead of whatever group you dragged it 
into. Browse through the Offline group, and you’ll see the 
entry amongst all your other logged-off buddies. 
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Create easy screen-sharing shortcuts 


Given that our Macs are spread throughout the house, I 
use Leopard’s screen-sharing feature a lot to work with ma¬ 
chines that don’t happen to be sitting where I am. Although 
there are many ways to start screen sharing, here’s one of 
my favourites—especially useful if you have more than two 
Macs in your home. 

You can create a shortcut to screen sharing with any 
machine on your network by using your Web browser and 
a special URL. The URL is vnc://addressofmachine. The 
addressofmachine part can be either a raw IP address 
(for example, 192.168.1.203) or that Mac’s Bonjour name, 
which is typically whatever you named the machine, fol¬ 
lowed by .local. 

I prefer to use the IP address, because that typically won’t 
change, whereas you may rename your Macs on occasion. 
You can find your Mac’s IP address by opening the Network 
preferences pane and then clicking on your connection type 
(Ethernet, AirPort, and so on) in the left-hand panel. Your IP 
address should appear somewhere in the right-hand side of 
the window. 

Once you’ve typed the above address into your brows¬ 
er’s address bar, don’t press return. Instead, select the 
text you’ve just typed, click and hold the mouse over the 
selection, wait a second or so, and then drag and drop 
the URL to your desktop. This will create a .vncloc file on 
your desktop. Double-click on that, and Screen Sharing will 
launch and connect to the specified machine. Repeat this 
procedure to create fast-access shortcuts for each of your 
machines. (I’ve tested this technique in both Safari and 
Mozilla Firefox.) 

Once you’ve created all the shortcuts, you can make 
them even easier to use—and easier to visually distin- 



Shortcut to Remote Macs. By creating special URL aliases in your 
Web browser and then applying some bundled OS X icons, you 
can create great-looking one-click screen-sharing shortcuts for 
accessing other Macs on your network. 

guish—by changing their names and icons. I used some 
great icons bundled with OS X. You’ll find them in the 
/System/Library/CoreServices folder. Control-click on the 
CoreTypes.bundle folder there, and then navigate into Con¬ 
tents/Resources in the new window that opens. Scroll down 
to the files whose names start with com.apple, and open 
those that you’d like to use in Preview. Click once in the 
image area of Preview. Then select all (3€-A), copy (3S-C), 
and paste (3€-V) into the icon box of the Get Info window 
for the files you’ve created. I put all my shortcuts together 
in one folder, dropped that folder into the right side of the 
Dock, and then set it to display as a grid (see “Shortcut to 
Remote Macs”). You could, of course, drop this folder in 
the Finder’s sidebar or toolbar, too, or set it up to work with 
a launcher program. - Rob Griffiths 
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Copy tags to other music 

When you buy a new CD and slip it 
into your computer’s optical drive to 
rip it, iTunes automatically queries an 
Internet-based database to try and 
guess the album’s name, artist, and 
the names of its tracks. (If it doesn’t, 
you may need to turn this option on in 
iTunes’ General preferences.) iTunes 
uses the Gracenote CD database, 
which stocks information on more 
than 6 million CDs and more than 80 
million tracks. In most cases, you’ll get track information 
for your CDs, but in some cases, the query to Gracenote 
comes up blank. 

Gracenote is good at finding track info for the majority of 
mainstream releases and popular artists, from Madonna 
and Britney Spears to the Rolling Stones or the Beatles, 
and it’s generally reliable for indie bands as well. As I rip my 
CDs, I find that even some quite obscure music gets identi¬ 
fied correctly. But a fair number of albums slip through the 
cracks, notably classical music on small labels. 

You can enter track information manually if iTunes doesn’t 
provide it to you: select the first track, press 3€-l, and enter 
the track name. Press 3€-N to go to the next track, then, 
when you get to the end, select all the tracks, press 3€-l and 
enter the album name, artist, and genre. 

In some cases, you can use a shortcut to copy tag infor¬ 
mation from existing tracks, even if you don’t own them. 

The iTunes Store has a lot of music, and you may find the 
album you’re ripping there. (The content of the iTunes Store 
is not related to the information in the Gracenote CDDB.) If 
so, you can use it to tag your disc. 

Search for your album on the iTunes Store. If you find it, 
select its tracks on its Store page, then drag them to a play¬ 
list. (I keep a playlist named "Temp” in iTunes for this exact 
purpose.) The playlist will contain 30-second previews of 
the tracks you dragged in, yet each track will contain all the 
tags that are applied to the full music files. 

Next, get AppleScript wizard Doug Adams’ Copy Tag Info 
Tracks To Tracks applet and follow the instructions to install 
it. With your Temp playlist selected, run the script; it will 
first ask you if the tracks are in the correct order, then it will 
display a dialog box letting you choose which tags to copy 
(command-click to select multiple tags). 

A dialog box will then ask you to select the tracks to 
which you want to copy the tags. Switch to iTunes, go to 
your disc, select all its tracks (3€-A), then go back to 



iTunes Store. Preview tracks added to 
playlist look different than other tracks, but 
can still be used to copy tag information. 


Hgtgnks 
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Doug Adams’ Copy Tag Info Tracks To Tracks 


tracks 

the Copy Tag Info Tracks To Tracks application. Click on 
OK to start the copy process. You’ll see iTunes replace 
the information for your CD as the applet adds the tags. 
Now you can rip your disc, and your music will be cor¬ 
rectly tagged. 

You can use the script for other purposes too. For 
example, if the tags that Gracenote provides to iTunes 
are misspelt or don’t display accented characters cor¬ 
rectly (a problem with classical music, but also music 
from non-Western countries), and you find the music on 
the iTunes Store, you can use it to replace the tags on 
tracks you’ve already ripped. And, if you have several 
versions of a classical work, with different tags, you can 
normalise them: fix the tags for one version, then copy 
them to the others you have. You can also use this meth¬ 
od for music you’ve downloaded from other sources, to 
add or tidy up tags. 

While the script won’t solve all of Gracenote’s lacunae, I 
find that it often makes ripping classical music a bit easier. 
As more music appears in the iTunes Store, that content 
can turn into a reliable database that you can use to make 
sure your music is tagged correctly. ^ 

Set iCal's default alarms 
well in advance 

Because I almost always want to be reminded of upcom¬ 
ing events in iCal, I really appreciate the option to turn on 
alarms for all new events in the Leopard version of iCal. 

To enable this option, go to iCal: Preferences, click on the 
General tab, and then select the Add A Default Alarm To 
All New Events And Invitations 15 Minutes Before The Start 
Time option. By default, this alarm is set to 15 minutes, but 
you can change it simply by replacing the value 15 with a 
new number. 

However, what if you always like to be reminded a day or 
two in advance of your events? It turns out that you can en¬ 
ter large numbers of minutes in the input box, even though 
there’s not room to display them all. So if you’d like to be 
reminded one day before events, type 1440. Two days 
would be 2880, three would be 4320, and so on. 

Although the value looks ugly in iCal’s Preferences, 
it works fine in practice. If you set the value to 1440, for 
instance, and then create a new event, you’ll see that the 
default alarm is set to "1 days before”—and don’t blame 
me for the combination of a single day and the plural form 
of the noun, because that’s how Apple writes it. Enter 2880 
minutes, and you’ll see the more grammatically correct 
"2 days before” when creating a new event. ^ 
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Bulk edit Address 
Book data 

So, you have lots of contacts from one company - and 
that company just moved. You’d probably love a way to 
change the address of all the contacts without having to 
handle each one separately? Regrettably, Address Book 
doesn’t include a bulk-edit feature, but there’s a way to 
use Apple’s TextEdit to solve this one. Try this: 

Start by launching Address Book and choosing 
File -> Export -> Address Book Archive. This will create 
a backup of all your contacts. Should something go 
wrong, you can always return to this backup. 

Now, create a group that includes the contacts who 
work for this company (use Address Book’s Search 
field to help in this effort, select all the results, and then 
choose File -> New Group From Selection). Name 
the group, select it in the Group pane, select all the 
contacts in the group, and drag the contacts to the 
Desktop to create a single vCard (.vcf) file. (I suggest 
dragging the contacts to the Desktop rather than the 
Group because, at least in my testing, when you drag 
a group that contains contacts with embedded images 
to the Desktop, the resulting vCard file can’t be edited 
with a text editor.) 

Open this vCard file with Apple’s TextEdit. Choose 
Edit -> Find, and in the resulting Find window enter the 
company’s address in the Find field in this format: 123 
Main Street;Anytown;NSW; 12345. (You can just copy the 
text from the file and paste it into the Find field.) In the 
Replace With field, enter the new address along these 
lines: 321 Broadway Avenue;Thistown;QLD;54321. Click 
the Replace All button and close the Find window. The 
previous address should be replaced with the new ad¬ 
dress for all the contacts within the file. Save the file. 

Drag the file you just saved onto Address Book’s 
All group entry. A sheet will appear that asks if you’re 
sure you want to import X number of cards. Below this 
question is an entry that reads “X cards are duplicates 
and will be updated.” Click Import and the contacts 
you originally selected will have their information up¬ 
dated with the changes you made in TextEdit. 

- Christopher Breen 
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Tannoy speakers have provided music in some of the worlds most prestigious venues; 
like The London Palladium, Sydney Opera House, and now, maybe “Your House”. 

































Keith White 
has been a Mac 
addict since 1984 
and can’t fathom 
why anyone isn’t. 


Design, develop, and deliver - 
with flair 



Title The Designer’s Tool 
Kit. 2000 Colour Palette 
Swatches 

Author Graham Davis 
Publisher Ilex. 

ISBN 9781905814275 
RRP $59.95 



Title Basics Animation - 
Digital Animation 
Author Andrew Chong 
Publisher ava 
ISBN 9782940373567 
RRP $49.95 


Beginning 

iPhone Development 

Exploring the iPhone SDK 


Title Beginning iPhone 
Development - Exploring 
the iPhone SDK 
Author Dave Mark & Jeff 
LaMarche 
Publisher apress 
ISBN 9781430216261 
RRP $75.00 


The Designer’s Tool 
Kit. 2000 Colour Palette 
Swatches is a practical manual 
for anyone working with colour. The 
book is divided arbitrarily into five dif¬ 
ferent styles with a sixth section that 
examines colour system palettes and 
colour relationships. Each section 
consists of a range of subtly different 
colour templates interspersed with 
brochure-style real examples. 

On the accompanying CD, cutely 
embedded in the cover, are all the 
templates used in the book in a 
variety of CYMK and RGB formats 
as well as Adobe Swatch Exchange 
files and Ouark 4 libraries. These are 
copyright free and formatted for use 
in Adobe InDesign, GuarkXPress and 
Dreamweaver. All colours come with 
their CMYK, RGB and hex values so 
you can just type them straight in if 
you wish. 

There is a wide variety of colour 
combinations and styles from soft 
pastels to vibrant contrasts, and the 
practical examples give you a real 
feel of the combinations at work. 

Very useful for design students or 
seasoned professionals looking for 
something new. 


Holnks 

developer.apple.com/iphone 

Apple iPhone DevCenter 


Basics Animation - Digital 
Animation is a serious look at the 
current state of play in the industry, 
given coherence by an examination of 
the routes by which this exciting and 
burgeoning medium evolved. 

The first section, pre-1960, exam¬ 
ines early mechanical developments 
in the first animated films. In the 
period between 1960 and 1980, we 
look at early special effects and the 
emergence of computer games. In the 
next decade, CGI and character ani¬ 
mation come to the fore. By the time 
we reach the year 2000, we are ready 
to discuss animation on the internet, 
in the cinema and on television. 

Bringing us up to the present, the 
penultimate section examines the 
pervasiveness of digital animation 
in modern life as the sophisticated 
tools migrate to the desktop. The last 
section takes a peek at possibilities 
for the future. A glossary, timeline and 
succinct wrap bring matters neatly to 
a close. 

An affirmation of the principle 'if 
you don’t know where you’ve come 
from, you don’t where you’re going’ 
this book, gorgeously illustrated in 
full colour, is a must-have for anyone 
wanting to get their head around the 
absorbing world of digital animation. 


Beginning iPhone 
Development - Exploring 
the iPhone SDK touts itself as 
“a complete course in iPhone and 
iPod Touch programming”. 

As you work your way through 
this 500-page manual you will learn 
by practical examples how to cre¬ 
ate your own iPhone applications. 
You’ll need a working knowledge of 
Objective-C, an Intel-based Macin¬ 
tosh running at least Leopard 10.5.3, 
and need to register as an iPhone 
developer with Apple to download 
the iPhone software development kit 
(SDK). 

A free version of the SDK includes a 
simulator that runs iPhone programs 
on your Mac. If you want to actually 
run them on an iPhone or distribute 
them via Apple’s App Store, you will 
need to buy the Standard or Enter¬ 
prise program. 

You’ll begin by building a simple 
app and then move on to use the 
buttons, switches, toolbars and 
sliders which constitute the iPhone 
interface. Then you’ll learn how to 
draw, handle gestures such a swipes 
and taps, and work with the camera, 
photo library, accelerometer and 
Core Location features. There are 
masses of coded examples for you 
to use if you are keen to become a 
proficient iPhone app creator. ^ 
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Meet Bento.2 

The new personal database from FileMaker that's as easy to use as a Mac. 



All together now. 



Bring together Address Book, iCal, Mail, and more! 

Now you can organize your important information-from contacts and calendars, to 
emails and events, to files and photos-all in one place. 



The perfect complement to your spreadsheet. 

If you're managing lists in Microsoft Excel or iWork Numbers, you can easily bring 
them into Bento to view your information in beautiful Bento forms, get easy iTunes- 
style searching, instant sorting, quick summary stats, and much more! 



Get organized with style. 

Even if you're brand new to the Mac community or to databases, it's never been easier 
to get organized thanks to ready-to-use templates and elegant themes designed by 
Mac artists. 


Buy Bento at a store near you, or visit www.filemaker.com.au/bentoMac to buy Online - Only AU$79 


© 2008 FileMaker, Inc. All rights reserved. FileMaker, the file folder logo, Bento and the Bento logo are registered trademarks of 
FileMaker, Inc. in the US and other countries. All other trademarks are the property of their respective owners. 
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New application frame. A big advantage to working 
in the Application Frame is the ability to see and 
work with several open documents at a time 
by using the Arrange Documents menu. In this 
example you can see the difference between a tiled 
view (top) and cascade (bottom). 
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Adobe Creative Suite 4 



T he launch of Adobe CS4 marked a significant step 
in the evolution of this critical content production 
suite: whereas the previous CS3 was mainly focused 
on making the transition to Intel-based Macs, this latest 
iteration packs new features by the dozen. 

Photoshop CS4 and CS4 Extended. Adobe 

made some pretty serious changes in Photoshop CS4, 
especially in the workspace, where each new version has 
piled new tools on top of old. In fact, you’re liable to 
see several “new” tools in Photoshop CS4 that aren’t re¬ 
ally new at all (like the Hand and Zoom tools); they’ve 
merely clawed their way back to the surface. 

There’s no shortage of new features, either. Photo¬ 
shop CS4 takes advantage of OpenGL-a hardware and 
software engine for drawing graphics faster and more 
efficiently—to render some very slick and useful screen 
effects, like Rotate View, pixel tossing (aka Flick Pan¬ 
ning), dynamic brush resizing, and more. 

Also making its first tentative steps in CS4 is a new 
technology called “seam carving”. This is the engine be¬ 
hind the new Content-Aware Scaling tool, which intel¬ 
ligently resizes images so your focal point remains un¬ 
changed. Along with this feature comes a real 3-D engine, 
new Masks and Adjustments panels, selective editing in 
Camera Raw, and more. What’s missing in this release, 
however, is 64-bit compatibility, which would allow Pho¬ 
toshop to handle files greater than 4GB in size. 

New Way to Work. Your Photoshop life can now exist 
within a compact frame that you can move around and 
resize (it’s on by default). The upside of using the Ap¬ 
plication Frame is that all of Photoshop’s windows and 
panels stay together as you move things around, and 


when you resize the frame, your panels and windows 
automatically resize to fit inside it. 

The new Application bar makes other tools easier to 
find and provides quick access to the new Arrange Docu¬ 
ments menu, which lets you work with several documents 
at the same time, as well as the sparkling new Rotate View 
tool. Using Rotate View, you can spin your canvas—not 
the pixels — to work with it at an angle. CS4 also lets 
you “toss” your pixels with the Hand tool (called Flick- 
Panning, this feature allows you to enlarge and navigate 
high-res images quickly without pixelation). 

New Masks and Adjustments Panels. Adjustment lay¬ 
ers now take centre stage in their very own panel. Also 
new are “on-image” adjustments for the Curves and Hue/ 
Saturation adjustment layers: instead of making a selec¬ 
tion, you can apply the adjustment to a specific tonal 
range by clicking on the image and dragging. The new 
Vibrance adjustment layer makes colours pop without 
damaging skin tones. A new Masks panel also makes 
layer masks easier to find and a bit more friendly. After 
you’ve made a selection, you can create a mask from the 
panel and feather it with a handy slider. 

Content-Aware Scaling. Using the simplistic controls 
of Free Transform with the revolutionary new seam¬ 
carving technology under the hood, Photoshop helps 
you fit an image into a small space without cropping 
or prep an image for a certain output size. It does this 
by analysing your image and altering noncritical areas, 
like the ground or sky, while leaving the important parts 
intact. This technique works on image layers and selec¬ 
tions in RGB, CMYK, Lab, and Grayscale colour modes at 
all bit depths. It isn’t perfect: you’ll see artifacts in some 
images, so be really picky about when you use it. 


View your 
options, make your 
choices. Australian 
Macworld puts 
latest-release 
hardware and 
software through 
its paces. 
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Premiere Pro CS4 


Photoshop CS4 and CS4 Extended 


Rating 


tttt 


m 

Pros 


Streamlined, less-cluttered interface: Masks and Adjustments panels make tools 
easy to find; Kuler integration helps you choose colour schemes; OpenGL-enabled 
features improve user experience; selective editing in Camera Raw. 


Mac version of OnLocation CS4 included; expanded support for tapeless media 
formats; new Media Browser panel; batch processing via AME; extensive support 
for metadata; blending modes; enhanced dynamic link. 

Cons 


Missing Extract Filter, Contact Sheets, Picture Package, and PDF Presentations. 


No Adobe Ultra; no preview of HDV during capture; poorly implemented scene 
detection; inaccurate audio transcription; inelegant three-point editing controls; no 
0MF export; title creation tools due for an upgrade. 

OSX 

Compatibility 


10.4 (Tiger), 10.5 (Leopard) 


10.4 (Tiger), 10.5 (Leopard) 

Processor 

Compatibility 


Universal 


Intel 

Price 


$1415; upgrade, $405; Extended, $2019; upgrade, $705 


$1615; upgrade, $605 

Company 


Adobe Systems, www.adobe.com.au 


Adobe Systems, www.adobe.com.au 


Enhanced Colour and Painting Tools. Graphic design¬ 
ers will appreciate Kuler integration, an amazingly useful 
online community-driven generator for colour themes. 
Retouchers will be happy to know that the Dodge, Burn, 
and Sponge tools-long considered too destructive for 
use directly on an image-have been reengineered to 
intelligently preserve colour and details, and the Clone 
Stamp and Healing brushes now show a live preview 
inside the brush cursor of the sample area. 

New Extended Tools. If you’ve ever dreamed of dab¬ 
bling in 3-D modeling, Photoshop Extended is a great 
place to start: new tools include 3D Rotate and 3D Orbit 
in the Tools panel, as well as an entire menu devoted to 
the realm of 3-D, which includes New Mesh From Gray¬ 
scale, Invert Visible Surfaces, and Create UV Overlays. If 
your objects are already painted and lit, you can import 
that information into your scene, completely intact. 

You’ve also got a fair amount of control over the ob¬ 
ject’s textures and lighting. If the object came with a 
separate texture file, you can edit it in Photoshop Ex¬ 
tended and see the changes updated on your model 
when you save. You can also add and adjust lighting to 
make the model blend better into your scene. If you’re 
feeling particularly brave, you can paint directly on the 
surface of a model in real time. 

Adobe Giveth ... New are the ability to delete layers by 
pressing the delete key (yay!), enhanced Auto-Align and 
Auto-Blend commands for creating panoramas, complex 
composites, and extending your perceived depth of field 
by merging several images of the same object with differ¬ 
ent focus points. You’ll also find support for Multi-Touch 
trackpads on Mac laptops, colour profiles for the colour 
blind, a six-colour histogram in the Histogram panel, sup¬ 
port for 16-bit printing, and a new online help system. 

... And Taketh Away. Some long-time built-in plug-ins 
hit the cutting-room floor, including Extract Filter, Pic¬ 
ture Package, Contact Sheets, and PDF Presentations. 
Thankfully, most older versions of those plug-ins still 
work. Also gone are the drag-and-drop PhotoMerge dia¬ 


log box, and the ability to create a PDF of a Layer comp 
within Photoshop (you can still do it in Bridge). 

Australian Macworld’s Buying Advice. The 

changes in Photoshop CS4 and Photoshop CS4 Extended 
add up to a friendlier, more accessible interface, with in¬ 
creasingly helpful tools that are much easier to find and 
use than before. The changes may take some getting used 
to, but in the end, you’ll come to appreciate the more 
streamlined and uncluttered experience. - Lesa Snider King 

Premiere Pro CS4 

Premiere Pro CS3’s Mac debut last year was impressive, 
and this new version will enhance its credibility. Pre¬ 
miere Pro CS4 rectifies conspicuous flaws, introduces 
new features, includes the same software as the Win¬ 
dows package, and can accept a wider range of tapeless 
formats. A new Media Browser panel, extensive metada¬ 
ta support, revamped editing controls, blending modes, 
and batch processing are standouts. 

Package Equality. With Creative Suite 3, Adobe nearly 
achieved parity between the Mac and Windows versions 
of Premiere Pro, but neglected to include a Mac ver¬ 
sion of Adobe OnLocation and left out Adobe Ultra com¬ 
pletely. CS4 eliminates the disparity with a Mac-native 
version of Adobe OnLocation CS4, used to monitor and 
capture video in the field, but excludes Adobe Ultra from 
both packages; until Adobe restores Ultra, users can turn 
to After Effects’ Keylight effect. 

Disparities in Capture Panel. When you do need to 
capture from tape, you can use Premiere Pro CS4’s 
Capture panel, which differs little from the previous 
version. Its unified interface allows specifying capture 
settings, controlling camcorders and decks, logging, 
and batch capture. 

On Windows, Premiere Pro’s Scene Detect feature 
identifies points on the tape where the camera stopped 
between shots and captures the shots as separate master 
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InDesign CS4 


New smart guides make precise layouts easy; flexible cross-references capabili¬ 
ties; improved link and preflighting management; ability to export files for further 
work in Flash Pro; several timesaving additions among enhancements. 

Text wrap doesn’t work for numbered and bulleted lists; hyperlink export is uneven. 

10.4 (Tiger), 10.5 (Leopard) 

Universal 

$1415; upgrade, $405 

Adobe Systems, www.adobe.com.au 



New panels. 
Premiere Pro CS4 
incorporates a new 
Media Browser 
panel for locating, 
previewing, and 
importing footage. 
A new Metadata 
panel incorporates 
numerous catego¬ 
ries of clip and file 
information, but its 
automated speech 
transcript feature 
isn’t very accurate. 


clips, each linked to a corresponding media file. But on 
the Mac, Premiere Pro captures a single master clip and 
creates a subclip for each shot. Both master clips and 
subclips work fine when it comes to editing. But because 
the subclips are linked to a single, large master clip and 
media file, managing media and storage space could be 
more difficult. And as in the previous version, Premiere 
Pro for the Mac can’t display HDV footage in the Cap¬ 
ture panel; you’ll have to use your camcorder’s built-in 
screen or an attached monitor instead. 

Media Browser. The new Media Browser panel provides 
a more convenient way to search for footage than using 
the traditional Import command and dialog box. By al¬ 
lowing you to sift the items it lists by file type, finding 
the footage you want is even easier. It also lets you view 
prospective source material in Premiere Pro’s Source 
Monitor before actually importing the file. 

Metadata. Enhanced support for metadata is one of Pre¬ 
miere Pro CS4’s most prominent new features. A new 
Metadata panel lets you view and input information 
about a clip or its source file. The Project panel’s column 
headings have become just one set of information in 
an extensive list of metadata categories, or schema. The 
Rights Management schema, for instance, includes data 
fields for storing and tracking copyright information. 
Moreover, metadata can be conveyed throughout the 
workflow: metadata logged in OnLocation is transferred 
to Premiere Pro, and a file exported for the Web can 
contain metadata that enables you to search the video. 
Speech Transcription. Many editors will be thrilled to 
hear about one of the Metadata panel’s features: auto¬ 
mated speech transcription, which analyses a selected 
clip’s audio and transcribes spoken words to the Meta¬ 
data panel. When you play the clip, each spoken word is 
highlighted in the transcript. Conversely, double-click¬ 
ing on a word in the transcript cues the clip to the corre¬ 
sponding frame in the Source panel. To find a particular 
word in the selected clip, just type it. 

Unfortunately, the feature simply isn’t accurate enough to 


be very useful in most circumstances. Even slow, carefully 
articulated speech might produce a transcript that’s largely 
misinterpreted, creating a kind of bizarre word salad. And 
informal speech—the kind you’d record in an interview— 
is seldom enunciated slowly. Implementing metadata this 
way has real potential for automating workflows, but un¬ 
til it becomes more accurate and easy to edit, won’t set 
Premiere Pro apart from its competitors. 

Batch Processing with Adobe Media Encoder. Thank¬ 
fully, one of Premiere Pro CS4’s most anticipated features 
is also one of its most successful: batch processing via 
Adobe Media Encoder (AME). Prior to CS4, AME could 
only export a single sequence to a single format and 
blocked input to Premiere Pro CS3 during rendering. 

In CS4, AME launches and adds the sequence to a list 
that resembles After Effects’ Render Queue panel. Add as 
many items as you’d like, and each item can be exported 
to multiple formats. Use AME to export both Premiere 
Pro sequences and After Effects compositions, or to pro¬ 
cess other files. And because AME is a separate program, 
it can render in the background while you continue to 
work in Premiere Pro or any other application. CS4 also 
lets you export SWF versions of DVD and Blu-Ray proj¬ 
ects for viewing on the Web. However, there’s still no 
Open Media Framework (OMF) export, so exporting au¬ 
dio for finishing in ProTools remains difficult. 

Better Editing. Premiere Pro CS4 has improved both 
drag-and-drop and three-point editing controls. New 
icons make it easier to drag a source clip’s video or au¬ 
dio (or both) to the timeline, and new keyboard modi¬ 
fiers make it easier to drop each component in the target 
track you want. For three-point editing, new track but¬ 
tons make it possible to work with formats that contain 
multiple audio tracks, and to perform more-complex 
edits. Sync lock controls lets you specify whether clips 
in a track shift when you perform insert edits (without 
having to lock the track as in the previous version). 
Other Improvements. Premiere Pro CS4 allows you to 
apply speed changes, transitions, and effects to multiple 
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clips at once. Clips can be composited using blending 
modes that are retained when importing files from Pho¬ 
toshop. There’s also an enhanced view of audio in the 
Source monitor, more assignable keyboard shortcuts, 
and the ability to replace a clip yet retain its effects and 
other settings. Adobe had the right priorities, but I look 
forward to a future upgrade to the title creation tools. 
Family Ties and Dynamic Links. On features alone, Pre¬ 
miere Pro CS4 still won’t convert editors already faith¬ 
ful to its main rival, Final Cut Pro. However, Premiere 
Pro, OnLocation, and Encore form a solid video-software 
package that covers production, editing, and DVD au¬ 
thoring and is less extensive - but also less expensive. 

Australian Macworld’s Buying Advice. Premiere 

Pro CS4 strengthens Premiere’s reputation on the Mac 
as a capable video-editing program. For those with an 
allegiance to Creative Suite-but not to another edit¬ 
ing system—Premiere Pro CS4 should be particularly 
tempting. OnLocation, AME, and new features make an 
upgrade from CS3 well worth the price. - Antony Bolante 

InDesign CS4 

The depth of change in InDesign CS4 is not as strong as in 
the previous version, but it does break ground in a few ar¬ 
eas. such as its new ability to help you precisely place and 
size objects via the mouse as you work with objects “live.” 
New capabilities-such as smarter link updating, the abil¬ 
ity to set cross-references, set your own preflighting rules, 
and create conditional text—will appeal to subsets of the 
InDesign community, particularly those users working on 
complex documentation, catalog, and book projects. 

New Features for Everyone. The most useful and en¬ 
gaging new feature in InDesign CS4 is the trio of smart 
manipulation features: smart guides, smart measure¬ 
ments, and smart dimensions. 

For example, if you are creating a new frame, InDesign 
looks at the dimensions of the nearby frames, and when 
the object you’re creating (or resizing) matches those of 
the nearby object, an on-screen guide pops up to show 
you that they match. 

Other new features are less exciting. The Kuler control 
panel makes it easier to create sets of visually compati¬ 
ble colours, as well as share them with others. The ability 
to rotate page views so you can more easily read copy 
placed at an angle is nice, but it would be more useful to 
be able to rotate individual pages for output. 

New Features for Specialists. Four well-designed new 
capabilities will appeal to certain professionals. The new 
preflighting system, which is powerful and easy to use, 
lets you establish preflighting rules through a straight¬ 
forward check-box interface. As you work on your lay¬ 
out, InDesign continually checks your work against the 


rules you set up (or the default rules it ships with, if you 
do nothing) and displays a running tally of violations in 
your document window. 

Also notable is the ability to export InDesign docu¬ 
ments to SWF Flash presentation format for easy view¬ 
ing in Adobe Flash Player on a desktop or via the Web, 
or the new Flash CS4 Pro exchange format (also known 
as XFL), which you can bring into Flash Pro CS4 for fur¬ 
ther work. Almost every object in the exported InDesign 
document can be manipulated in Flash Pro, so you can 
take a complex, print-quality document to a whole new 
level by applying Flash animation and programming 
features to whatever objects you wish. 

The Flash export does have some odd limits, though, 
such as not retaining hyperlinks and stripping out video 
and audio objects. And the workflow is one-way: if you 
change your InDesign fde, you have to export it to Flash 
again, and then redo the Flash work in Flash Pro. 

Nice Enhancements Throughout. The rest of InDe¬ 
sign CS4’s enhancements improve existing features. The 
revised Links panel, for example, tracks the graphics 
placed in your layout and can also track imported text 
and spreadsheet files. The panel now displays graphics 
previews, shows more attributes and metadata informa¬ 
tion about linked files, and reduces the work needed to 
display that information. Moreover, you can customise 
the Links panel to have the most useful metadata and 
attributes appear inline with the link. 

What Adobe Has Ignored. Despite the variety of tweaks, 
Adobe has ignored some flaws in InDesign. Foremost is 
its approach to text transparency and lighting effects: 
you cannot select a string of text and apply such ef¬ 
fects, as you can in QuarkXPress. The Autocorrect fea¬ 
ture doesn’t let you specify symbols such as em dashes 
or copyright symbols for the text it autocorrects. And 
InDesign CS4 still doesn’t handle text wraps correctly 
with bulleted and numbered lists: it doesn’t adjust their 
left margins automatically based on the wrap, as it does 
with other types of margins such as first-line indents. 

Finally, I don’t understand InDesign’s inconsistent hy¬ 
perlink export. Hyperlinks applied to text are retained 
when you export to HTML, but hyperlinks applied to 
graphics are not. You can’t apply a hyperlink to a 
graphic other than through its frame, so the net effect is 
that you lose those links when exporting the file for use 
in the very medium that hyperlinks are designed for. 

Australian Macworld’s Buying Advice, i like 

InDesign CS4. It enhances many aspects of the program, 
and new or improved features make designers’ lives easier. 
InDesign continues to widen the gap with QuarkXPress. 
Unless you have a large investment in XPress-specific 
plug-ins and scripts, InDesign CS4’s enhancements give 
you even more reason to switch. - Galen Gruman 
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Targus Sport Rolling Backpack 


Notebook bag 
W'A 

Well made, great roller 
Uncomfortable as a backpack 
$130 
Targus 

Ingram Micro/1300 651 124 
Anthony Caruana 
www.targus.com.au 



Targus Sport 
Rolling Backpack 


T argus’ Sport Rolling Backpack is a bet each way: 
part backpack and part rolling suitcase, it’s a pretty 
good roller but a less than brilliant backpack. 

All the stitching felt strong and we’d expect, given our 
past experiences with other Targus bags, that it will last a 
very long time. Designed specifically for 15.4” notebooks, 
the Sport Rolling Backpack provides great protection. The 


notebook compartment is removable, making this bag a 
very flexible beast. With many other spacious compart¬ 
ments for papers and accessories, we doubt anyone will 
find its storage inadequate 

The PVC is water resistant so it should handle most 
conditions. The wheels rolled smoothly and the telescopic 
arm felt strong with no wobble. While used as a roller, 
the shoulder straps can be hidden behind a Velcro 
panel. There’s a small handle on the base that makes 
it easy to lift the bag into overhead storage on planes 
or into the boot of a car. 

We just couldn’t get comfortable with it as a 
backpack. The rear is quite hard, and the shoulder 
straps lack any padding. Also, as the pack is quite 
large - almost 50cm tall - it was hard to position. A 
waist strap, to aid even weight distribution, was absent. 

At 49.5 x 38.1 x 22.8 cm the Sport Rolling Backpack 
fits cabin baggage allowances for all Australian domes¬ 
tic airlines. 

Australian Macworld’s buying advice. At $ 130 , 

the Targus Sport Rolling Backpack is good value. It offers 
plenty of space, is well made and easy to pull around - but 
it’s not a particularly comfortable backpack, 
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Experts in Point of Sale & Inventory Management 



SYMBIOTIC AUSTRALIA 


Robust and adaptable.JOSdM edges out in front when it comes to hitting the ground running and (providing) flexibility for your needs. 
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POS’IM is cost-effective, tried, true & proven 
with thousands of installations. 


V_ I Easy to Use, excellent workflow 

Over5000 POS'IM Single and Multi User 
Installations since 1990! Multi Store,Multi Site 

I ^ Mac and Windows compatible 

.. Suitable for all Retailers & Stock Managers 


Barcoding options 
Customisable reports 
Stock, Invoicing, Debtors... 
Integrates with accounting 
iPhone Integration available 


Great floating POS interface 
Multi Store, Multi Site 
Stock, Invoicing, Debtors 
Integrated Webstore 
Links to accounting software 


_ Touch Screen Capability available on iMacs. _ * Austra|ianMacWorld 08.2003 

J iPhone Reports Apple Eventable Automator Compatible 
|||§§||j§f ’Driver's Licence Scanning ^General Ledger Linking 

Call Symbiotic Australia on 03 9895 2999, or email sales@symbiotic.com.au 























































MacBook Air 1.86 GHz 


Consumer notebook computer 

Weighs 1.36kg; full-size keyboard; bright display; 

greatly improved graphics power 

Slower than much more affordable Apple laptops; 


The 1.86GHz Intel Core 2 Duo in the new 
MacBook Air is a stock processor, not a 
custom-designed chip like the one used 
in the laptop’s predecessor. 


Heir to the Air 

Can the new 1.86GHz 
MacBook Air compete 
with the MacBook? 

T he new MacBook Air 1.86GHz looks identical to 
the original MacBook Air. But it’s quite different 
inside, with a new and faster processor, upgraded 
video circuitry, and a lot more. The new MacBook Air 
is superior to the original, but the substantial upgrades 
made to the rest of the MacBook line threaten to further 
narrow the MacBook Air’s limited appeal. 

The Air still weighs 1.36kg, is the same size, and it 
still has a bright 13-inch display and single USB port. 
But the small low-power processor custom built by In¬ 
tel for the original MacBook Air has been replaced by 
a smaller, stock Intel Core 2 Duo processor that of¬ 
fers more L2 cache (6MB instead of 4MB) and uses less 
power. The frontside bus and memory architecture has 
been ramped up, and the Air now uses faster DDR3 
memory modules. 

But perhaps the most dramatic change across all 
the new MacBook Airs is to the video subsystem. The 
previous Air was saddled with Intel’s slow GMA X3100 
graphics circuitry. The new Air’s Nvidia GeForce 9400M 
is much faster. In our tests, the Air managed a Quake 4 
frame rate of nearly 25 frames per second, more than 
six times the rate of the previous Air. The integrated 
Nvidia graphics processor, while impressive, is actually 
a throttled-back version of the chip used in the new 
MacBook. 

What’s more, the 9400M’s integrated graphics process¬ 
ing unit (GPU) lends a hand to the CPU when it comes 
to decoding and playing back video material. With the 




previous Air, playing back videos via YouTube or iTunes 
would inevitably lead to stuttering playback and severe 
usability problems as the computer struggled to keep its 
temperature down by reducing the speed of its processor. 
This new model played back multiple YouTube clips and 
HD iTunes video without breaking a virtual sweat. 

The top speed of the top-of-the-line MacBook Air 
increased by only 600MHz over its predecessor, from 
1 .8GHz to 1.86GHz, but with the improvements to all 
the other subsystems, the new Air felt noticeably faster 
than its predecessor in just about every aspect. My ob¬ 
servations were confirmed by our MacBook Air lab tests: 
the new Air not only boasted a faster overall score in 
our Speedmark test suite, but it was notably faster in our 
Photoshop, Cinema 4D, and Finder tests. 

The original Air offered only two storage options: an 
80GB hard drive or a 64GB solid-state drive. The new 
Air offers a relatively spacious 120GB hard drive or a 
128GB solid-state drive. 

The new Air connects to external displays with the 
new Mini DisplayPort adapter. However, there’s some 
bad news: Apple no longer includes DVI or VGA display 
adapters. You’ll have to pay an extra $45 per adapter. 
But you don’t need an adapter to connect the Air to 
Apple’s 24-inch LED Cinema Display ($1499). 

Although the new Air lacks the buttonless, clickable 
glass trackpad offered in the new MacBook and new 
MacBook Pro models, it hasn’t been completely left be¬ 
hind by the march of trackpad progress. The new four- 
finger gestures supported on those models are also avail¬ 
able on the new MacBook Air. 

The Air is most definitely not a laptop for people who 
want the fastest laptop or the best value. It’s still the 
slowest Apple laptop. And for the same $3,999 you’d 
spend on a top-of-the-line 1.86GHz Air, you can get 
a 2.5kg MacBook Pro with a bigger screen, a 2.53GHz 
processor, 4GB of RAM, a 320GB hard drive, and an ad¬ 
ditional, faster graphics processor. 

So as before, the MacBook Air exists for people who 
are willing to spend money and sacrifice power in order 
to get the lightest laptop imaginable. There’s just one 
catch: it’s got more competition than it used to. The new 
MacBooks are now clad in aluminium, offer the backlit 
keyboard as an option, and-most importantly-weigh 
227g less than the previous MacBook models, putting 
the new MacBook only 68 lg out of reach of the Air. 

Australian Macworld’s buying advice. When the 

original Air was unveiled, there was a stronger need for 
it. Today the MacBook is a better buy for all but the 
most extreme devotees of thinness and lightness. It’s not 
that the MacBook Air is a bad laptop; it’s just that Apple 
has made a faster, cheaper, and almost equally attractive 
model that costs hundreds less and only weighs 2kg. ^ 
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Mail Act-On 2.0.1 



$US 25 ($A 35 ) 
indev software 
www.indev.ca 


Mail Act-On 2.0.1 

O ne of my favourite add-ons for Apple’s Mail pro¬ 
gram is Mail Act-On, a handy plug-in that lets 
you invoke mail rules using the keyboard. The 
latest version offers many new features, easier rule cre¬ 
ation, and better performance compared to the version I 
reviewed three years ago (1.1.3). 

Like the original, Mail Act-On 2.0.1 lets you apply 
Mail rules to selected messages at any time. This means 
that anything you can do with a rule in Mail—move, 
copy, forward, redirect, reply to, or delete a message; 
set the colour or the read or flagged status of a mes¬ 
sage; or even run an AppleScript-you can do via 
the keyboard. 


Mail Act-On’s Rules menu (accessed via F2 by default) 
shows any rules you’ve created. Press the shortcut key 
for the desired rule to apply it to the selected messa¬ 
ges. My favourite new feature is the ability to quickly 
move messages to a particular folder, even if you haven’t 
defined a rule for this task. You just press a keyboard 
shortcut (F3 by default), type the first few letters of the 
desired folder name to select it, and press return. 

Another great new feature is Outbox Rules, which al¬ 
low you to apply rules to messages as you send them. 
A new Undo command can reset affected messages 
back to their original states (and, if a rule moved them, 
to their original locations). Mail Act-On also now 
integrates with the de¬ 
veloper’s own MailTags, 
which lets you tag mes¬ 
sages with Spotlight- 
searchable keywords or 
categories, as well as 
add notes, priorities, 
and due dates. If you 
spend a lot of time in 
Mail, Mail Act-On is a 
must-have. —Rob Griffiths 
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Key Options Technology now 
offers Apple training! 


KeyOptions 

Technology 


Now you can learn from trainers with real hands on industry experience! 

We offer training in the following IT Professional courses: 

* Mac OS X Support Essentials vl 0.5 - Leopard 101 

* Mac OS X Server Essentials vl 0.5 - Leopard 201 

* Mac OS X Directory Services - Leopard 301 

* Mac OS X Deployment vl 0.5 - Leopard 302 

* Mac OS X Advanced System Administration vl 0.5 - Leopard 401 

* XSan Administration 1.4- Xsan 300 

As well as the above IT Professional courses, Key Options Technology are 
providing courses in: 

* Overview of Final Cut Server - FCSvr 100 

* Administering Final Cut Server - FCSvr 201 

Enquiries: www.keyoptions.com.au/training or call 1300 721 769 























Traktor Pro 


TRRKTOR PRO 
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Type 


DJ software 

Rating 


m 

Pros 


Logical interface, excellent real-time effects 

Cons 


Clunky registration interface, choppy performance on lower spec machines 

Operating System 


OSX10.4 or above 

Processor 


Intel Core Duo 1.66 GHz, 1GB RAM 

RRP 


$419 

Publisher 


Native Instruments 

Distributor 


CMI Music and Audio (03) 9315 2244, 
www.cmi.com.au 

Reviewer 


David Holloway 

Hot links 


www.native-instruments.com 
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Traktor Pro 

W ay back in the January 2003 issue of AMW, 
I reviewed Traktor DJ Studio 2 and was im¬ 
pressed with its feature set. Since then there’s 
been version 3, and now Traktor Pro. A key point worth 
making: although this software is aimed primarily at the 
performing or recording DJ, there’s plenty on offer for 
anyone who loves wrangling audio into new forms. 

Set-Up. The provided dual-format DVD contains a 
standard Mac OS X install process, but things get more 
complicated after launching Traktor Pro for the first time. 
The Traktor Service Center launches and requires a valid 
account with Native Instruments to register the product. 
It appears for a significant number of users that this pro¬ 
cess has been problematic; I found the number of steps 
required annoying but it did work first time. It’s certainly 
superior to a dongle system but is still a little clunky. 

Interface plus. What’s evident from the outset with 
this fourth iteration is an ongoing commitment to im¬ 
proving the user interface. A key criticism has been il¬ 
logical placement of key functions. Traktor Pro does a 
superb job of grouping all key operations around each 
deck: you can work with up to four decks at once. 

The best test of an interface is using it with less-than- 
ideal hardware. In my case, I used my MacBook Pro’s 
trackpad and keyboard only, and still found it responsive 
to use. Native Instruments offer some great controller 
hardware, as do a range of other manufacturers, which 
really gets the best out of the software. 

Being able to easily add audio to your virtual decks is 
key, and Traktor does this in a fairly traditional brows¬ 
er interface. It’s a little too Windows Explorer for my 
liking but it does achieve its purpose. iTunes playlists 
are recognised as well as an impressive range of audio 


formats including non-DRM WMA, OGG Vorbis, FLAC, 
AIFF and WAV. 

Effects bonanza. One of the biggest improvements 
with Traktor Pro comes is its effects suite. There are now 
twenty unique effects from reverbs and phasers to more 
esoteric ones like ‘Mulholland Drive’. There is also now the 
option of adding effects together for even more sonic op¬ 
tions. The quality of the effects themselves is exemplary, 
and all can be tweaked on the fly. The creative options 
this provides may alone sway some people to add Trak¬ 
tor Pro to their arsenal. Any customised effects settings 
can be saved as snapshots that can be recalled for future 
sessions. This is a fairly standard option in digital audio 
workstations and a welcome addition to Traktor Pro. 

Doing the DJ do. Effects and audio formats aside, 
the nuts and bolts of any successful DJ session is the 
ability to create a continuous music experience. Cross¬ 
fades, beat matching and quantising are all key to this 
and Traktor delivers them all in spades. 

Audio software is renowned for being processor in¬ 
tensive and Traktor Pro is no different, so it’s worth re¬ 
inforcing the software’s specs. My 2.16 GHz Intel Core 
Duo MacBook Pro exceeds the basic specs, but it still 
struggled when playing back more than one deck at a 
time, particularly if it was two songs from my iTunes 
playlists. My iMac, not surprisingly, coped much better. 

Australian Macworld’s buying advice. For the 

curious newcomer, Traktor Pro may be a little high-end 
although the free demo will allow you to make that deci¬ 
sion. For the seasoned Traktor user, there’s enough new 
goodness to make the upgrade an attractive proposition. 
The improved interface, additional effects and tight inte¬ 
gration with external hardware will ensure that Traktor 
Pro remains a dominant influence in the DJ software 
marketplace. ^ 
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PENTAGON DIGITAL 


BRAND NEW WEBSITE! 


HUGE Discounts & Deals Online 
Lots of New Products 
Australia-Wide Shipping 

www.pentagon.net.au 
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DIGITAL COLOUR PRINTING 


Fast Turnaround 
Competitive Prices 
We use HP Indigo 5000 
Offset Quality Digital Printing 

Call us for a quotation today! 

Freecall 1300 Wysiwyg 

or go to our website t 

www.wysiwyg.com.au 

Request An Estimate j Place A New Order ] Send A File j View A Proof 

WYSIWYG DIGITAL COLOUR PRINTING 


Unit 26, 6 Herbert Street St Leonards NSW 2065 
-Tel 02 9922 7288 - Fax 02 9922 2788 
Email sales@wysiwyg.com.au 
Ground Floor 272 Kent Street Sydney NSW 2000 
Tel 02 9262 4888 Fax 02 9262 1960 
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On-Site Mac Service 
Melbourne Based 

We come to you, anywhere in the 
Melbourne Metro Area 

• Apple Mac Troubleshooting 

• Installation & Maintenance 

• Networking & Internet Sharing • Upgrades 
• Wireless Networking • Independent Advice 

Phone: 1800 762 040 

email: support@macaid.com.au 
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Macs 

Accessories 

Trade-Ins 

Rentals 

Service & Support 


l 


1 


www.maccentre.com.au | 02 9281 4444 

87 Albion Street, Surry Hills NSW 2010 
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Do you want to join the world's largest Apple reseller? 

We have a variety of opportunities available so if you love Macs as much as we 
do send you resume to hr@nextbyte.com.au 


£• Kensington* 

f* §i Q 

Quailty peripherals for your notebook, desktop and iPod. Proudly distributed by Try and Byte. 
To view the full range of products, please visit our website. 


TRY&BYTE www.tryandbyte.com.au 
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EDITION 

,Gent V4 webcam 


www.liquiddigital.com.au 


The webcam for all Macs 

Our NEW aGent V4 webcam is compatible 
with all your Macs with its complete range of 
attachment clips for iMac and Macbooks. This 
new generation edition is available for the 

introductory price of $84.95 and 

features a sleek design in high quality German 
polished steel. The hi-res aGent V4 webcam 
is the ultimate choice for all your visual media 
needs. Buy yours online today at 

www.liquiddigital.com.au 


iPod Repairs 


Apple Service 


/ Authorised Service Provider 
/ Workshop or On-Site service 
/ Very competitive rates 
/ Fast turn-around on all work 

Average 3 business days for workshop repairs 

✓ Service contracts available 


/ FREE ASSESSMENT 

A small postage fee is applicable if the faulty iPod is to be 
returned after assessment 

/ Warranty & non-warranty iPods 

✓ 6-month warranty on parts 

1 year on batteries. Terms and Conditions apply 

✓ Well established company 

We have been doing non-warranty iPod repairs since 2005 


Phone 1300 796 887 • www.synergeticaustralia.com 
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Macintosh computers, parts, and peripheral equipment. 
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New and used Macs 
Great warranty 
Spare parts 


Serving the Macintosh community for fifteen years 


Suite 214, 22-36 Mountain Street, Ultimo NSW 2007 • Ph: 02 9281 6392 • Fax: 02 9281 4130 • sales@microseconds.com.au • www.microseconds.com.au 
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apple computer & ipod service specialists 
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459 Flinders St West Townsville City Ph: (07) 4724 5889 
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Security Software & Hardware for Mac 



YOUR HOME & BUSINESS 

SECURITY SPECIALISTS 
03 9895 2950 
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Danny Gorog 

is wondering when Apple 
will expand its product 
lineup to include car 
stereos, white goods 
and TVs. 


...Steve saw what he'd made, 
and behold, it was very good 


S o, the first Macworld expo sans 
a Steve Jobs keynote has come 
and gone. The first thing I did 
after the Phil-note was thoroughly and 
rigorously test all my Apple hardware. I 
assume you did the same. 

My MacBook booted fine, my 
iPhone woke from sleep, the two 
Apple TVs at home were still visible 
under ‘devices’ in iTunes, and the iPod 
in my wife’s car was still playing Baby 
Einstein. But then curiously, as the day 
progressed, things started going awry. 

About mid morning, my MacBook 
kernel panicked, applications started 
crashing on my iPhone, and I couldn’t 
access my Apple TV. 

I kept wondering, as I assume you 
did too, whether these hardware issues 
were related to Jobs not giving his fa¬ 
mous Macworld keynote? Was Steve’s 
soul somehow caught up in every 
piece of hardware that had left Apple’s 
factories all over the world? Was Phil’s 
soul trying to kill Steve’s soul? 

But I gave my hardware one more 
chance, rebooted and, as if magically 
everything seemed to be OK again. 

Maybe, I got to thinking, that’s 
exactly what Apple needs if and when 
Steve Jobs leaves - because, like it or 
not, life without Steve is inevitable. 

You might not be old enough to 
remember Apple without Jobs at 
the helm but I do. My love affair with 
the company began because of the 
eMate. The eMate wasn’t even a Mac; 
it was from the family of devices called 
Newton that Apple introduced under 



the watchful eye of John Sculley. 
eMate ran the Newton OS (definitely 
NOT based on OS 9 at the time), had 
a touch sensitive screen (that needed 
a stylus) and a small keyboard. It had 
a trademark Apple handle. You might 
even have considered it a ‘netbook’. 
That’s ten years ago mind you, and 
the pundits today are saying that 
Apple should release a netbook. If 
only they knew how it ended! 

Anyway, although the eMate and the 
Newton were considered failures they 
were still revolutionary products - just, 
in this case, before their time. The 
point is that these were created by 
Apple, when Jobs wasn’t even work¬ 
ing for the company. 

And the same goes for the iMac, 
a project that was overseen largely 
by Gil Amelio. As it turns out, Jobs 
booted him from Apple and then took 
the limelight of the iMac for himself. 

I’m not denying that Jobs isn’t a 
great thinker, innovator or business 
man, but the single most important 
thing he did at Apple was to start the 
company, and inject his DNA into its 
culture. He has built a culture of inno¬ 
vation, risk taking, and saying ‘yes, we 


can’. From the consumer’s perspec¬ 
tive, it’s about consistency: consis¬ 
tency of interface, messaging, support 
and pricing. And these elements are 
what makes Apple, well, Apple. If you 
think Apple are successful because 
of this product or that, you’ve missed 
the point. 

In virtually all aspects of Apple’s 
product portfolio they are market lead¬ 
ers. Macs are best of breed and Mac 
OS X has now grown into a mature 
operating system. It’s stable, it’s quick, 
and in the next incarnation, 10.6, it will 
be even leaner, faster, and provide bet¬ 
ter support for all the latest processors. 

The iPod family still maintains a 
70 percent-plus market share, and 
has introduced the Apple brand to 
millions who would have ignored it. 

But perhaps the biggest play Apple 
has made is with iPhone. 

The iPhone is nearing its second 
birthday, and nobody has even come 
close to challenging it in terms of func¬ 
tion. With the App Store now cranking 
up (and growing faster than the iTunes 
music store did) customers who could 
never before fathom installing apps 
are doing so with the glee of a small 
child eating chocolate for the first time. 
Every app that users purchase and 
download on their iPhone (or iPod 
Touch) creates one more barrier to 
entry for Apple’s competitors. 

Nobody lives forever, not even Steve 
Jobs. But the way things are going, 
he may well have built Apple into a 
company that just might. ^ 














Eizo monitors 

The essence of a professional. 

Advanced LCD colour management made easy I www.eizo.com.au 


ColorEdge 


16 bit colour processing 

Delivering unparalled 
detail and accuracy. Trust 
that your final product will 
look exactly the way you 
designed it to be. 


CGWide Range 


Wide colour space 

See all the colours of 
your creation with EIZO’s 
CGWide colour gamut. 


D.U.E. 

Digital Uniformity Equal¬ 
ization. For perfectly 
uniform image display, 
corner to corner. 




CGWide Range: CG222W, CG241W, CG301W, CG221 

See it to believe it. EIZO Sydney Display Showroom, Tel 02 9462 7500 


Images courtesy of Tim Page, Iconic Photographer and fellow Eizo user. 
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Microsoft 


It's a simple equation 

BIG SAVINGS on Office Mac 2008 when you buy any Mac*. 



For all the latest information and tips and tricks on Office Mac 2008, 

go to www.microsoft.com.au/mac 


‘Savings are off the RRP. At participating retailers. Offer available between 15 January 2009 and 15 March 2009. Offer dates may vary - check with your retailer. 
While stocks last. The price you actually pay will be determined by the retailer. 02008 Microsoft Corporation. Entourage, Excel, PowerPoint and the Microsoft 
and Office Logos are trademarks of the Microsoft group of companies. Mac is a trademark of Apple, Inc., registered in the U.S. and other countries. 
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